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Maros Schmidt
uvod riaditela
Slovenskeho centra
dizajnu

.Krdsa tlacoviny sa ndm nejavi v jej vytvarnom

usporiadani alebo v pouziti farieb, ale

ako dokonalost tlac¢oviny samej, ktord je
vysledkom dobre zvoleného pisma, spravnej
kvality papiera a rozvrhnutia textu do

plochy tak, aby obsah a viastny zmysel bol
presne vyjadreny opticky a stal sa tak ¢o
najc¢itatel'nejsim a dobre zapdsobil na pamat."

Citat veduceho grafického oddelenia na
Skole umeleckych remesiel v Bratislave
Zdenka Rossmanna z roku 1934 aj napriek
pochopitel'nej absencii zmienky o digitdlnych
médidch vel'mi dobre vystihuje esenciu
tohtoro¢énej Ndrodnej ceny za dizajn. Niekde
tu sa zacina dlhda cesta ku komunikaénému
dizajnu, ktory postupne rozsiril hranice
svojho pdsobenia a stal sa ostro sledovanou
sucastou nasej kultury. Napriek tomu este
stdle dostdvame otdazku z réznych strdn: ,Co
je to vlastne komunikaény dizajn?" Odpoved'
je trochu zlozitejSia. Komunikdcia moze byt
verbdlna, neverbdina, a dokonca aj cestnd.
Ak ku komunikdcii priddme jeden

z najrozmanitejsie interpretovanych vyrazov
na svete - dizajn, dostaneme zaujimavu
zmiesanu disciplinu, ktord vyuziva klasické

aj moderné postupy na to, aby dostala
informdciu k ¢o najvacsej Casti cielovej
skupiny. Dovolim si tvrdit, Ze prdve v tomto
ro¢niku sa nam najlepsie podarilo zadefinovat
moderny komunikaény dizajn, a to uplne

po prvykrat priamo v statute zakotvenymi
sutaznymi kategoriami: Kampan, Identita,
Knihy a publikdcie, Digitdl, Animdcia a video,
Priestor, Pismo, Obal a objekt, Plagat a vizudl,
Nové horizonty a Studentsky dizajn. Musim
vsak dodat, Zze uz v roku 2020 sme sutaz
otvorili celej sirke ,oblasti" a otestovali dosah
takéhoto riesenia na adresnost prihlasovania,
kvalitu prihldsenych prdc a hodnotenie poroty.

Cesta ku komunika¢nému dizajnu bola

v rdmci ocenovania najlepsieho dizajnu dihd
a trochu komplikovand. Ked' Slovenskeé
centrum dizajnu zacalo pred 29 rokmi
ocenovat dizajn, sutaz sa volala Dobry
design. Cenu si odniesol Tibor Uhrin za detsku
drevenu stavebnicu Gringo, ktord je dnes



zastupend v zbierkach Slovenského muzea
dizajnu. O dva roky na to sa ndzov ceny zmenil
na Cena za dizajn v SR a lauredtmi sa stali
Stanislav Kvocka, Milan Biro$, Anton Bendis

a Michal Stasko. Az od roku 1997 sa ustalil
ndzov Ndrodnd cena za dizajn a medzi Styrmi
ocenenymi boli prvy raz aj dva produkty
komunikaéného dizajnu: Prezentacny katalog
firmy Publicis od Vladimira Jurkovi¢a

a Casopis Park v dizajne Richarda Cisdrika

a Filipa Vanc¢a. Od roku 2016 venujeme kazdy
pdrny rok prave komunika¢nému dizajnu.
Medzindrodnd porota vyberd to najlepsie zo
stoviek prihldsenych prdc v ramci Specidlnych
kategoarii, ktoré respektuju roznorodost
dizajnérskej tvorby.

V ostatnych rokoch sme si uz zvykli na to, ze
ndm prichdadza ¢oraz viac prihldsenych diel.
Zvykli sme si aj na to, Ze niekol'ko tyzdrnov

po spusteni prihlasovania pocet prinldsok
radtame na prstoch jednej ruky. Tak trochu
sme vsak prepadali panike, ked' sa tento stav
nemenil ani po mesiaci a podchvilou sme
vahali, ¢i to nie je pre zavedenie sutazného
poplatku alebo uz tradi¢ny problém

s prihlaskou. Vdaka jednorazovému
sutaznemu poplatku vo vyske 50 eur (vynimku
maju Studentskeé prdace, ktorych prihlasovanie
je bezplatné) budeme schopni skvalitriovat
aspon niektoré problematické aspekty

NCD. Jednym z nich je aj samotnd online
registrdcia a jej proces, ktory si vyzaduje
systémovu zmenu. Tesne pred uzatvorenim
prihlasovania sa nahrnuli stovky prihldsok

a s poc¢tom 380 takmer atakovali rekord

z roku 2020 (469), a to aj bez predlzovania
uzdvierky. V 19. ro¢niku NCD, ktord je tu s nami
uz 29 rokov, sme nasli mnozstvo uzasnych
projektov, prijemnych prekvapeni, ale aj
nec¢akanych sklamani. Moja vel'kd vdaka patri
vSetkym, ktori sa tento rok so svojimi dielami
do sutaze prihldsili, celému organiza¢nému

timu NCD, kurdtorovi NCD a skvelym porotcom.

Za 29 rokov sa sutaznd prehliadka najlepsieho
slovenského dizajnu stala prestiznym
domdcim ocenenim, vynikajucim vyberom pre
reprezentovanie slovenského dizajnu

v zahrani¢i a v neposlednom rade doélezitym
parametrom pre Statistické zistovanie stavu
dizajnu na Slovensku. Verim, Ze na buduci rok
sa ndm podari sldvnostné odovzddvanie cien
odvysielat aj vo verejnoprdvne;j televizii.
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Maros Schmidt
Introduction by the
SCD Director

“The beauty of any printed material is not
evident in its layout or the use of colours, but
in the perfection of the printed material itself.
This perfection results from the well-chosen
typeface, good paper quality, and the text
layout, so that the content and meaning
are accurately visually conveyed and able to
become as legible and memorable
as possible.”

Although it understandably omits any
mention of digital media, this quote from
Zderiek Rossmann, the head of the Graphics
Department at the School of Arts and Crafts
in Bratislava from 1934, perfectly captures
the essence of this year's Slovak Design
Award. Somewhere here begins the long
Jjourney of communication design, a field
that, over time, grew its platform and became
a vital part of our culture. Yet a question
nevertheless often arises from many people:
"What actually is communication design?"
The answer is a bit complex. Communication
can be verbal or non-verbal, and even some
diseases are communicable. If we take
communication and combine it with design,
one of the most diversely interpreted terms in
the world, we are left with a fascinating mixed
discipline that uses classic and modern
methods to communicate some information
to the widest segment of the target audience
as possible. | dare say that this year's SDA
edition has succeeded in providing the best
definition of modern communication design
and, for the very first time, directly within
the competition categories enshrined in
the statute: Campaign, Identity, Books and
Publications, Digital, Animation and Video,
Space, Typeface, Packaging and Product,
Poster and Visual, New Horizons, and Student
Design. It needs to be said that back in 2020
we introduced a multitude of “fields" for the
competition and tested out the impact of this
solution on the directness of the application
process, quality of submitted works, and the
jury's assessment.

The road towards communication design in
terms of picking the best design has been



a little complicated. When the Slovak Design
Center began awarding designs

29 years ago, the competition was called
Good Design. The award went to Tibor Uhrin
for a children’s wooden construction kit called
Gringo, which is part of the Slovak Museum
of Design collection. Two years later, it was
renamed the Slovak Design Award, with
awards going to Stanislav Kvocka, Milan
Biros, Anton Bendiis, and Michal Stasko.

In Slovak, the National Design Award name
was finally established in 1997. For the first
time, two communication design products
were among the four winners: the Publicis
presentation catalogue by Viadimir Jurkovic¢
and Park Magazine designed by Richard
Cisdrik and Filip Vand&o. Since 2016, we have
dedicated every even year to communication
design. An international jury selects the best
from hundreds of submitted works in special
categories that respect design'’s diverse nature.

Recent years have seen a steady rise in the
number of submitted works. We also got used
to the fact that a few weeks after opening
the submissions, we could count the number
of applications on one hand. But we started
to rather panic when this number didn't
increase even after a month. We wondered
whether it was because of the submission
fee we had introduced, or perhaps the
standard problems with the application form.
This one-off submission fee of €50 (except
for student entries, which are free of charge)
will enable us to improve some problematic
aspects of the Slovak Design Award. One
such issue is the online registration itself,

a process that needs a systematic change.
Hundreds of entries poured in just before the
closing of submissions, almost breaking the
record set in 2020 (469) with 380 entries, even
without extending the deadline. The 19th
edition of SDA had numerous outstanding
projects, pleasant surprises, and unexpected
let-downs. I sincerely thank everyone who has
Jjoined the competition this year, the entire
SDA organisational team, the SDA curator,
and all the wonderful jurors.

In 29 years, the competition for the best
Slovak design has become a prestigious
domestic award, an excellent choice for
representing Slovak design abroad and,
last but not least, a key parameter for the
statistical evaluation of the state of design
in Slovakia. | hope that next year, we will be
able to broadcast the awards ceremony on
public television.
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ndrej
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Graficky dizajnér Ondrej Gavalda absolvoval
v rokoch 1998 — 2002 Strednu priemyselnu
Skolu graficku v Bratislave v odbore grafika
tlacovin. Nasledne Studoval dva roky odbor
dizajn na Fakulte architektury Slovenskej
technickej univerzity, potom na Vysokej
Skole vytvarnych umeni v Bratislave odbor
graficky dizajn pod vedenim prof. Stanislava
Stankociho. Studium ukongil v roku 2009
magisterskym titulom. Po¢as studia
absolvoval stdz na Univerzite aplikovanych
vied a umeni v Dortmunde v Nemecku. Po
skonéeni studia zacal pésobit ako odborny
asistent na Katedre grafického dizajnu

(v suc¢asnosti Katedra vizudlnej komunikdcie),
kde pdsobi az dodnes. V rokoch 2012 - 2017
posobil v grafickom studiu KAT. Venuje sa
tvorbe vizudinych identit a dizajnu knih.
Okrajovo sa venuje aj experimentdlnej
typografii a moduldrnym pismam. Za svoju
bakaldrsku prdcu ziskal Cenu ministra skolstva
v sutazi Narodnd cena za dizajn 2017. V roku
2009 ho ocenili za pismovy systém Face to
Face Cenou rektora Vysokej skoly vytvarnych
umeni. Za vizudlnu identitu Triendle plagdatu
Trnava 2009 ziskal v roku 2011 Ndrodnu cenu
za dizajn v kategorii Komunikacény dizajn,
rovnako tak v roku 2018 Ndrodnu cenu za
dizajn v kategorii Dizajn s pridanou hodnotou
za seériu grafik a map technickych pamiatok
pre Cierne diery.
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Graphic designer Ondrej Gavalda studied
print design at the Secondary School of
Graphic Arts in Bratislava between 1998 and
2002. He then studied design at the Faculty
of Architecture at the Slovak University of
Technology, and subsequently graphic design
at the Academy of Fine Arts and Design in
Bratislava under the tutelage of Professor
Stanislav Stankoci. He got his MA in 2009.
During his studlies, Gavalda completed

an internship at the University of Applied
Sciences and Arts in Dortmund, Germany.
After completing his studies, he became

an assistant professor at the Department

of Graphic Design (currently the Department
of Visual Communication), where he works to
this day. Between 2012 and 2017, he worked
for KAT Graphic Studlio. While specialising in
creating visual identities and book design,

he also dabbles in experimental typography
and modular fonts. Ondrej Gavalda received
the Minister of Education Award at the 2017
National Design Award. In 2009, he was
awarded the Rector of the Academy of Fine
Arts Prize for the Face to Face lettering
system. In 2011, he received the Slovak Design
Award in the Communication Design category
for creating the visual identity for the Trnava
Poster Triennial 2009. In 2018, he was awarded
the same award in the Design With Added
Value category for a series of graphics and
maps of technical monuments for the Cierne
diery project.



Mykola
Kovalenko

Graficky dizajnér Mykola Kovalenko pochddza
z ukrajinského mesta Tokmak v regidone
ZdAporozie. Zameriava sa predovsetkym na
plagdtovu tvorbu, logotyp, branding, reklamu
¢i obalovy dizajn. Zaciatky jeho kreativnej
kariéry siahaju na zakladnu umelecku skolu

v rodnom meste. Neskdr pokracoval Studiom
na umeleckom oddeleni Enakievskej skoly
ekondmie a manazmentu Doneckej ndrodne;j
univerzity. Studoval tieZ v Kyjevskom $tatnom
inStitute dekorativneho a uzitkového umenia
i dizajnu. Od roku 1998 pracoval ako dizajnér
a umelecky riaditel v réznych reklamnych
agenturach - Publics Visage (dizajnér), FCB
(umelecky riaditel), Adventa LOWE (veduci
dizajnérskeho oddelenia) a Saatchi & Saatchi
(veduci dizajnérskeho studia).

Je niekol’kondsobnym vitazom a finalistom
domdcich, ale aj medzindrodnych
dizajnérskych sutazi a festivalov. Celkovo
ziskal viac ako 150 oceneni. Niekol'kokrat

bol na tieto podujatia pozvany aj ako ¢len
poroty. Je aktivhym ¢lenom Ukrajinskej unie
dizajnérov, Asocidcie grafickych dizajnérov,
¢estnym ¢lenom Klubu umeleckych riaditelov
Ukrajiny aj Slovenska a Ceskej asocidcie
Brno Biendle. Popri svojej prdci predndsa na
réznych workshopoch a podujatiach. Sam

je zakladatelom dizajnérskych projektov, ako
DNK studio a DNK shop. Aktivne sa podiela
na socidlnych projektoch vyjadrujucich svoj
postoj ¢istymi minimalistickymi plagdtmi.

V suc¢asnosti zije a tvori v Bratislave.

Graphic designer Mykola Kovalenko comes
from Tokmak, Ukraine, located in the province
of Zaporizhzhia. He primarily designs posters,
logotypes, brand visuals, ads, and packaging.
His artistic career can be traced back to

his home town's primary art school. His art
studies continued at the Donetsk National
University of Economics and Trade, and then
at the Kyiv State Institute of Decorative and
Applied Art and Design. In 1998, he started
working as a designer and art director

in various ad agencies: Publics Visage
(designer), FCB (art director), Adventa LOWE
(head of the Design Department), and Saatchi
& Saatchi (head of the Design Studio). He has
won and been nominated for multiple national
and international design awards at various
competitions and festivals. Overall, he has
received more than 150 awards. He is often
invited to join the judging panel at these
competitions. He is an active member of the
Ukrainian Designer Union, the Association

of Graphic Designers, an honorary member
of the Art Directors Club Ukraine, the Art
Directors Club Slovakia, and the Brno Biennial.
In addition to his work, he also lectures

at various workshops and events. He has
founded many design projects, such as DNK
Studio and DNK Shop. He is actively involved
in social projects, expressing his stances
through pure minimalist posters. Kovalenko
currently lives and works in Bratislava.
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Grafickd dizajnérka Véra Maresovd sa
Specializuje na korpordtnu identitu, branding,
logotyp a televiznu grafiku. VyStudovala
Strednu skolu umeleckych remesiel v Brne

a Vysoku umeleckopriemyselnu skolu v
Prahe v odbore graficky dizajn a vizudina
komunikdcia. Od roku 2005 az do su¢asnosti
posobi na vol'nej nohe. V roku 2007 pracovala
ako graficka dizajnérka v Studiu Najbrt

a medzi rokmi 2008 - 2010 v Ceskej $tdtnej
televizii, kde mala na starosti televiznu
grafiku. Je drzitel'kou viacerych dizajnérskych
oceneni, medzi nimi aj Ceskej ndrodnej ceny
za dizajn 2005 za ndavrh loga pre mesto Brno.

Graphic designer Véra Maresovd specialises
in corporate identities, branding, logotypes,
and TV graphic design. She graduated from
the Secondary School of Art and Design in
Brno and the Academy of Arts, Architecture
and Design Prague, where she studied
graphic design and visual communication.
She has been a freelance artist since 2005.

In 2007, she worked as a graphic designer

at the Najbrt Studio, and between 2008 and
2010 she worked at Czech Television, creating
TV graphics. She has received multiple design
awards, such as the 2005 Czech Design
Award for designing the logo for Brno city.
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Adam Marcan poésobi v reklame uz takmer
15 rokov. Zacinal ako graficky dizajnér

v agenture Sembera Vandk/FCB, neskér
posobil ako art director alebo kreativny
riaditel v agenturach Istropolitana Ogilvy,
Wiktor Leo Burnett, Kaspen/Jung von

Matt ¢i MUW Saatchi & Saatchi. Dnes

je spolumaijitelom a zdroven kreativnym
riaditelom kreativnej agentury Mannschaft.
Za svoje prdce ziskal desiatky oceneni nielen
na Slovensku, ale aj v zahranic¢i. Vo svojom
vol'nom ¢ase pomdha reklamnej brandzi ako
viceprezident Art Directors Clubu.

Adam Marcan has worked in advertising for
almost 15 years. He began his career as

a graphic designer at the Sembera Vandk/
FCB agency. He subsequently worked as

an art/creative director at the Istropolitana
Oglivy, Wiktor Leo Burnett, Kaspen/Jung von
Matt, and MUW Saatchi & Saatchi agencies.
He's now the co-owner and creative director
of the Mannschaft creative agency. He

has received many awards both in Slovakia
and abroad. In his free time, he helps the
advertising field as vice president of the

Art Directors Club.
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Filip
Tofil

Dizajnér, vyskumnik, koordindtor a inicidtor
aktivit suvisiacich s vizudlnou kulturou Filip
Tofil pochdadza z Varsavy. V roku 2008 zalozil
dizajnérske studio Syfon Studio. V su¢asnosti
je PhD. studentom na Fakulte grafiky
Akadémie vytvarnych umeni vo Varsave,
kde v roku 2011 obhdjil svoju magistersku
prdcu. Venuje sa najmd projektom, ktoré
prepdjaju verejny priestor a etiku

v dizajne - Re-design 3, PLAKATATAK. Svoje
znalosti viackrat zuzitkoval ako porotca

v dizajnérskych sutaziach ako Graduation
Projects ¢i EBGE. Je lauredtom Stipendia
ministra kultury a narodného dedi¢stva za
vynikajuce umelecké pociny, ale aj Stipendia
Mladé Pol'sko 2018. Jeho ocenené projekty
zahrnali dizajn plagdtov, publikdcii, obalov, ale
aj vizudine identity viacerych projektov.

15

Filip Tofil, designer, researcher, and
coordinator/organiser of many visual culture
focused activities, was born in Warsaw. In
2008, he founded the Syfon Studio design
studio. He is currently a PhD student at the
Faculty of Graphic Arts at the Academy of
Fine Arts in Warsaw, where he defended his
master's thesis in 2011. He mainly focuses
on projects that interconnect public spaces
and ethics in design, such as Re-design 3
and PLAKATATAK. He has applied his
knowledge several times as a juror in design
competitions, such as Graduation Projects
and EBGE. He received a scholarship from
the Minister of Culture and National Heritage
for outstanding artistic achievements, and
the 2018 Young Poland Scholarship. His
award-winning projects include the design of
posters, publications, packaging, as well as
visual identities for several projects.
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Kristina Barto$ovd je art direktorka a grafickda
dizajnérka narodend v Bratislave, ktord

Zije v rakuskom Grazi. Studovala vizudinu
komunikdciu na Vysokej skole vytvarnych
umeni v Bratislave. Jej tvorba siaha od
vizudlnych identit, dizajnu publikdcii,
webdizajnu az po lettering a dizajn pisma

a je charakteristickd vyraznou typografiou.
Jej proces je zakazdym zaloZzeny na vyskume
a konceptualizdcii, vysledkom ¢oho su silné

a zdanlivo jednoduché, nenutené prdace. Medzi
jej klientov patria New York Times Magazine,
Spotify, Harry's Labs, Oribe, Athletic Greens,
Target, Universalmuseum Joanneum a We
Are Not Sisters, ale aj newyorské agentury
High Tide, Mythology, Creech Studio

a Studio Proba. Je aj kreativnou riaditel'kou

a dizajnérkou americkeého lifestylového
¢asopisu Gossamer. Jej prdce boli ocenené
German Design Award ¢i Joseph Binder
Award a vystavené, okrem iného, v Type
Directors Club v New Yorku ¢i po¢as Vienna
Design Week.

Kristina Bartosovd is an art director and
graphic designer. Bratislava-born, she
currently resides in Graz, Austria. She studied
visual communication at the Academy of Fine
Arts and Design in Bratislava. Her work ranges
from visual identities, publication design, and
web design to lettering and type design, and
is characterised by distinctive typography.
Her process is always based on research

and conceptualisation, which results in
powerful yet seemingly simple and unforced
designs. Her clients include the New York
Times Magazine, Spotify, Harry's Labs, Oribe,
Athletic Greens, Target, Universalmuseum
Joanneum, and We Are Not Sisters, as well as
the New York agencies High Tide, Mythology,
Creech Studio, and Studio Proba. Additionally,
she is the creative director and designer of
the American lifestyle magazine Gossamer.
Her works have been awarded the German
Design Award and the Joseph Binder Award,
and showcased in places such as the Type
Directors Club in New York and during the
Vienna Design Week.



POROTA — JURY

ohuslav
transky

B
S

Bohuslav Stransky posobi ako dizajnér

a veduci pedagodg v ateliéri Digitdlny dizajn
na Fakulte multimedidlnych komunikdcii
Univerzity Tomdsa Batu v Zline.
Magistersky titul ziskal na Katedre dizajnu
Vysokej Skoly umeleckopriemyselne;j

v Prahe a neskér posobil ako doktorand
na zlinskej Fakulte multimedidlnych
komunikdcii Univerzity Tomdasa Batu.
Zaujima sa o digitdlny - UX/UI dizajn,
webdizajn, interakény dizajn, komunikacny
a graficky dizajn.
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Bohuslav Stransky works as a designer and
senior lecturer at the Digital Design Studio at
the Faculty of Multimedia Communications
at Tomas Bata University in Zlin. He received
his master's degree at the Department of
Design at the University of Applied Arts in
Prague, and later started his PhD studies at
the Faculty of Multimedia Communications of
Tomas Bata University in Zlin. He focuses on
digital, UX/UI design, web design, interaction
design, communication, and graphic design.
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Peter
Nosal

Graficky dizajnér Peter Nosdl absolvoval

v rokoch 1993 - 1997 Skolu uzitkového
vytvarnictva v KoSiciach v odbore
vystavnictvo. Ndsledne studoval na Vysoke;j
Skole vytvarnych umeni v Bratislave v odbore
graficky dizajn pod vedenim prof. Stanislava
Stankociho. Studium ukonéil v roku 2004
ziskanim magisterskeého titulu. Poc¢as studia
absolvoval stdz na Akadémii vytvarnych
umeni v Krakove v ateliéri Wtadystawa Plutu.
0Od roku 2006 posobi ako veduci Pripravného
kurzu na Katedre vizudlinej komunikdcie.
Venuje sa tvorbe vizudlnych identit, vystav
a dizajnu publikdcii.

Between 1993 and 1997, graphic designer
Peter Nosdl studied exhibition design at the
School of Applied Arts Kosice. Subsequently,
he studied graphic design at the Academy
of Fine Arts in Bratislava under the tutelage
of Professor Stanislav Stankoci. He got

his master's degree in 2004. During his
studies, he completed an internship at the
Academy of Fine Arts in Krakow in the studio
of Wtadystaw Pluta. Since 2006, he has
been the head of the Preparatory Course at
the Department of Visual Communication.
He specidalises in creating visual identities,
exhibition design, and publication design.



POROTA — JURY

-
O
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Jan Filipek pracuje ako pismovy a graficky
dizajnér pod znac¢kou DizajnDesign od

roku 2009. Okrem pisiem tvori aj logotypy

a letteringy pre klientov. Taktiez vyucuje

v intenzivnych workshopoch kaligrafiu. Je
lauredtom NCD 2020 za projekt Skolské
pismo (Specidlne uznanie za spolo¢ensky
prinos) a za rovnaky projekt ziskal Cenu
Naddcie Tatra banky za umenie 2020

v kategorii Dizajn. Vystudoval vizudinu
komunikdciu na Vysokej skole vytvarnych
umeni v Bratislave a magisterske

Studium TypeMedia v tvorbe pisma na
Krdalovskej akadémii v holandskom Haagu.
Absolvoval stdz na Akadémii vytvarnych
umeni v Krakove a na Vysokej skole
umeleckopriemyselnej v Prahe (Umprum).
DizajnDesign sa zaoberd vyvojom kvalitnych
pisiem. Tieto pisma reaguju na potreby
sucasnej typografie, reflektuju nasu dobu
a kulturu, v ktorej vznikaju, preto su
prijemnou vol'bou pre dizajnérov po celom
svete. Pismoveé rodiny, ktoré vyddva, skumaju
réznorody svet typografie, od textovych po
nadpisové pisma, od ru¢ne pisanych az po
seriozne cCitatel'né fonty.

Filipek
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Jan Filipek has been working as a typeface
and graphic designer under the DizajnDesign
brand since 2009. In addition to typefaces,

he creates logotypes and letterings for
clients, and teaches calligraphy at intensive
workshops. He is a laureate of the SDA

2020 for the Skolske Type project (special
recognition for social contribution), and
received the 2020 Tatra banka Foundation Art
Award in the Design category for the same
project. He studied visual communication at
the Academy of Fine Arts in Bratislava, and
got a TypeMedia Master's degree in type
design at the Royal Academy in The Hague,
the Netherlands. He completed an internship
at the Academy of Fine Arts in Krakow and
the University of Applied Arts in Prague
(UMPRUM,). The DizajnDesign studio focuses
on quality typeface design that responds to
the needs of contemporary typography, and
reflects the times we live in and the culture

in which they are created, making them an
attractive choice for designers worldwide. The
type families Filipek's studio publishes explore
the diverse world of typography, from text to
headline fonts, from handwritten to seriously
readable typefaces.
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Ondrej Gavalda
kurdtor

1 4

1 4

PRIHOVOR KURATORA

Zdujem a diskusie grafickych dizajnérov po
spusteni ro¢nika naznagcili, Zze si Narodnd
cena za dizajn stadle udrzuje vel'ku atraktivitu
a odbornd verejnost ju désledne sleduje.
Vyplyva z toho zdvézok usporiadat pestru

a kvalitnu vystavu, a v neposlednom rade
ocenit naozaj to najlepsie. Je to uloha pre
vel'ky tim organizdtorov, porotcov a réznych
odbornych pracovnikov, ktori musia odovzdat
kus kvalitnej prace prispievajucej k propagdcii
a kvalitativnemu rastu slovenského dizajnu.

Pristupit ku kazdej prihlasenej praci
zodpovedne, precitat si jej anotdciu, prezriet
obrazovu dokumentdciu, pochopit autorsky
zdmer a zhodnotit viacero parametrov je
naozaj ndro¢nd uloha. Obzvldast vtedy, ked' je
potrebné zodpovedne zhodnotit velky pocet
prdc. Celkovo saich do sutaze prihldsilo 380,
¢o predstavuje druhé najvyssie Cislo spomedzi
predchddzajucich roénikov. Prihlasovatel'mi
boli hlavne graficki dizajnéri a dizajnérky,
graficke studid, reklamné agentury, ale qj
firmy, vydavatel'stvd a skoly. Do druhého

kola posudzovania postupilo 162 prdc a na
vystave je odprezentovanych 148 z nich.

V kazdej kategoarii je viacero nominovanych

a vzdy jedna ocenend. Rozdali sme viacero
Specidlnych oceneni vrdtane cien za dlhodoby
kulturny a hospoddrsky prinos.

V rdmci krdtkeho zhodnotenia sa pokusim

aj o porovnanie s predchddzajucim, doteraz
najuspesnejsim ro¢nikom. Najviac prdc sa
prihldasilo v kategarii Kniny a publikdcie,

ktord tak potvrdzuje konstantny stav qj

z predchddzajucich roénikov. Pocet a kvalita
prihlasenych prdc je redinym dékazom toho,
ze kvalita knizného dizajnu zaznamenala na
Slovensku za posledné roky vyrazny vzostup.
Za pozitivum pokladdm, ze sa vyrazne zvysili
pocty prihldsenych prdc v kategoridch
Kampan a Animdcia a video. Prave tieto dve
kategorie vedia rychlo a pruzne reagovat na
aktudine trendy a potreby klientov. Dokdazu
efektivhe komunikovat vécsie mnozstvo
informdcii v kratkom ¢ase, ¢o im vdaka
rychlosti obdobia, v akom Zijeme, preduréuje
rast aj v nasledujucich rokoch. Naproti tomu
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sa ako logicky javi pokles prihlasenych prdc

v kategorii Plagdt a vizudl. Hlavne plagdt

sa presuva viac do digitalneho sveta a ten
printovy si hladd nové komunika¢né moznosti
a sp6soby uplatnenia. V kategorii Studentsky
dizajn nastal tiez isty pokles v pocte
prinlasenych, na druhej strane kvalita prac
bola naozaj vel'mi vysokd. Boli spracované

na profesiondlnej Urovni, pricom sa v nich
ukazovala sviezost a odvaha o¢akdvand

od mladych tvorcov. Vyrazny pokles nastal

v kategorii Nové horizonty, kde sme sa na
zdklade konfrontdcii s kvalitativnou uroviiou
v ostatnych kategoridch rozhodli neudelit
ziadnu nomindciu.

Specifikom tohto roénika je skutoénost,

ze mapuje komunikacény dizajn v rokoch,
ktoreé vyrazne poznacila pandémia. Kvalita
a mnozstvo prihldsenych prdc su jasnym
dokazom toho, ze pandémia tuto oblast
takmer nijako nezasiahla. Je sice pravda,
ze niektoré podujatia boli zrusené, ¢o dalo
moznost vzniku novym, alebo sa celé
presunuli do online prostredia, kde vSak tiez
potrebovali vizudine komunikovat. Naskytol
sa vSak aj priestor pre dizajnérov - iniciovat
noveé projekty, alebo realizovat kone¢ne
nie¢o, ¢o mali diho odlozené v zasuvkach.
Takéto projekty sa dokonca prebojovali medzi
nomindcie. Obc¢iansky aktivizmus v tomto
odvetvi ur¢ite nemoze chybat.

Komunikac¢ny dizajn nie je vo svojej podstate
vytvdrany preto, aby sa vystavoval

v galériach. Napriek tomu najlepsie projekty
Ndrodnej ceny za dizajn v galérii vystavime.
Nasim zdmerom je vytvorit uceleny obraz

o kvalite a vizudinej kulture komunikaéného
dizajnu za posledné dva roky. Diela
umiestnené v skupindch podla jednotlivych
kategorii a tesne vedla seba vzbudzuju dojem
vzdjomneého suboja o pozornost divaka tak, ako
to byva v redlnom svete, pre ktory su vytvorené.

Zeldm vam prijemnu prehliadku najlepsieho
komunika¢ného dizajnu vytvoreného v rokoch
2020 a 2021.
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Ondrej Gavalda
Curator

FOREWORD BY THE CURATOR

The launch of this year's edition of the
competition sparked the interest of and
fuelled discussion among graphic designers.
This indicates that the Slovak Design Award
remains highly enticing, and is closely
followed by the professional community. This
has bolstered our commitment to organise

a diverse and high quality exhibition, and,

of equal importance, to award the best
candidates. That is the task faced by the
large team of organisers, jury members, and
various experts whose hard and honest work
contributes to the promotion and qualitative
growth of Slovak design.

Dutifully assessing each submission, reading
its annotation, examining the graphic
documentation, understanding the authorial
intent, and evaluating it with multiple
parameters in mind is no easy task, especially
considering the large number of works. 380
projects were submitted for the current edition
of the competition, which is the second highest
amount in its history. Most competitors were
graphic designers, graphic design studios,

and advertising agencies, yet companies,
publishing houses, and universities were

also present. 162 works were selected for the
second round of evaluations, 148 of which

are featured in the exhibition. Each category
features a number of nominees and one
winner. There were also several special awards,
including those for long-term economic and
cultural contribution.

1 will strive to incorporate into this short
appraisal a comparison with the last edition,
which has been the most successful yet. The
Books and Publications category received the
most submissions, affirming the category's
steadly position, as this was also the case in
previous editions. The volume and quality of
submissions truly shows that the quality of
book design has greatly improved in recent
years. I'm delighted to see that the number
of works submitted to the Campaign as well
as the Animation and Video categories has
increased, as particularly these categories can
quickly and flexibly adapt to contemporary



trends and clients’ needs. Since we live in
fast-moving times, these categories’ ability
to effectively communicate large information
volumes in a short time predetermines their
future growth. In contrast, the decline in the
volume of works submitted to the Poster and
Visuals category seems logical. Posters are
especially transitioning to the digital world,
and printed ones are seeking new means of
communication and application. Although

the Student Design category recorded less
submissions, the quality of works was truly
exceptional—showcasing professional qualities
as well as the courage and fresh approach
one would expect from young creators. There
has been a steep decline in the number of
submissions to New Horizons, and upon
comparing with the qualitative levels achieved
in other categories, we opted not to make any
nominations in this particular category.

This edition is specific in mapping
communication design in the years distinctly
marked by the pandemic. The quality and
amount of submissions clearly show that

the pandemic has had almost no negative
effect on this field. While it's true that some
events had to be cancelled (which gave way
to new events) and others went purely online,
visual communication was still needed. The
opportunity also arose for designers to initiate
new projects, or even complete initiatives that
had long been gathering dust. Some of those
even made it to the nominations. Civic activism
was an essential part of this field.

Even though communication design, by its
very nature, isn't made for exhibition, the

best Slovak Design Award projects will be
showcased at a gallery. We aim to create

a comprehensive overview, a big picture

of the quality and visual culture of Slovak
communication design over the last two
years. Works displayed in groups according

to categories are placed in close proximity,
evoking a sense of competition for visitors’
gaze, just as in the real world the designs also
fight for attention.

I hope you enjoy the exhibition of the best
communication design of 2020 and 2021.
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Cena za dlhodoby
hospodarsky prinos
v oblasti dizajnu

The Award for
Long-term Economic
Contribution in Design

0Oz Cierne diery

Obgianske zdruzenie Cierne diery sa od

roku 2014 venuje popularizdcii a zdchrane
architektury, ktord je na Slovensku dlhodobo
prehliadand - od byvalych tovdrni cez
chdtrajuce kupele az po ikony modernej
architektury. Historické stavby zobrazuju

na grafickych dielach, z ktorych vznikol na
Slovensku samostatny zberatel'sky fenomén
v zbierke Slovenskej ndrodnej galérie.
Reportdze a vyskumy spracuvaju do knih,
ktoreé sa stali nezdavislymi bestsellermi -

s niekolkymi oceneniami za prinos v oblasti
architektury a dizajnu. Tvorba grafickych diel
je sucastou aktivizmu Ciernych dier od roku
2015. Do série sa zapojilo uz vyse

80 autoriek a autorov z prostredia
slovenského vytvarného umenia, ilustrdcie a
grafického dizajnu. Dosial vytvorili vy$Se 275
diel na vlastnych risografickych tlaciarfiach
v réznych ndkladoch, pricom vsetky su
vypredané ihned' po zverejneni. Rozsah a
popularita vydavatel'skych aktivit Ciernych
dier nemd v nasom regione obdobu. Tisice
zberateliek a zberatelov umoznuju zdruzeniu

Since 2014, the civic society Cierne diery
(“Black Holes") raises awareness about

and tries to save long-overlooked Slovak
architecture such as former factories,
rundown spas, and modern architecture icons.
Their graphic artworks depicting historic
buildings have become a unique collectible
phenomenon which found its way into the
collection of the Slovak National Gallery.
Research and reports are processed into
independent bestselling books that won
numerous awards for their contribution

to architecture and design. As part of its
activism, Cierne diery has been making
graphic artworks since 2015 and hosted over
80 Slovak visual art, illustration, and graphic
design authors in the series. It has produced
over 275 artworks in varying numbers of
copies with its own risograph printers. All

of the artworks sell out immediately after
going public. The extent and popularity of
Cierne diery's publishing activities is locally
unmatched. Thousands of collectors enable
the association to engage in the field of
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finanéne sa angazovat v oblasti kultury

a charitativnej prdce. Tato aktivita je okrem
dobroc¢inného rozmeru férovo honorovand
a stimulujuca aj pre samotné autorky

a autorov. Kazdé nové vydané dielo sa
dostdva do zbierky Slovenskej ndrodnej
galérie a casom sa zhodnocuje v aukcidch
vytvarného umenia. Kolektivne zbieranie
grafik Ciernych dier viedlo v spolo&nosti ku
kolektivnej ochrane pamiatok. Zdruzenie si
napriklad prenajalo schatranu ¢ast kastiela
v Jelsave, aby ju obnovilo na zdzitkové
ubytovanie v spoluprdci s architektmi 2021
(projekt je aktudline medzi finalistami

Ceny za architekturu CE ZA AR).

V spoluprdci s partnermi kupili vacsinu
bytov v bytovom dome Zeleziarov v Betliari,
aby ho obnovili na dostupné ndjomné
byvanie. Rekonstruuju banicky dom

v Smolnickej Hute podla projektu architektov
Kilo/Hon¢. S architektkami Woven postavili
Lesnu saunu v Spisskom Hrhove, ktord je

uz treti rok obsadend na rok dopredu (Cena
verejnosti CE ZA AR). Zakupenim kotolne
umoznili prevadzku Kulturno-kreativneho
centra Kldstor v Roznave. A tak by sa dalo
pokra¢ovat. Cierne diery len v pandemickom
roku 2020 venovali priblizne 200 000 eur

culture and do charity work. Apart from its
charitable aspect, the graphic artwork creation
is paid fairly and is stimulating for the artists.
Every new published work goes to the Slovak
National Gallery's collection and with the
passing of time, their value increases in visual
art auctions. The mass collecting of Cierne
diery's works led to more heritage conservation
in society. For instance, the association started
renting a dilapidated part of a manor house

in Jelsava with the aim of transforming it into
an unusual accommodation in collaboration
with the 2021 architects (the project made it
into the final round of the CE ZA AR Award for
architecture). In collaboration with partners,

it bought the majority of apartments in the
ironworkers' house in Betliar with the aim to turn
them into affordable rental housing. Kilo/Hon¢
architects projected Cierne diery's renovation
of a miners' house in Smolnicka Huta. A forest
sauna in Spissky Hrhov that won the

CE ZA AR Public Award for architecture was
built in collaboration with Woven architects.
Cierne diery also provided funding to pay for
the Klastor ("monastery”) cultural centre's
boiler room in Roznava, allowing it to open. And
the list goes on. Just in 2020, the year marked
by the pandemic, Cierne diery donated circa

CENA ZA DLHODOBY HOSPODARSKY PRINOS V OBLASTI DIZAJNU

sa udeluje na zdklade ndvrhu organizaé¢ného timu a rozhodnutia poroty. Cena je uréend pre osobnosti a firmy
tvoriace ¢i dihodobo pouzivajuce dizajn v nadstandardnej miere a kvalite s dérazom na jeho hospoddrsky
prinos: systematickd aplikacia dizajnu vo firemnej stratégii oceneného, vynimocéné rieSenia v dizajne, ktoré
prispeli k zlepseniu hospoddrskych vysledkov a konkurencieschopnosti oceneného a pod. Cena sa udeluje

Vv spoluprdci s Ministerstvom hospoddrstva Slovenskej republiky.



na rézne charitativne udely. Cierne diery
zmenili tiez knizny vydavatel'sky trh na
Slovensku. Nezdvisle od grantovych schém

a velkych vydavatel'skych domov vytvorili
knizné bestsellery, ktoré sa vypredali vo
vysokych ndkladoch 5000 ¢i 6000 kusov
mimo beznej distribucie knihkupectiev. Ziskali
Ndrodnu cenu za dizajn ¢i Cenu Naddcie Tatra
banky za origindlny pristup ku grafickému
dizajnu, tvorbe pisma a polygrafickému
spracovaniu. Autorské publikdcie, ako bola
napriklad Stratend Bratislava o zaniknutych
priemyselnych pamiatkach v Bratislave,
reflektovali zahrani¢éné medid od britskych
novin Financial Times az po japonské
magaziny. Samotné knihy v§ak mali konkrétny
vplyv aj na turisticky ruch na Slovensku, ked'
stovky cCitateliek a citatelov precestovali
regiony ako Gemer a Spis$ s knihou Ciernych
dier v rukdch, ako o tom referovali majitelia
penziénov a hotelov v reportdzi pre Dennik N.
Tieto Uspechy podnietili spoluprdcu zdruzenia
s instituciami, ako su Slovenskd ndrodnd
galéria, Slovenskd akadémia vied, Slovenskeé
centrum dizajnu, Slovenské ndrodné muzeum,
Slovenskd technickd univerzita, Pamiatkovy
urad SR a dalSie.
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€200,000 to various charitable causes. Cierne
diery also changed the Slovak publishing
market, having created bestselling books with
no grant schemes nor publishing houses—
large volumes of 5000 to 6000 copies

were sold outside of the usual bookshop
distribution. The books won the Slovak Design
Award as well as the Tatra banka Foundation
Award for their original approach to graphic
design, typeface creation, and polygraphy.
Cierne diery'’s original publications such as
Stratend Bratislava (“Lost Bratislava”) about
industrial heritage sites of Bratislava that
vanished received mentions in international
media from the British Financial Times

to Japanese magazines. But the books
themselves had a palpable impact on tourism
in Slovakia, as hundreds of readers travelled
through Gemer and Spis regions with Cierne
diery's book in their hands, as hotel and
guest house owners affirmed in a Dennik N
article. These accomplishments sparked the
association's collaboration with the following
institutions: Slovak National Gallery, Slovak
Academy of Sciences, Slovak Design Center,
Slovak National Museum, Slovak University

of Technology, the Monuments Board of the
Slovak Republic, and others.

THE AWARD FOR LONG-TERM ECONOMIC CONTRIBUTION IN DESIGN

is awarded on the basis of the organising team's suggestion and the Jury's choice. The award is aimed

at individuals and companies that either create or make use of design, long-term and in above-standard
quantity and quality, with special attention to its economic contribution: the systematic application of design
in the award winner's company strategy, exceptional design solutions that contributed to improving the
award winner's economic outturn and competitiveness, etc. It is awarded in collaboration with the Ministry

of Economy of the Slovak Republic.



Cena za dlhodoby
kulturny prinos
v oblasti dizajnu

Slovak Design Award
for Long-term Cultural
Contribution in Design

Miroslav Cipadr (1935 - 2021)

llustrdtor, maliar, grafik, sochdar, kresliar,
kaligraf a tvorca znaciek Miroslav Cipdr

sa narodil 8. janudra 1935 vo Vysokej nad
Kysucou, v ¢asti Semetes. Absolvoval
gymndzium v Ziline a vysokoskolské studium
zacal v roku 1953 na Pedagogickej fakulte
Univerzity Komenského v Bratislave.

O dva roky neskor prestupil na Vysoku skolu
vytvarnych umeni, kde v rokoch 1955 az 1961
vystudoval odbor grafika a monumentdina
mal'ba u profesorov Vincenta Hloznika,
Dezidera Millyho a Petra Matejku. Od roku
1961 az do konca svojho zivota pdsobil ako
skuto¢ne vsestranny vytvarnik na vol'nej
nohe - venoval sa ilustrovaniu detskych
kniziek, vol'ne maloval, kreslil ¢i robil grafiku.
Ako jeden z mdla vytvarnikov na Slovensku
tvoril aj kaligrafiu a navrhol stovky znaciek
a log pre kulturne institucie a podujatia,

z ktorych mnohé funguju aj v suc¢asnosti.

V Sestdesiatych rokoch bol jednym zo
zakladatelov Biendle ilustrdcii Bratislava.

V rokoch 1971 - 1972 pracoval ako pedagog
v Institute detskej knihy v Nai Dilli v Indii

a v roku 1985 viedol ilustratorsky workshop na
Sri Lanke. V revolu¢nom roku 1989 sa zapojil
do koordina¢ného vyboru politického hnutia
Verejnost proti ndsiliu a bol jednym z hlavnych
protagonistov Neznej revolucie. Po tomto
kratkom pésobeni v politicko-spolo¢enske;j
sfére sa opat vratil k svojej tvorbe. Od roku

Miroslav Cipdr, an illustrator, graphic designer,
sculptor, draughtsman, and calligrapher, was
born on 8 January 1935 in the Vysokd nad
Kysucou's district of Semetes. He graduated
from high school in Zilina, and began his
university studies in 1953 at the Faculty of
Education at Comenius University in Bratislava.
Two years later, he transferred to the Academy
of Fine Arts and Design in Bratislava. Between
1955 and 1961, he studied graphic design and
monumental painting under professors Vincent
HloZnik, Dezider Milly, and Peter Matejka.

From 1961 until his death, Miroslav Cipdr was
known as a truly versatile freelance artist. He
illustrated children’s books, painted, drew, and
produced graphic art. As one of just a handful
of Slovak artists, he also engaged in calligraphy
and produced hundreds of brand identity
designs and logos for cultural institutions and
events, many of which are still used today. In
the 1960s, he was one of the founders of the
Biennial of lllustrations Bratislava. Between
1971 and 1972, he taught at the Children's

Book Trust in New Delhi, India, and in 1985 he
led an illustration workshop in Sri Lanka. The
revolutionary year of 1989 found Cipdr joining
the coordinating committee of the political
movement Verejnost proti ndsiliu (Public
Against Violence), and he became one of the
prominent faces of the Velvet Revolution.

After this short involvement with the public



29

1979 je nositelom ceny Ludovita Fullu a od and social spheres, he returned to art. In 1979
roku 2001 nositelom radu Ludovita Stura he was awarded the Ludovit Fulla Award, and

. triedy. Po¢as svojho profesiondlneho in 2001 he was presented with the Order of
poésobenia ziskal mnoho domdcich L'udovit Stur, First Class. During his professional
a zahraniénych oceneni, prevazne za svoju career, he received many Slovak and foreign
ilustratorsku tvorbu, napriklad ¢estné uznania awards, primarily for his work as an illustrator,
zo sutaze Najkrajsia kniha Ceskoslovenska, such as multiple honourable mentions at
medaily na Medzindrodnej vystave knizného the Most Beautiful Book of Czechoslovakia
umenia v Lipsku, cenu Zlaty orol na Festivale Competition, numerous medals from IBA
knizného dizajnu v Nice, Zlaté plakety na Leipzig, the Golden Eagle Award from the Nice
Biendle ilustrdcii, Cenu Pavla Straussa atd'. Book Festival, Gold Plaques from Biennial of
Mal desiatky samostatnych vystav a vyslo lllustrations in Bratislava, and the Pavol Strauss
o nom niekol'ko obrazovych monografii. Award, among others. Miroslav Cipdr held

dozens of solo exhibitions, and was featured in
many art monographs dedicated to his work.

CENA ZA DLHODOBY KULTURNY PRINOS V OBLASTI DIZAJNU

sa udeluje na zdklade ndvrhu organizaé¢ného timu a rozhodnutia poroty osobnostiam alebo kolektivom
posobiacim v oblasti dizajnu a za kulturny a intelektudiny prinos v tejto oblasti: vynimo¢ny pocin alebo
celozivotné dielo, tvorivu a inovaénu dizajnérsku prdcu, teoreticko-kriticku publika¢nu ¢innost a historiografiu,
organizaénu prdcu a podporu vzdeldvacich projektov a pod. Cena sa udel'uje v spoluprdci s Ministerstvom
kultury Slovenskej republiky.

THE AWARD FOR LONG-TERM CULTURAL CONTRIBUTION IN DESIGN

is awarded on the basis of the organising team'’s proposition and the Jury's choice of an individual/collective
for their cultural and intellectual contribution in the following areas: an exceptional creation or lifetime
achievement, creative and innovative designer work, theoretical-critical publication and historiography,
organising work and support of educational projects, etc. It is awarded in collaboration with the Ministry

of Culture of the Slovak Republic.



Novy zjav
The Emerging
Talent Award

Matus Hnat

Matus Hndt (1987) je slovensky graficky
dizajnér, ktory pésobi na vol'nej nohe.
Vystudoval kulturoldégiu na Univerzite
Komenského v Bratislave (2005 - 2010).
Hned' po skonceni studia sa zacal aktivhe

a profesiondlne venovat grafickému dizajnu.
Zameriava sa hlavne na tvorbu plagdtov,
vizudlnych identit, kampani, editoridlov

a knizného dizajnu. Hlavnym taziskom jeho
tvorby sa stala prdaca pre nezdvislu kulturnu
scenu. DIhodobo stoji za vizudlnym Stylom
multizanroveého festivalu [fjuzn], pre ktory

od roku 2011 kazdoro¢ne navrhuje plagdty,
kampane a publikdcie. Vytvoril aj vizudlne
identity a plagaty pre BRaK — Bratislavsky
knizny festival, pre série predndsok

o architekture a urbanizme SINGULARCH a pre
hudobny festival NEXT. V poslednych rokoch
sa venuje aj kniznému dizajnu - spolupracuje
s vydavatel'stvom Artforum, Ustavom
etnoldgie a socidlnej antropoldgie Slovenske;j
akadémie vied ¢i s ob&ianskymi zdruzeniami
BRaK a KPTL, ktorym navrhuje dizajn

a zalomenie ich publikdcii. Popritom stdle
tvori plagaty, obaly, kampane a publikdcie

aj pre dalsie mensie konferencie, divadld,
predndsky, koncerty ¢i hudobnikov.

Matus Hndt (1987) is a Slovak freelance
graphic designer. He graduated in culturology
at Comenius University in Bratislava (2005

- 2010), after which he became an active

and professional graphic designer. Hnat
mainly focuses on designing posters, visual
identities, campaigns, editorials, and books.
His work for the independent cultural scene
has become the main focus of his career. He
has long been in charge of the multi-genre
[fjuzn] festival's visual style. Since 2011,

he has designed posters, campaigns, and
publications for every edition. He has also
created visual identities and posters for BRaK
- Bratislava Book Festival, the SINGULARCH
series of lectures on architecture and
urbanism, and the NEXT music festival.

In recent years, he has also been working

on book design. He cooperates with the
Artforum publishing house, the Institute of
Ethnology and Social Anthropology of the
Slovak Academy of Sciences, and designs
publications for the citizens' associations
BRaK and KPTL. He also continues to create
posters, covers, campaigns, and publications
for smaller conferences, theatres, lectures,
concerts, and musicians.



Etablovany dizajnér
The Established
Designer Award

Michal Tornyai

Michal Tornyai (1980) je slovensky

graficky dizajnér, pismotvorca, typograf

a pedagdg. Studoval na Skole Uzitkového
vytvarnictva Josefa Vydru v Bratislave,

na strednej skole Birkenhead College

(1996 - 1998) v novozélandskom Aucklande

a v Technologickom institute na Novom
Zélande (1998 - 1999). V rokoch 2000 - 2006
vystudoval vizudinu komunikdciu na Vysokej
Skole vytvarnych umeni v Bratislave, kde
neskor ziskal aj doktordt. DIhé roky posobil

v ramci grafického studia KAT studio a so
znackou Risomat (2015 - 2019) spopularizoval
medzi slovenskymi dizajnérmi a vytvarnikmi
technoldgiu risografickej tlace. Od roku 2016
je odbornym asistentom v ateliéri Typo na
Katedre vizudlnej komunikdécie VSVU. Vo

svojej dizajnérskej praxi sa aktivne venuje
navrhovaniu pisma, typografii, kniznému
dizajnu, vizudinej identite a tvorbe logotypov.
Je hlavnym dizajnérom obc¢ianskeho zdruzenia
Cierne diery, ktoré sa zaoberd osvetou v oblasti
dihodobo prehliadanej slovenskej priemyselnej
architektury. Pre mnohé knihy, ktoré graficky
upravoval, vytvoril viaceré pisma na mieru,
napriklad Diery, Socha, Grunt alebo Hanka.

S publikaciou Cierne diery. Priemyselné
pamiatky a zabudnuté miesta Slovenska ziskal
Cenu Naddcie Tatra banky za umenie v roku
2019 a hlavnu cenu v sutazi Narodnd cena za
dizajn 2020 - Komunikaény dizajn v kategorii
Knihy a publikdcie.
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Michal Tornyai (1980) is a Slovak graphic
designer, typeface creator, typographer,

and pedagogue. He studied at Josef Vydra
School of Applied Arts, Birkenhead College
high school (1996 - 1998) in Auckland, New
Zealand, and the Institute of Technology also
in New Zealand (1998 - 1999). From 2000 to
2006 he studied visual communication at the
Academy of Performing Arts in Bratislava,
where he was subsequently awarded a PhD
degree. For many years, Michal was an active
part of KAT graphics studio. Together with the
Risomat brand (2015 - 2019), he popularised
the risograph printing technique among local
designers and visual artists. Since 2016, he's
been a Typo Studio research assistant at the
Department of Visual Communication at the
Academy of Fine Arts and Design in Bratislava.
In his practical designer work, Michal designs
typefaces, pursues typography, book design,
visual identity, and logotype making. He is the
main designer of Cierne diery, the civic society
that raises awareness of long-overlooked
Slovak industrial architecture. Michal has
created numerous bespoke typefaces for
books under his graphic oversight, such as
Diery, Socha, Grunt, and Hanka. The publication
Cierne diery: Built Industrial Heritage and
Forgotten Places won him the 2019 Tatra banka
Foundation Art Award, and the main award in
the Books & Publications category of the 2020
Slovak Design Award—Communication Design.
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Ucelenad séria vystupov, akymi su napriklad
plagdty, brozury, letdky, citylighty, bilbordy,
digitalne vizudly, spoty, animdcie alebo iné nosice
a ndstroje, vytvorené ako sucast jednorazovej
kampane k produktu, sluzbe, znacke, dielu,
podujatiu, udalosti alebo inej teme. Méze ist

o informacnu, reklamnu, politicku, environmentdlnu
alebo vzdelavaciu kamparn, kampan pre podujatie
¢i iné prilezitosti. Kompar ma vo svojej podstate
zvyé&ajne kratsiu dizku pouzitia, a preto méze

aj pruznejSie reagovat na aktudine trendy.

A complete series of outputs such as posters,
brochures, leaflets, city lights, billboards, digital
visuals, spots, animation, and other carriers and
tools made as part of a one-time campaign

for a product, service, brand, artwork, event,

or some other theme. The campaign may be
informational, promotional, political, environmental,
or educational; it may also be a campaign for an
event or some other occasion. Due to their very
nature, campaigns usually have a shorter duration
period, which is why they can reflect contemporary
trends more flexibly.
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Ndzov diela — Artwork title:

Ukdaz svoju digitalnu osobnost

s Bejby Blue

Show Your Digital Personality

with Bejby Blue

Autor dizajnu — Design author:

ion

indacia
minat

Nom
No

Agentura THIS IS LOCCO
THIS IS LOCCO agency

Kampan banky, pre ktoru agentura stvorila
ikonu digitdlnej kultury. Stopercentnd
digitalna persona nereprezentovala len
inovativnu znacku, ale vsetky nekone¢né
moznosti, aké digitdlne obdobie ponuka
mladym. Bejby Blue bola symbolom zivotov,
ktore zijeme v online svete a ktoré su ¢asto
tak trochu iné od ndasho offline zivota. Postava
Bejby Blue v kampani vytvdrala hudbu, ktord

k recipientom prehovdrala, inspirovala ich
inymi digitalnymi osobnostami zo sveta maody,
hudby, gamingu, ¢i udrzatelnosti, aby $li za
svojim snom, podporovala ich v tom, aby sa
sprdvali zodpovedne atd'. Stala sa suc¢astou
kultury mladych, bola nominovand na viacero
hudobnych cien, spevdcka Tina

0 nej spontdnne nahrala piesen.

The agency created a digital culture icon for
a bank campaign. This 100% digital person
represents both an innovative brand and all
the endless opportunities the digital age
offers the young. Bejby Blue is a symbol of
the lives we live in the online world, which are
often a bit different from our offline lives. The
campaign included the Bejby Blue character
creating music that spoke to listeners,

and with other digital personas from the
world of fashion, music, gaming, and even
sustainability she inspired her audience

to follow their dreams and also motivated
responsible actions, etc. She became part of
the youth culture, received numerous music
award nominations, and the singer Tina
recorded a song about her.
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Ndzov diela — Artwork title:

Grape pod mostom

Grape Under the Bridge

Autor dizajnu — Design author:

Damidan Pastiréak

Séria koncertov pod Starym mostom na
TyrSovom ndbrezi vznikla ako reakcia festivalu
na pandemicku situdciu, prisne organizac¢né
podmienky a kapacitné obmedzenia. Festival
sa v minimalistickej forme presunul pod most
v centre hlavného mesta. A prdve miesto

sa stalo vizudlinym elementom, ktory spojil
jednotlivé koncerty. Pod Starym mostom

je umeld pieskovad pldz, kurty na pldzovy
volejbal, sine¢niky... Autor kampane sa preto
rozhodol pracovat s pieskom, letteringom

a nasvietenim.

ion

indacia
minat

Nom
No.

The festival's response to the pandemic
situation, the strict measures for organising
public events, and capacity limitations
resulted in a series of concerts at Tyrsovo
ndbrezZie under the OId Bridge. A minimalist
form of the festival moved under the bridge
in the capital’s city centre, becoming a visual
element that tied the separate concerts
together. As the site features a drop-in
sandy beach, beach volleyball courts, beach
umbrellas, etc. the campaign author opted to
work with sand, lettering, and lighting.
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Ndzov diela — Artwork title:

Scenar pre Kosice
The Script for Kosice

Autor dizajnu — Design author:

Katarina Rybnicka
Katarina Stefankovd

Pldn socidlneho a hospoddrskeho rozvoja pre
mesto Kosice bol vypracovany v spoluprdci

s Mestom Kosice a Creative Industry

Kosice. Katkat Studio v nom zastresilo
vizudinu strdnku kampane, zdakladnu

vizudlnu identitu a copywriting. Autorky
vypracovali ndzov, slogan a sprievodné
texty, na ktorych postavili vizudlne ponatie
celej kampane. Vyspecifikované skupiny
obyvateliek a obyvatelov mesta identifikovali
ako hlavné postavy réznych filmovych
zdanrov, ktoré mohli napisat pribeh, v akom
chcu zit. Pre celu kampan vytvorili sériu
autorskych ilustrdcii, ktoré pouzili nielen

na charakteristiku skupin obyvatelov aich
poziadaviek, ale aj na doplnenie dotaznika

a z neho zozbieranych dat.

Nomindcia
Nomination

The Programme of Economic and Social
Development of the City of Kosice was
created in collaboration with the City

of Kosice and Creative Industry Kosice.
Katkat Studio provided campaign visuals,
basic visual identity, and copywriting.

The authors created the title, slogan,

and accompanying texts on which the
campaign's overall visual rendition was
founded. Specific groups of local citizens
were portrayed as protagonists in various
film genres, and the citizens could write
a story they would like to live in. The
authors also made a series of original
illustrations that defined the citizen
groups and their needs, and enlivened the
questionnaire and the data collected.
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Ndzov diela — Artwork title:

Textil nas kazdodenny

Our Daily Textile
Autor dizajnu — Design author:

Ivana Paleckova

Vystava predstavuje textilné dizajnérky
réznych generdcii. Viera Li¢enikovad-
Skrabalova tvorila v rokoch 1925 - 2007,
Michaela Bedndrovad tvori v su¢asnosti, no
obe autorky su ovplyvnené l'udovou tradiciou.
Vystava upozornuje na rozne paralely,
nadcasovost, ale aj na dynamiku striedania
modnych trendov. Plagdt ako hlavny vizudl
vystavy pracuje s vyraznymi a signifikantnymi
vzormi oboch autoriek, ktoré spdja do jedného
celku. Jednoduché pismo prepdja rézne
¢asoveé obdobia, v ktorych autorky tvoria

a koresponduje s poj;mom kazdodennosti. Do
vykladu vystavy autorka kampane umiestnila
dialog ,zrkadlovych" fotografii modnych
modelov od oboch autoriek. Texty na vystave
vytla¢ené na roliach papiera cituju textilnu
metrdz. InStaldcia vystavy recykluje papierovée
tuby z metrdze v ¢o najvacsej miere.

ion

Nomindcia
Nominat

The exhibition presents multi-generational
textile designers. Viera Lidenikovd-Skrabalovd
was active from 1925 to 2007 and Michaela
Bedndrova is a contemporary author, yet

both are influenced by the popular tradition.
The exhibition highlights certain parallels,
timelessness, and the alternating dynamics

of changing fashion trends. The poster—the
exhibition’'s central visual item—plays with both
authors' strong and important patterns, uniting
them into one. The simple typeface links the
different time eras of the authors' activity, and
also corresponds to the notion of day-to-day
life. The campaign author placed a dialogue of
“mirror" photographs of fashion items by both
authors into the exhibition’s window. Exhibition
texts printed on rolls of paper allude to textile
yardage. The exhibition installation uses recycled
yardage paper tubes as much as possible.
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Ndzov diela — Artwork title:

Plagaty pre festival Dni architektury
a dizajnu 2021 v Bratislave
Architecture and Design Days

in Bratislava 2021 posters

Autor dizajnu — Design author:

Matus Buranovsky

Narodna cena za dizajn 2022
Slovak Design Award 2022
Kampan — Campaign

Porota ocenila odvdzne rozhodnutie autora, s ktorym dosiahol vizudlne jednotnu
prezentdciu roznych typov stavieb. Abstraktné pésobenie kampane, previazané
jednoduchou farebnostou, vzbudzuje zdujem a nuti okoloiducich dekédovat detaily
stavieb a spoznavat ich autorov. — The Jury appreciated the author's bold decision
which achieved a visually uniform presentation of various buildings. The campaign'’s
abstract appearance, united by a simple colour palette, generates interest and
encourages passers-by to decode the details of buildings and become familiar with
the authors.

Festivalu Dni architektury a dizajnu sa The 2021 Architecture and Design Days

v roku 2021 podarilo zaplavit Bratislavu festival inundated Bratislava with abstract
abstraktnymi obrazmi. Celkovo ich bolo 22 na images—22 in 56 locations across the city.
56 stanovistiach vo vSetkych kutoch mesta. The 2021 edition's theme was memories
Roc¢nik podujatia sa niesol v duchu spomienky of Czechoslovakia and a celebration of

na Ceskoslovensko, ale aj oslavy su¢asnych current cooperation between the two
spoluprdc tychto dvoch krajin. Abstraktne countries. The abstract images were
obrazy boli v skuto¢nosti detailami stavieb actually details of buildings whose
autoriek a autorov vystupujucich na authors were featured in the 2021 festival
danom ro¢niku, ktoré autor kampane, iba programme. Only thanks to abstraction
vdaka abstrahovaniu, dokdzal jednotne could the campaign author present them

odprezentovat verejnosti. to the public uniformly.
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Ndzov diela — Artwork title:

KosSicky detsky pas

Kosice Children's Passport

Autor dizajnu — Design author:

Katarina Rybnicka
Katarina Stefankovd

V spoluprdci s organizdciou VISIT KoSice
vytvorilo kreativne studio celkovy dizajn

a publikdciu Kosicky detsky pas. Suc¢astou
kampanovych prdc bolo celkové ideove
rieSenie, graficky dizajn, ilustrdcie

a copywriting. Zrodil sa kosicky Duch -
Dobroduch Buki, ktory deti aich rodi¢ov
sprevddza po atraktivitdch v Kosiciach

a blizkom okoli. Autorky vytvorili systém
zdkladnych informdcii, ¢lenenie textov

a obsahovych celkov. Publikdciu doplfiaju
drobné tlacoviny, ako ndalepky, mapky,
odznaky ¢i peciatky, ktoré deti ziskavaju
pocas objavovania novych zaujimavosti.
Kosicky detsky pas sa stal pre organizdciu
VISIT Kosice hlavnym tahuriom letnej
sezony 2021, vypredal sa v plnom ndklade
a v roku 2022 sa chystd jeho obnovend

a doplnend verzia.

In collaboration with Visit Kosice, the
creative studio produced the overall design
and Kosice Children's Passport publication.
Campaign work included devising an overall
idea—plus graphic design, illustrations, and
copywriting. And so Buki the Adventurer
was born, guiding kids and their parents
through places of interest in Kosice and

the locality. The authors created a system
of key info structured into separate text
units grouped by content. The publication is
complemented by small printed items such
as stickers, maps, badges, and stamps
collected by children while discovering

new interesting things and places. Kosice
Children'’s Passport became Visit KosSice's
flagship 2021 summer season project—

the first edition sold out, and a new and
extended version is planned for 2022.
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Ndzov diela — Artwork title:

Motyl'a nekupis

You Can’'t Buy a Butterfly

Autor dizajnu — Design author:

Rudolf Vychovaly

Vizudl kampane vystavy Motyl'a nekupis

v Slovenskej ndrodnej galérii, ktord prezentuje
najnovsie prirastky do zbierok autorov

a autorky strednej generdcie slovenského
suc¢asneho umenia. Erik Binder, Marko Blazo,
Marek Kvetan, Denisa Lehockd a Milan Tittel
spolu ponukaju rozmanitu, ale surodu zmes
rozlicnych pristupov, meédii a tém v su¢asnom
umeni. Nazov vystavy je metaforou, ktord
opisuje vztah muzea a su¢asného zivého
umenia. Vizudly zndzornuju vybrané diela
chytené do siete chyta¢a na motyle a tento
vizudlny princip bol aplikovany na vSetky
vystupy identity.

Campaign visuals for Slovak National
Gallery's You Can't Buy a Butterfly exhibition,
which presents the newest additions to the
collection by the mid-generation of Slovak
contemporary artists. Erik Binder, Marko
Blazo, Marek Kvetan, Denisa Lehockd, and
Milan Tittel offer a diverse yet cohesive mix
of various approaches, media, and topics

in contemporary art. The exhibition’s title is
a metaphor that describes the relationship
between a museum and contemporary live
art. The visuals portray selected works caught
into a butterfly net, a visual approach that
was applied to all identity outputs.
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Ndzov diela — Artwork title:

Miznuce telo
Disappearing Body
Autor dizajnu — Design author:

Rudolf Vychovaly

Vystavad je zdzitkovou esejou o ,miznuti” The exhibition is an experiential essay
fyzickych tiel v nasich zivotoch. V§ima on the "disappearance” of physical
si véeobecny trend dekorporalizacie bodies in our lives, observing the general
'udskej existencie, ktory za uplynulé trend of the decorporalisation of human
obdobie nadobudol nové rozmery. Ci uz existence which has recently reached new
na problematiku ré6znej miery fyzického dimensions. Whether we look at the issue
Jvytrdcania sa" v ramci kazdodenného of varying degrees of physical "fading
zivota nahliadame optikou geopolitickych away" in terms of geopolitical context,
suvislosti, technologického smerovania, future technological tendencies, identities
Jrozpustania” identit v online prostredi, “melting” online, post- or transhumanistic
post- ¢i transhumanistickych teorii, theories, anti-epidemic measures,
protipandemickych opatreni, spirituality spirituality, or self-observation, all such
alebo sebapozorovania, kazdy z aspektov aspects offer a wide spectrum of possible
ponuka Siroké spektrum interpretdcii. interpretations. The exhibition offers

Podobne variabilny obraz prindsa aj vystava. a similarly varied image.
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Ndzov diela — Artwork title:
Flaam Festival 2021

Autor dizajnu — Design author:

Andrej Barcak
Andrej Canecky
Paula Pokorna

Vizudlna identita 8. roénika festivalu Flaam
hl'add vychodisko v koncepte klonovania/
kopirovania, ktory na jednej strane
symbolizuje vnutornu potrebu jednotlivca
naraz dobehnut zameskané, na strane
druhej zmysly otupujuce neobmedzené
moznosti, z ktorych tdato potreba vyplyva.
Graficki dizajnéri Andrej & Andrej v spoluprdci
s digitdlnou dizajnérkou Paulou Pokornou
vytvorili kompletne digitdlnu identitu

s minimom hmatatelnych vystupov. Vo
webovom editore P5.js vytvorili ndstroj,

v ktorom spdijali komunikované informdcie
do navrstvenych typografickych koldzi.
Princip ndsledne aplikovali na webe festivalu,
v komunikdcii na socidlnych sietach &i vo
vlastnom instagramovom filtri, v ktorom sa
klonovanou informdciou stdvaju

samotni navstevnici.

The visual identity of Flaam Festival's
eighth edition explores the concept

of cloning/copying: both symbolising
the individual inner need to catch up
with everything immediately, and the
mind-numbing unlimited options that
feed this need. In collaboration with
digital designer Paula Pokornd, graphic
designers Andrej & Andrej created

an entirely digital identity with as few
material outputs as possible. They used
the P5.js web editor to create a tool that
merged communicated information into
layered typographical collages, and
applied the principle to the festival's
website, communication on social
media, and even their own Instagram
filter where visitors become the

cloned information.
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Ndzov diela — Artwork title:
Kiosk Festival

Autor dizajnu — Design author:

Rudolf Vychovaly
Simon Chovan

Vizudlna kampan pre festival
experimentdlneho divadla. Téma roku 2021
bola ,mimikry" a vizudly boli inSpirované
pandemickymi obmedzeniami, ndslednymi
adaptdciami a ich désledkami. llustrativny
lettering je tvoreny z roznych pandemicky
aktudinych objektov ¢i skusenosti, ako
striekacka s vakcinou &i hemoroiddlne
pismeno K. Sachovnicovy vzor, Zivd fialova
farba a hravd typografia vytvorili vyraznu
identitu naprie¢ vsetkymi vizudlnymi vystupmi
v tla¢enych aj online médidch.

A visual campaign for an experimental
theatre festival. The 2021 edition’'s theme was
“Mimicry", with visuals drawing inspiration
from the initial anti-epidemic measures,

their modifications, and their consequences.
The illustrative lettering comprises various
pandemic-related items and experiences,
such as a vaccine syringe and hemorrhoidal
letter K. The checkerboard pattern, vivid
purple colour, and playful typography created
a distinct identity across all visual outputs
both in print and online.
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Ndzov diela — Artwork title:

Z najlepsich zazitkov si selfie nespravite
You Can't Take a Selfie of the Best

Experiences

Autor dizajnu — Design author:

Agentura THIS IS LOCCO
THIS IS LOCCO agency

Predstavenie zdzitkovej agentury
netradi¢nym spdsobom - namiesto klasickych
beauty vizudlov, ktoré su typické pre
kategoriu, autor v sérii postov a v online spote
ukdzal to, ze z tych najlepsich adrenalinovych
zdzitkov ostanu len pokazené selfies. Tymto
pristupom vyrusil a zaujal.

An unusual presentation by an agency offering
unusual experiences—instead of the usual
beauty visuals typical for this field, the author
used a series of posts and an online video
spot to show that only bad selfies remain from
the best adrenaline-packed experiences. His
approach is disruptive and attention-grabbing.
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Ndzov diela — Artwork title:

Festival [fjuzn]

Zaostri na svet, ktory mame doma

[fjuzn] Festival

Focus on the World We Have at Home

Autor dizajnu — Design author:

Matus Hnat

Primdrne citylightovd, ale tiez plagdtovad
kampan Humans of [fjuzn] prostrednictvom
Siestich portrétov priblizuje verejnosti zivot
cudzincov a cudziniek na Slovensku. Festival
[fjuzn] je multizadnrovym a multikultdrnym
podujatim zameranym na migrdciu

a cudzincov na Slovensku. Fotografie
portrétov pripravila umeleckd dvojica YOLK
v zloZzeni Jana Gombikovd a Piotr Ggska.

Mostly citylights but also posters
displayed the Humans of [fjuzn] campaign,
consisting of six portraits depicting
foreigners' lives in Slovakia. The [fjuzn]
Festival is a multigenre and multicultural
event focused on migration and foreigners
in Slovakia. The portrait photographs were
taken by art duo YOLK's Jana Gombikovd
and Piotr Ggska.
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Vizudina identita alebo identita znacky (brand)

je uceleny subor komunika¢nych prvkov, napriklad
logo, tla¢oviny, plagdty, etikety, vizitky, webovad
stranka, digitdalne vizudly, reklaomneé predmety,
priestorove prvky a podobne. Su vytvorene pre
jednotnu vizudlnu komunikdciu firmy, organizdcie,
Statu, mesta, obce, produktu, sluzby, znacky,
opakujuceho sa podujatia alebo inej dihodobej
¢innosti. Funk¢&nd identita by mala nielen zaujat,
ale zaroven aj obstadt v ¢ase, aby mohla jej
rozpoznatelnost rast spolu s obsahom, ktory
reprezentuje. A visual identity or brand identity

Is a comprehensive set of communication
components such as a logo, printed material,
posters, labels, business cards, website, digital
visuals, promotional items, spatial elements, etc.
These are created with the aim of the uniform
visual communication of a company, organisation,
state, city, municipality, product, service, brand,
recurring event, or other long-term activity. The
functional identity should both catch attention
and also stand the test of time, so that its
recognition grows alongside the product

it represents.
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Ndzov diela — Artwork title:

Vizudilna identita Mestskej

kniznice v Bratislave
Visual identity of Bratislava

City Library
Autor dizajnu — Design author:

Martin Kahan

Mestskd kniznica v Bratislave
prostrednictvom verejnej sutaze ziskala novu
vizudlnu identitu, ktorej autorom je Martin
Kahan. Cielom redizajnu bolo vytvorenie
nového loga a vizudlneho systému, ktory
zohladnuje smerovanie kniznice a jej ulohu

v 21. storo¢i. Identita vychddza z idey
ulozného systému nielen pre knihy, ale pre
vSetky informdcie, vedomosti, napady ¢i
ndstroje, ktorymi kniznica disponuje

a poskytuje ich svojim pouzivatelom

a pouzivatel’kam. Kahanov modifikovatelny
systém svojou neutralitou pozyva do
spoluprdce akykol'vek vizudlny obsah

a zdroven aktualizuje funkciu loga a jeho
pouzitia vo vizudlnej identite, ¢im otvdra nove
moznosti komunikdcie aj v online qj

vo fyzickom priestore.

fon

”y

indcia
minat

Nom
No.

Through a tender, Bratislava City
Library received a new visual identity
from Martin Kahan. The redesign
aimed to achieve a new logo and
visual system that would consider the
library's future path and purpose in the
21st century. The identity draws from
the idea of a storage system not only
for books, but also all the information,
knowledge, ideas, and even tools at
the library available for users. The
neutrality of Kahan's modifiable
system is inviting any visual content to
collaborate with it, while it also updates
the logo's function and use in visual
identity, opening new opportunities for
communication both online and

in the library.



2. IDENTITA — IDENTITY 61

MESTSKA | LETNA | GALERIA |
KNIZNICA CITAREN | |U

Vv CERVENEHO

BRATISLAVE RAKA | | ARTOTEKA

MESTSKA | KNIZNICA |V
HUDOBNE STUDIO[ [¢

DELOK | 14:00 - 17:00

JLASKY-
JEJSIA

!ATURY PRE DETI
L | KAPUCINSKA 3

FOTOGRAFICKY WORKSHOP |

ZAKLADY
FOTOGRA-
FOVANIA

KONV
ZU,

KOMPOZICIA
ralentinsky pozaiay / JHUDOBNE STUDIO| |KAPUCINSKA 1 PO ANGLI

KNIZNICA |V | BRATISLAVE [l MESTSKA | KNIZNICA |V | BRATISLAVE [l 3.5./10.5.(17.5.]24.5.1:
ARTOTEKA 9. 2.(17:00 | STREDA

| G RT' N FOTOGRAFICKY WORK!
SEVCOVIC

DELOK [17:30

VIEDK

A

DNEJ LITERATURY

@al

sakliteratire s -——a —-

ZAKLAD
FOTOGRAFO\




62

Ndzov diela — Artwork title:

Vizudlna identita Mesta Nitra
Visual identity of Nitra City

Autor dizajnu — Design author:

Martin Kahan
Andrej Barcak
Andrej Canecky

Narodnda cena za dizajn 2022
Slovak Design Award 2022
Identita — Identity

Porotu zaujal odvdzne, vtipne a sviezo vyuzity symbol mesta. Cely systém je vel'mi
zivotaschopny a dokdze dynamicky reagovat na aktudinu situdciu. Premyslend a
moderne pdsobiaca identita je tak otvorend smerom do buducnosti na akékol'vek
pouzitie. — The Jury was impressed by the bold, humorous, and fresh use of the
city symbol. The entire system is highly viable and capable of reacting to current

events, which leaves the well thought-out and modern-looking identity open for

any future use.

Erb Nitry je vyznamnym vizudlnym

symbolom s dlhou historickou tradiciou,

ktory reprezentuje mesto uz od 15. storocia.
Vizudlna identita je navrhnutd ako kombindcia
logotypu, erbu a firemného systéemu - vSetko
v jednom vizudlnom prvku. V zakladnom
formdte je logo cisty, vizudlne abstrahovany
erb. V komunikdcii r6zneho obsahu sa vSak
meni na meédium pouzitel'né v nespocetnych
mutdcidch, napriklad na komunikdciu réznych
vS§eobecnych oznamov, sezénnych slavnosti,
akcii 8 upozorneni. Dal$im prvkom identity je
Hlaholica Neue - vlastné pismo inSpirované
prvym slovanskym typom, hlaholikou,
historicky silne spétym s Nitrou.

Nitra's coat of arms is an important visual symbol
with a long historical tradition, having represented
the city since the 15th century. The visual identity
is designed as a combination of a logotype, coat
of arms, and business system, all in one visual
element. The logo's basic format is a pure, visually
abstracted coat of arms. Yet when used to
communicate varied content, it adapts into

a medium usable in countless ways—such as when
communicating general announcements, seasonal
festivities, events, notifications, etc. Another
component of the visual identity is Hlaholica
Neue—an original typeface inspired by the
Glagolotic script, the first Slovak writing system
and which has a strong connection to Nitra.



2. IDENTITA — IDENTITY

Nitrianska |
hudobna




64

Ndzov diela — Artwork title:

Kosicka futbalova aréna

Kosice Football Arena

Autor dizajnu — Design author:

Roman Juhas

Vizudlna identita a orientac¢no-navigac¢ny
systém pre novovybudovany futbalovy
Stadion v Kosiciach. Inspirdcia k zdkladnému
konceptu vizudinej identity arény vychdadza

z detailov geometrie, ktoru je mozné ndjst pri
Siti futbalovej lopty ¢i brankovych sietach.

Na podobnom principe je v rdmci identity
vytvorené pismo na mieru KFA Regular a KFA
Wide. Pismo je bezpdtkove, so stredovou
vnutornou liniou na podporenie $portového
vyrazu. Svojou konstrukciou spifia kritéria

na pouzitie v orienta¢nom systéme, teda sa
vyznacuje ¢itatelnostou z vel'kej vzdialenosti,
pri zlej viditel'nosti, odliSitelnostou podobnych
znakov a pod. Farebnost znacky vychddza

z architektury stadiona (tmavosivda,
svetlokrémovd) doplnenej o zltu (farebnost
mesta ako aj klubu FC KoSice).

ion

indacia
t

mina

Nom
No.

Visual identity and wayfinding systems
for the new football stadium in Kosice.
The inspiration for the base concept of
the arena'’s visual identity comes from
the geometric details found in footballs’
stitching balls and goal nets. The bespoke
typefaces KFA Regular and KFA Wide
follow a similar principle. The typefaces
are sans serif, and the inner middle line
underlines its sports-like character. Its
construction means criteria for use in
wayfinding systems are met—it can be
read from far away, in poor visibility,
distinguishable from similar signs, etc.
The colour scheme follows the stadium's
architecture (dark grey, light cream), and
adds yellow—which is the colour of the
city and FC Kosice.
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Ndzov diela — Artwork title:

Imerzivna identita
pre filmovy festival

Academia Film Olomouc

Immersive identity

for Academia Film Olomouc

festival
Autor dizajnu — Design author:

Matej Vazal

Vizudlna imerzivna identita pre medzindrodny
filmovy festival populdrno-vedeckého filmu
Academia Film Olomouc - od plagdtu, cez
oblecenie, pohladnice a dalSie az po

40 metrov dlhu stenu v centre mesta
Olomouc. VSetky vystupy v rdmci vizudinej
identity festivalu boli nositelom interaktivheho
obsahu a animdcii technoldgiou rozsirene;j
reality. Vizudl staci nacitat cez smartfon

a uzivatel dostane noveé informdcie o festivale
a dodato¢ny obsah pre podporu komunikdcie
festivalu s publikom.

ion

indacia
minat

Nom
No

The visual immersive identity of Academia

Film Olomouc, an international festival of
popular science film, incorporated posters,
clothing, postcards, and other items including
a 40-metre-long wall in Olomouc city centre. All
of the festival's visual identity outputs featured
interactive content and augmented reality
animations. Users simply load the visuals into
their smartphones to get new information
about the festival and access additional
content that supports communication between
the festival and visitors.
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Ndzov diela — Artwork title:
Langos Bar

Autor dizajnu — Design author:

Matej Spanik

Zamerom bolo vytvorit silnd vizudinu identitu,
ktord dokdaze reinterpretovat moderny pristup
k langosom. Primdarnym pristupom bolo
komunikovat potesenie, ktoré je spojené

s konzumdciou langosa. Autor dizajnu spolu

s ilustrdtorom Tomdasom Rybdrom vytvoril
charakter, ktory reprezentuje tieto emocie -
ksicht, ktory je tu¢ny a stastny (fat & happy).
Tdato tvdr ponuka niekol'ko moznosti a dokdze
vytvorit niekol’ko emacii. Zvolend farebnd
Skadla je jednoduchd - v principe je to len
¢ervend farba, ktord vytvdra silny akcent.
Modularita logotypu je reflektovand gj

v typografii, ktord odkazuje na tahave cesto.
Spolo¢ne s priamou a ostrou fotografiou
vytvorili silnu a oku lahodiacu identitu.

| ked' celkovy priestor baru je len 12m?, autori
dokdzali v spoluprdci s architektmi GRAU
preniest identitu aj do interiéru.

Creating a bold visual identity that could
reinterpret a modern spin on langos (oval
deep fried batter with toppings) was the aim.
Communicating the pleasure associated
with eating langos was the primary
approach. Together with illustrator Tomds
Rybadr, the designer created a character
that represents these emotions—a fat and
happy face of multiple options that can
evoke various emotions. The selected colour
range is simple; it's practically just red with
a strong accent. The logotype's modularity
is also reflected in typography that
represents dough plasticity. In combination
with direct and sharp photography, a solid
eye-pleasing identity was created. Although
the bar measures only 12 m? the authors
and Grau Architects also used the identity
in the interior.
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Ndzov diela — Artwork title:
Grape Festival 2020

Autor dizajnu — Design author:

Damidan Pastiréak

Rok 2020 bol nestastny pre vSetky festivaly
na svete, Grape festival nevynimajuc, preto
sa tento ro¢nik nikdy prakticky neuskutoénil,
ale vizudlnu komunikdciu tahali takmer rok.
Témou festivalu bolo lu¢enie sa s dlhorocnym
miestom podujatia - Letiskom Piestany.
Zamerom bolo symbolicky pochovat stary
GRAPE a osldvit to bujarou zabavou.
Kl'u¢ovym vizudlom sa stal kvetinovy oltdr,
ktory autor dizajnu vyrobil v redinej vel'kosti.
Nan sa umiestnili vSetky predmety, ktoré

sa spdjali s festivalom a spomienkami na
predoslé ro¢niky. Autor spojil vizudlny odkaz
Santerie, Dia de los Muertos a indickej
Antyeshti do jednej vizudlnej identity.

2020 was an unfortunate year for world
festivals including Grape, so that year's
edition practically never took place, even
though the visual communication had been
planned for almost a year: the festival theme
was bidding a fond farewell to the festival's
long-term location of Piestany Airport. The
idea was to bury the old Grape and celebrate
it wildly. A full-size flower altar made by the
designer became a key part of the visuals.
All items related to the festival and memories
of its past editions were placed on the altar.
The designer merged visual references of
Santeria, Dia de los Muertos, and Indian
Antyeshti into one visual identity.
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Ndzov diela — Artwork title:

Websupport identita
Websupport identity

Autor dizajnu — Design author:

Rudolf Letko

Vizudlna identita pre najvacsieho slovenského
poskytovatela hostingovych sluzieb. Jej
ulohou je pomoct 'udom pochopit zlozitost
technoldgie prostrednictvom maskota

a zabezpecit tak konzistentnu vizudinu
komunikdciu od webu az po televizny spot,

a zdroven reflektovat novy pozicioning znacky
pri expanzii na zahraniéné trhy.

The biggest Slovak hosting service
provider's visual identity aims to help
people better understand the complex
technology. A mascot achieves
consistency in visual communication from
website to TV spots, and the new brand
positioning of expanding to international
markets is reflected.
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Ndzov diela — Artwork title:

Toto su Nivy
This is Nivy
Autor dizajnu — Design author:

Simona Machalova

Vizudina identita ndkupného centra

a autobusovej stanice Nivy v Bratislave, ktord
nechdva na ludoch, aby si sami definovali,
¢o su Nivy. Koncept komunikdcie vzbudzuje
priatel'sky a prirodzeny pocit a nechdva

na navstevnikoch, aby sami nasli to, ¢o
hl'adaju a zaujima ich. Koncept je plny farieb,
nepravidelnych organickych tvarov a textur,
ako drevo, betdn, tartan, listy, oblecenie

¢i potraviny.

The visual identity of Bratislava's Nivy
shopping centre and bus station lets people
define what Nivy represents to them.

The communication concept evokes

a friendly and natural feel, giving visitors the
opportunity to find what they're looking for
and what interests them. The concept brims
with colours, irregular organic shapes, and
textures such as wood, concrete, tartan,
leaves, clothes, and groceries.
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Ndzov diela — Artwork title:

Nova vizudlna identita a logo BKIS
New visual identity and logo for BKIS

Autor dizajnu — Design author:

Zuzana Lehocka

Ked' Bratislavskeé kulturne a informaéné
stredisko vyhldsilo sutaz na ndvrh nového
vizudlneho $tylu, jej cielom bolo vytvorit

novy vizudiny styl, ktory by sa stal zakladom

pre komunika¢nu stratégiu a prezentdciu
¢innosti organizdcie. Predmetom sutaze
bol ndvrh nového loga a jeho aplikdcia vo
vybranych prvkoch vizudlneho Stylu. ISlo
0 verejnu neanonymnu sutaz uréenu pre
profesiondlnych grafickych dizajnérov

a dizajnérky. Novd vizudina identita

a komunikdcia mala za ciel propagovat
aktivity BKIS vo vztahu k verejnosti a Sirit
povedomie o organizdcii ako moderne;j
mestskej kulturnej institucii.

Bratislava Culture and Information
Centre announced a tender for its

new visual style, which would become
the blueprint for its communication
strategy and present the organisation's
activities. The tender aimed to create

a new logo and use it for selected
visual style elements. The public, non-
anonymous competition was open to
professional graphic designers. The new
visual identity and communication was
aimed to convey BKIS's public-related
activities, and raise awareness of the
organisation as a modern cultural

city institution.



2. IDENTITA — IDENTITY 7 7




718

Ndzov diela — Artwork title:

Divadelné storocie — Stopy a postoje
A Century of Theatre—Traces and

Stances

Autor dizajnu — Design author:

Martin Mistrik

Identita vystavy pri prilezitosti 100. vyrocia
slovenskeého divadla. Vizudl reprezentuje pat
divadelnych zdanrov - ¢inohru, operu, bdbkove,
nezdvislé a ludoveé divadlo. Typografia je
neustdle v pohybe, odkazujuc na premeny
sceny, pohyb hercov, dramaturgiu textu.

Deje sa to vSak pod preciznym reziserskym
dohladom. Farebnost vol'ne adaptuje
slovensku trikoléru. Komplexnd identita
zahrnala plagdty, citylighty, nadrozmerné
plachty, roll-upy, bannery, pozvdnky, katalégy,
noviny, tla¢ové gj digitdlne inzercie, skladacie
mapy, ale aj dar¢ekoveé predmety. Otvorend
Svajc¢iarska vézba odhal'uje zositie katalogu,
bezne neviditel'ne, presne ako Divadelny
ustav odhal'uje vystavou tajomstvd zo svojich
archivov a zbierok.

The identity of an exhibition commemorating
the Slovak theatre's centenary. The visuals
represent five theatre genres: drama,

opera, puppetry, independent, and folk. The
typography remains in constant motion as

an allusion to scene changes, the movement
of actors, and the dramaturgy of texts. All of
which under the watchful eye of a director. The
colour scheme is a loose adaptation of the
Slovak tricolour. The all-round identity involves
posters, citylights, large-scale canvases,
banners, invites, catalogues, newspaper,
printed and digital ads, folding maps, and also
gift items. The open Swiss binding reveals the
usually invisible stitching of the catalogue, just
as the Theatre Institute reveals secrets from
its archives and collections in the exhibition.
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Ndzov diela — Artwork title:

Redizajn loga a komplexna identita
Slovenskej komory architektov

A redesign of the Slovak Chamber
of Architects’ logo and identity

Autor dizajnu — Design author:

Lubica Segecova

Redizajn loga Slovenskej komory
architektov vychdadza z toho pévodného,

reprezentovaneého stylizovanym pismenom A.

Novd identita pokracuje v tejto tradicii a zo
statickej prechddza na dynamicku. Logo —
identita sa stdva suc¢astou nového pisma
navrhnutého Specidlne pre instituciu. Pismo
Komora vyuziva kontextudine striedanie
alternativ velkého pismana A, ktoré sa
vdaka skriptu v texte objavuju ndhodne,

a tak vytvaraju nendpadnu, ale
nezamenitel'nu identitu naprie¢ digitalnymi
aj tlacenymi platformami. Délezitym
predpokladom identity bolo vytvorit vizudinu
rodinu z troch hlavnych zloziek - Vykonného
uradu SKA, Institutu Slovenskej komory
architektov a ceny za architekturu CE ZA AR.

The redesigned logo of the Slovak Chamber of
Architects draws on the original, represented by
a stylised letter A. The new identity continues
the tradition, yet switched from static to
dynamic. The logo—the identity becomes part
of the new typeface developed specifically for
this institution. Komora (“chamber”) features
contextual alternation among variants of the
capital letter A which are scripted to appear
randomly throughout the text, creating

a subtle yet distinctive identity across

digital and printed platforms. An important
prerequisite of the identity was to create

a visual family of three main divisions: the
Office of the Slovak Chamber of Architects, the
Institute of the Slovak Chamber of Architects,
and the CE ZA AR Awards for architecture.
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Ndzov diela — Artwork title:

Urad na ochranu oznamovatel'ov
Whistleblower Protection Office

Autor dizajnu — Design author:

Martin Mistrik
Tomas Galajda

0Ozndmit. Nenechat neprdvost len tak.
Povedat to nahlas alebo to rovno zakri¢at!
Vizudlna identita uradu jednoduchou skratkou
v typografii vyobrazuje jeho zameranie.
Zameranie ako miesta, kde sa dd vykri¢at svoj
hnev, vypovedat o nespravodlivom konani,
ozndamit korupciu a byt pritom chrdneny.
Vizualizacia typografickej skratky pripomina
zvukovy zdznam slova. Odkazuje tym na
samotny akt ozndmenia, dékaznu zvukovu
nahravku, vizudiny zdznam hlasu. Logotyp je
pripraveny na viacero variantov - zakladny,
skrateny, formadlny, so sloganom. Farebnost
jasne definuje statnu prislusnost uradu,
pricom tonality posuva do su¢asného sveta.
Hlavnym motivom identity v§ak zostdva
typografia vo forme zvukového zdznamu,

na ¢o bol navrhnuty aj automaticky script

do InDesignu. Samozrejmostou je vyuzitie
slovenskych pisiem.

Report it. Don't just let injustices happen.
Say it out loud, or even shout it! The simple
typographical acronym of the office's visual
identity illustrates its specialisation as

a place where one can shout and let one's
anger out, announce unfair practices,

report corruption, and stay protected. The
visualisation of the typographical acronym
resembles a spoken word sound recording,
alluding to the act of reporting, a probative
sound recording, and the visual recording

of a voice. Various variants of the logotype
exist—basic, brief, formal, featuring a slogan.
The colour palette clearly defines the office
as a state institution, while the tonality gives
a contemporary look. However, the sound
recording typography remains the identity's
central motif, for which an automatic
InDesign script was made. Slovak typefaces
were used, of course.
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Ndzov diela — Artwork title:

Posledné domy
Last Houses

Autor dizajnu — Design author:

Ivana Paleckova

Projekt s heslom ,Menime ruiny na domovy"
prindsa rieSenie vyl'udnovania vidieckych
regionov. Nevyuzivané domy s historickou
hodnotou v regidonoch su vnimané ako
potencidl. Su citlivo rekonstruované

a prepdjané s novymi ndgjomnikmi

s podnikatel'skym ndpadom. Program tak
aktivne a postupne prispieva k oziveniu
lokdlnej ekonomiky a komunity. ldentita
vychddza z vyraznej a jedinecnej vizuality
domov. Pracuje s ich dekorom a premiena

ho na jednoduché grafickeé prvky tak, aby
bola vizudlna komunikdcia svieza a modernd.
Systém sa dd aktualizovat a rozsirovat o nové
prvky. Nosnym prvkom identity je vyrazny

a sucasny font, ktory md jemne secesny,
dekorativny charakter, ale zdaroven v sebe
nesie aj trochu hrubosti, rukodielnosti az
dedinskej rdzovitosti. Farebnost identity
vychddza z farebnosti fasad domov.

The project’s motto is "We're turning ruins

into homes" and offers a solution for rural
depopulation. Disused homes of historical value

in regions are seen as having potential, and are
sensitively renovated and connected to new
tenants with a business idea. Step by step,

the programme is actively contributing to the
revitalisation of local economies and communities.
The identity originates in the unique and distinct
visual appearance of the houses, and transforms
their décor into simple graphic elements to keep
the visual communication fresh and modern.

The system can be updated and expanded with
new elements. Another structural part of the
identity is the bold contemporary font. Despite

its slightly decorative, Art Nouveau-esque
character, it conserves a dash of something rough
and handicraft-like, even a rural character. The
identity's colour palette follows the colours of
house facades.
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Ndzov diela — Artwork title:
L]
Huschwali

Autor dizajnu — Design author:

Adam Krupa
Jakub Kvasnovsky

Novootvorend cukrdren, kaviaren a miesto na
vecerné posedenie pri pohdriku sa nachddza
v centre Starého Smokovca v historickej
budove. Identita pracuje s emociami,

ktoré sa in$piruju tajomnostou, noblesou,
bizarnostou, dobovostou, tatranskou prirodou
a vychutndavanim pézitkov. Neobvykly ndzov
prevddzky je vytiahnuty z historickych spisov
tatranskej mytologie. Toto pomenovanie
niesli lesy v okoli Tatier na zdklade legendy

o tajomnej postave, ktord sa zjavovala
miestnym osadnikom. Hlavnou myslienkou
konceptu je svet pokusenia, v ktorom viddne
pokusitel pozitkdrstva Huschwai. Prehovdra,
ldka, pIni zelania lahodnosti. Svet pokusenia
je plny bizarnych postdv, slovnych zvratov

a pestrych farieb. Logo a ordmovania sa
in$piruju obdobim secesie ako odkaz na
okolitu architekturu.

The newly opened cake shop, café, and place
for an evening drink is located in a historical
building in Stary Smokovec town centre. Its
identity works with emotions that draw on the
mysterious, graceful, bizarre, old times, and
nature of the Tatra mountains, and savouring
pleasures. Its unusual name derives from
historical sources about local mythology—the
nomenclature for the Tatras' surrounding
forests comes from an eponymous mythical
creature that appeared to local settlers. The
concept’'s main idea is a world of temptation
where Huschwai reigns: the hedonist tempter
coaxes, allures, and grants delicious wishes.
This realm of temptation is full of bizarre
characters, figures of speech, and vivid
colours. In connection to the surrounding
architecture, the logo and frames are Art
Nouveau inspired.
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Ndrodnd cena za dizajn 2022 89

Komplexny dizajn a typografickd uprava knih,
c¢asopisov, novin, u¢ebnic a inych periodickych

a neperiodickych publikdcii patriacich do oblasti
edic¢ny (editorial) dizajn. V tejto oblasti tvorby nejde
zdaleka len o ndvrh obdlky, ale najma o celkovy

sulad jednotlivych elementov s obsahom publikdcie -
typograficke riesenie textu, vyber a spésob pouzitia
ilustracii a fotografii, vyber vézby, papiera, materidlov
¢i vyrobnych technik. Je jednou z najstarsich

disciplin komunikaéneho dizajnu. Aj ked' je v nej

vela z dizajnérskych rozhodnuti na prvy pohlad
neviditel'nych, tesi sa velkej popularite a rozmanitosti.
Comprehensive design and typographical rendition

of books, magazines, newspapers, textbooks, and
other periodical/non-periodical publications from
editorial design. This line of creation is a lot more than
just designing a cover; it is mostly about the overall
harmony of individual elements and the content of the
publication—the typographical rendition of the text,
the selection of illustrations and photographs and how
they're implemented, the selection of type of binding,
paper, materials, and production techniques. This
category is among the oldest communication design
disciplines. Although many designer choices in this
category are not evident at first sight, it has enjoyed
great popularity and diversity.
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Tabloid 2020 + 2021

Autor dizajnu — Design author:

=

) ve -

Palo Balik jops
c £

Vydavatel — Publisher: .E E
0o 0

Tatra banka z2

Naddcia Tatra banky
Tatra banka Foundation

Publikdcia Tabloid prostrednictvom Through interviews and portrait pictures, Tabloid
rozhovorov a fotoportrétov predstavuje introduces the laureates of the 26th edition of
lauredtov 26. roénika Ceny Naddcie Tatra the Tatra banka Foundation Award for Art. With
banky za umenie. Cielom nad¢asoveého the aim of the timeless combination of book and
spojenia knihy a magazinu je priblizit ich magazine forms, this publication takes a closer
tvorbu, ndzory a postoje, ktoré otvdraju look at the art, attitudes, and opinions that offer
dvere do umeleckého zdkulisia. Autormi an insight into what's behind the world of art.
jednotlivych profilov slovenskych umelcov Each profile of Slovak artists and designers is

a dizajnérov su novindri z mienkotvornych assembled by journalists from established media
médii a renomovani fotografi. Tabloid je outlets and renowned photographers. Tabloid is
vytlac¢eny na nenatieranom vzdusnom papieri,  printed on uncoated light paper, which makes this
aby sa pomerne hrubd kniha pohodine drzala rather thick book comfortable to hold and allows

a spifa najvyssie ekologické standardy. the highest ecological standards to be met.
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Ndzov diela — Artwork title:
Flanérova kosel'a
The Filaneur's Shirt
Autor dizajnu — Design author:

Palo Balik

Vydavatel — Publisher:

BRAK

Graficky dizajn kniznych potuliek Jany
Benovej zndmym-nezndmym mestom.
Flanér sa pohybuje mestom tak, ako tuldk
lesom. V koseli flanéra stravila autorka dva
roky tulanim sa po bratislavskych uliciach.
Kniha je vysledkom jej pozorovani, zazitkov
a rozhovorov s [ud'mi z ulice.

ion

indacia
t

mina

Nom
No.

Graphic design for the literary wanderings of Jana
Beriovd through an oddly familiar city. A flaneur
walks through a city as a wanderer does through
a forest. The author spent two years in a fldneur’s
shoes, wandering Bratislava's streets. The book is
the product of her observations, experiences, and
talks with the people she met in the streets.
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Ndzov diela — Artwork title:
Dazdovky
Earthworms
Autor dizajnu — Design author:

Boris Melus

Vydavatel — Publisher:

E.J. Publishing

Specidlna cena
Special Award

Porotu presvedcilo jednoznaéné a zdroven velmi odvdzne minimalistické rieSenie,
ktoré na prvy pohlad jednoduchu publikéciu obohatilo o viacero pozitivhych kvalit.
(Precvic¢ovanie jemnej motoriky, haptické vnimanie a oboznamovanie sa s pismovymi
tvarmi). Dizajnér svojim ideovym aj formdlnym rieSenim dosiahol, Ze publikdcia

uputa siroké vekoveé spektrum detskych ¢itatelov a pozorovatelov. — The Jury was
convinced by the unequivocal yet bold minimalistic rendition which adds a number
of positive qualities to the seemingly simple publication (fine motor control, haptic
perception, and the exploration of letter shapes). The thought and form constructed
by the designer made the publication captivate the attention of young readers and

observers of all ages.

Pribeh o tom, ako ziju ddzdovky a prec¢o sa
vlastne nazyvaju dazdovkami. Prvky, ktoré
kniha obsahuje, su inspirované pombdckami
Montessori a motorickymi tabulkami na
rozvijanie jemnej motoriky. Najmensie deti
sa zozndmia s prvymi pismenami aich
tvarmi. Staci prstom ¢i dvoma jemne
tahat po dazd'ovkdach. Ich povrch vytvara
pri nadmernom tlaku urcity odpor. Knizka
je urcend pre viaceré vekové kategorie —
bdbatkd, ktoré vnimaju len ¢iernu a bielu
farbu a obl'ubuju geometrické tvary, deti
priblizne od tretieho roku zivota, ktoré sa
spontdnne zaujimaju o pisanie a ¢itanie,

Ci vacsie deti predskolského az skolského
veku, ktoré uz pisanie cielene trénuju.
Okrem toho je samotny pribeh vhodny pre
zacinajucich gitatelov.

The story of how earthworms live and why
they are called earthworms. The book
includes elements inspired by Montessori
tools and fine motor skills development
boards. The youngest kids meet their

first letters and shapes - they just have
to pull the earthworms with a finger or
two, but apply too much pressure and the
earthworms' surface creates resistance.
The book is aimed at multiple age
categories: babies who only perceive
black and white and are intrigued by
geometrical shapes, kids older than three
who show spontaneous interest in writing
and reading, and older children—ranging
from preschoolers to schoolchildren—who
practice writing and reading. And the story is
also suitable for beginner readers.
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Ndzov diela — Artwork title:

Magazin FJUZN 2020 + 2021

FJUZN 2020 + 2021 Magazine

Autor dizajnu — Design author:
4 / 4
Matus Hnat

Vydavatel — Publisher:

ion

indacia
t

mina

Nom
No

Naddcia Milana Simeéku
Milan Simeéka Foundation

Magazin multizdnrového a multikulturneho
festivalu [fjuzn], ktory je zamerany na
migrdciu a cudzincov na Slovensku. Publikdcia
nadvézuje na dlhodobu spoluprdcu podujatia
s grafickym dizajnérom Matusom Hndatom.

The magazine is published by a multi-genre and
multicultural [fjuZn] festival that focuses on
migration and foreigners living in Slovakia. The
publication is a continuation of the festival's long-
term cooperation with graphic designer Matus Hndt.
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Ndzov diela — Artwork title:

ExEdicia
ExEdition
Autor dizajnu — Design author:

Palo Balik

Vydavatel — Publisher:

KK Bagala

Narodna cena za dizajn 2022
Slovak Design Award 2022
Knihy a publikacie — Books and Publications

Porotu zaujal inovativny typograficky pristup k tvorbe obdlok celej edicie. Autorsky vytvorené
letteringy na obdlkach su poc¢tom segmentov pisma odvodené od poctu literdrnych utvarov
konkrétnych autorov. Tento zjednocujuci prvok edicie zdroven vytvdra graficku jedinec¢nost
kazdého titulu. Porota tiez ocenila, ze kI'u¢ na desifrovanie autorského zameru je pristupny aj
pre citatela. Typograficky a farebne vyraznd kniznd edicia sa urcite nestrati v Ziadnej kniznici.
— The jury was intrigued by the innovative typographic approach to the edition's cover design.
The number of authorial lettering font segments on the covers is based on the number of
literary forms adopted by respective authors. This unifying element of the edition also creates
the graphic uniqueness of each title. The jury also appreciated that the key to deciphering the
author's intention is accessible to the reader. Typographically and colourfully distinctive,

this book edition will be a welcome addition to every bookshelf.

Kolekcia siestich knih v exkluzivnej platenej A collection of six books in an exclusive cloth
vdzbe s razbou k 30. vyrociu zalozenia binding with embossing to celebrate the 30th
vydavatel'stva KK Bagala obsahuje spolu anniversary of the KK Bagala publishing house. It
2 376 stran putaveho éitania od obl'ubenych contains a total of 2,376 pages of engaging texts
slovenskych spisovatelov Pavla Rankova, by the popular Slovak writers Pavel Rankov, Mdrius

Mdriusa Kopcsaya, Viliama Klimdacka, Tomdsa Kopcsay, Viliam Klimdcek, Tomds Horvath, Karol D.
Horvdtha, Karola D. Horvatha a Ballu. Horvdth, and Balla.
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Ndzov diela — Artwork title:

Casopis ARCH - redizajn
ARCH magazine—redesign

Autor dizajnu — Design author:
Matus Buranovsky

Vydavatel — Publisher:

Nakladatelstvi FORUM
Nakladatelstvi FORUM publishing house

Casopis ARCH o architekture a inej

kulture vychddzal od roku 1995 ako kriticky

a mienkotvorny formdt zamerany

na hodnotenie suc¢asnej slovenske;j
architektonickej produkcie. Po kratsej pauze
sa vydavatel otvoril moznosti revidovat jeho
koncepciu. Transformdcia ¢asopisu mala
nadviazat na pévodnu obsahovu strukturu

a priniest novuy, osviezujucu vizualitu.
Zadmerom bolo vyhnut sa niektorym
zauzivanym konvencidm v segmente
architektonickych ¢asopisov. Novd koncepcia
sa opiera o vyraznu typografiu a déraz na
architektonicku fotografiu, preciznu strukturu
vSetkych prvkov a optimdlne uvol'nenie pléch
pre prdzdno - dolezité intermezzd. Redizajn
vznikal v uzkej spoluprdci so $éfredaktorkou
Elenou Alexy.

ARCH magazine on architecture and other

forms of culture has been published since

1995 as a critical and opinion-forming

format that evaluates contemporary Slovak
architectural production. After a brief pause,

the publisher agreed to revise its conception.
The transformation of ARCH was envisioned as

a continuation of the original content structure
supplemented with new, refreshing visuals.

The aim was to avoid certain long-standing
conventions in architecture magazine publishing.
The new conception relies on distinct typography
and an emphasis on architectural photography,
a precise structure of all features, and the
optimal use of empty spaces to represent
important intermissions. The redesign was
created in close collaboration with editor-in-
chief Elena Alexy.
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Ndzov diela — Artwork title:

Okresky - limitovana edicia
District Roads—Ilimited edition

Autor dizajnu — Design author:
Dusan Chmeliar

Vydavatel — Publisher:

Milos Fusek

Kniznd séria OKRESKY 20 x 25 cm,

uréend do priehradky auta, dokumentuje
najkrajsSie domdce a zahrani¢né cesty.
Limitovand edicia knihy obsahuje niekolko
polygrafickych vychytdvok, z ktorych
najzasadnejsia je zmena z makkej vazby
na tvrdu. Tvrdd vézba je obalend do
modeldrskeho asfaltu spolu s ¢ierno
potla¢enym orezom knihy, ndzov je
vytvoreny cestdrskou farbou. Zadmerom
obdalky limitovanej edicie bolo ¢o najviac
sa priblizit cestam, na ktorych sa roadtrip
odohrdva. llustrdcie sa z pévodnej obdlky
mdakkej vaizby zapracovali do vnutra

knihy limitovanej edicie. Kazdd kapitola
obsahuje transparentnu féliu doviazanu do
textového bloku s rozli¢nymi dodatkovymi
informdciami o trase.

The OKRESKY 20 x 25 cm book series

is designed to fit inside a car's glove
compartment, and documents the most
beautiful Slovak and international roads.
The book's limited edition includes several
printing innovations, the highlight of
which was the switch from paperback to
hardback. This is wrapped in an asphalt
and black fore-edge painting, with the
title in road ink. When creating the limited
edition’s cover, the goal was to approximate
stretches on which road trips take place.
The illustrations have been incorporated
from the original paperback cover to the
limited edition’s interior. Each chapter
contains a transparent foil bound into

a text block with additional information
about a route.
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Ndzov diela — Artwork title:

NE/UDRZATELNiI
UN/SUSTAINABLE

Autor dizajnu — Design author:
y I 4
Zuzana Galova

Vydavatel — Publisher:

EZOPO

Kniha zamerand na udrzatelny zivotny styl,
ktorda hravou a interaktivnou formou vzdeldva
Siroku verejnost na tuto tému. Ludom ukazuje,
aké nendroc¢né je Zit ekologickejsie a v sulade
s nasou planétou. Kniha je zbierkou 60 tipov,
ktoré su jednoduché a lahko aplikovatelné
pre véetkych. Jednotlivé ilustrdcie dopinaijlice
kazdy jeden tip, vratane toho na samotne;j
obdlke, sa dostanu do pohybu po nagditani
aplikdacie Artivive, ktord je k dispozicii na
stiahnutie zadarmo. Prdve touto technikou

a rozsirenou realitou sa autorka snazi

podat tému ekoldgie a udrzatel'nosti hravo,
zrozumitel'ne a netradi¢ne. Tipy sa tak
zdroven stdavaju zapamdatatel nejsimi.

A book focused on sustainable living that
uses playful and interactive methods
to educate the general public. It shows
how easy it is to lead an eco-friendlier
life that benefits our planet. The book is
a collection of sixty tips that everyone
can quickly use. Each illustration

that accompanies tips—including

on the cover—become interactive

with the free download Artivive app.
With this technique and augmented
reality, the author aims to present
ecology and sustainability in a playful,
understandable, and atypical way to
make tips easier to remember.
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Ndzov diela — Artwork title:
Eklektik Bastard

Autor dizajnu — Design author:
Samuel Carnoky

Vydavatel — Publisher:

Vina

Eklektik Bastard - zldtanina nesurodych
prvkov. Text v layoute bez striktnych

pravidiel je dynamicky zalomeny pismom

na mieru Bastard, vytvorenym modifikdciou
nedokonc¢eného sans-serifového pisma
Specidlne na pouzitie v tejto knihe. Typografia
na kazdej strane meni vel'kost sadzby, aby
bez medzier vyplnila a prepojila priestor medzi
ilustraciami, ktoré maju v slede pribehov
presne vymedzenu poziciu. Autenticke
ilustracie a komiksove strany nakreslene
autorkou knihy Ivanou Gibovou su délezitym
prvkom dizajnu.

Eklektik bastard, a hotchpotch of
discordant features. The layout text is
unfettered by strict rules, and uses

a tailor-made Bastard font: a modified
version of an unfinished sans serif font
made solely for this book. Typesetting
sizes vary throughout the book to fill and
connect spaces between illustrations,
which have a precise gap-free position
in the sequence of stories. lllustrations
and comics by the book's author, Ivana
Gibovd, are vitally important publication
design features.
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Ndzov diela — Artwork title:

Stavitel Juraj Hudec 1858—1920
The Builder Juraj Hudec 1858—1920

Autor dizajnu — Design author:
Samuel Carnoky

Vydavatel — Publisher:

Centrum architekta Ladislava

Eduarda Hudeca

The Centre of the Architect
Ladislav Eduard Hudec

Bohaty obrazovy materidl s archivnymi
reprodukciami, su¢asnymi fotografiami
stavieb a odbornymi textami s mnozstvom
indexovych odkazov je zalomeny vo
flexibilnom layoute vyraznymi pismami Laica
a Whyte. V dizajne publikdcie sa uplatriuje
konfrontdcia a balans medzi minulostou

a pritomnostou. Samostatnou ¢astou
publikdcie je prebal obdlky, ktory sluzi ako
doplnujuci poster - vnutri sa skryva mapa

s oznac¢enim budov, kratkymi anotdaciami

a s vektorovymi ilustrdciami stavieb od Petra
(Pavla) Snohu.

Rich visual material with archival
reproductions, contemporary photographs
of buildings, and specialist texts with
numerous index references is wrapped in

a flexible layout with distinctive Laica and
Whyte fonts. The publication's design is
inspired by the confrontation and balance
between past and present, and comes
wrapped in a dust jacket that's also an
additional poster. Inside is a concealed
map with building labels, short annotations,
and vector illustrations of buildings by Peter
(Pavol) Snoha.
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Ndzov diela — Artwork title:

Udrzatel'ny rozvoj v kulturnej

a kreativnej praxi

Sustainable Development in Culture
and Creative Practice

Autor dizajnu — Design author:
Samuel Carnoky

Vydavatel — Publisher:

Technicka univerzita v Kosiciach
Technical University of Kosice

Antolodgia textov Pavla Capika je navrhnutd
s ohladom na udrzatelné a ekologicky
Setrné pristupy. Je vytlacend v dvoch
farbdch technoldgiou risografickej tlace,
ktord je citliva k Zivotnému prostrediu.
Pouzity je bezdrevny nenatierany papier
Munken Pure Rough, pri ktorého vyrobe nie
suU pouzivané optické zjasnovace. Vsunutd
¢ast s abstraktmi prispevkov je vytlacend
na odpadovy materidl, ktory vznikol pri inych
tlaciach a vazba Sitd nitou zohladnuje setrny
pristup bez pouzitia lepenia.

The anthology of Pavel Capik's texts
is designed with sustainable and
environmentally-friendly approaches
in mind, such as being two-colour
Riso printed. The paper is Munken
Pure Rough, a wood-free uncoated
paper without optical brighteners.
Inserted section with the abstracts
of papers is printed on post-printing
waste material, and the sewn thread
binding reflects a gentle adhesive-
free approach.
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Ndzov diela — Artwork title:

Kniha tmy

The Book of Darkness

Autor dizajnu — Design author:

Tereza Maco
Aurélia Garovad

Vydavatel — Publisher:

Literarna basta

Tretia basnickd zbierka Michala Talla je
mrazivym svedectvom zdniku sveta, ktory

az prili$ pripomina ten nds. Jej nezvycajny
formdt niekolkych ndjdenych dokumentov
najréznejsich typov - od ndbozenskych
textov zahadnej sekty, reportdznych basni,
zdznamov ritudlov az po osobné vypovede
viacerych l'udi, entit a inych bytosti -
premiena ¢itanie na interaktivnu detektivnu
prdcu. Dizajn knihy vznikal v uzkej spoluprdci
dizajnérok so samotnym bdsnikom, ktory
prisiel s predstavou o ,nezviazanom" formdte
bdsnickej zbierky. Findalny tvar vznikal priblizne
rok, pricom sa postupne vyvijali jednotlivé
formy obsahu skatul'ky, ako aj typograficke
rieSenia. Kniha bola pre vydavatel'stvo
Literdrna basta polygraficky realizovand

v tlac¢iarni DIW print Bratislava.

Michal Talla’s third poetry collection is

a chilling testimony to the demise of a world
that is all too reminiscent of our own. Its
unusual format of several found documents
of various types—a mysterious sect'’s religious
texts, reportage poetry, records of rituals,

and personal accounts of multiple people,
entities, and other beings—transforms the
act of reading into interactive detective work.
The book's design was developed in close
collaboration between the designers and

the poet, who had the idea of an "unbound”
format for the poetry collection. The final
shape was created after about a year of work,
which included the gradual development of
the box's contents and typographic solutions.
The book was printed by DIW print Bratislava
for the Literdrna basta publishing house.
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Ndzov diela — Artwork title:

GREEN DRAMA
GREEN DRAMA
Autor dizajnu — Design author:

Martin Mistrik

Vydavatel — Publisher:

Divadelny ustav

The Theatre Institute

Zbornik novych slovenskych hier s pdi¢ivou
témou ekoldgie a environmentalistiky.
llustrdatorka pre kazdého autora nakreslila
fiktivnu rastlinu, ktorej forma je inspirovand
ich odpovedami na danu tematiku. Téma
ekologie rezonuje aj v mateérii - obdlka vyuziva
prirodné pldatno, lacetka je z baviny, vnutro sa
tlac¢ilo dvoma zdakladnymi farbami. Do zvyskov
lacetiek sa zabalil subor pohladnic a pre
doplnkoveé velkoformdty sa pouzila technika
risografu. Tlacové matrice su z bandnovych
Supiek, ktoré po tla¢i smeruju do kompostu.
Tla¢ prebehla séjovymi alebo ryzovymi
farbami. Grafiky su balené do celofdnu zo
Skrobu od malej rodinne;j firmy, ktory po
pouziti staci rozpustit v hordcej vode, ¢im sa
nevytvori odpad. Zapecatené boli ndlepkou

z recyklovaného papiera a lepené ekolepidlom.

A collection of new Slovak plays that deal with the
pressing issues of ecology and environmentalism.
For each author, the illustrator drew a fictional
plant inspired by the authors' responses to issues.
Ecology also resonates in the materials: the cover
is natural canvas, the bookmark is cotton, and

the interior is printed with two primary colours.

A set of postcards was wrapped in the leftover
cotton bookmarks, and the Riso technique was
used for additional large-format prints. The
printing matrices are made from banana peels,
which are composted after printing. The book was
printed using soy and rice inks, and the prints were
packaged in starch cellophane from a small family-
owned company, sealed with a recycled paper
sticker, and glued with eco-friendly glue. After

use, the packaging can simply be dissolved in hot
water, creating no waste.
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Ndzov diela — Artwork title:

Generacia apokalypsy
The Apocalypse Generation

Autor dizajnu — Design author:
~ 7 ° i
Elena Caniova

Vydavatel — Publisher:

Literarna basta

Ktord generdcia bude tou poslednou?
Prosperita uprostred Europy trvd len
niekol'ko desiatok rokov. Z dnesného
pohladu sa to méze zdat ako dlhy ¢as, ale

z historického hladiska ide o kratke obdobie,

a z geologického len o okamih. Autor vo
svojich predapokalyptickych textoch
ukazuje predovsetkym to, akeé dolezite je
mysliet nemyslitelné a zvysovat tak Sance
pre zivot dalsich generdcii. Vizudl rozvija
koncepciu prednasok Styroch jazdcov
apokalypsy pomocou priamej apokalypsy
drevorytov od Albrechta Durera, ktoré
autorka nechala digitdlne rozpadnut

v Siestich stuprioch. Az na konci listovania
knihy ostdva z pévodnej informdcie
abstraktnd dekoldz. Na obdlku prekvapivo
nevybrala apokalyptického jazdca, ale
rozpad diela Svaty Jdan pozierajuci knihu.

Which generation will be the last? Prosperity
in Europe lasts only a few decades. From
today's vantage point, this may seem

a long time, but historically it's only a short
period, and geologically a mere moment.

In his pre-apocalyptic texts, the author
shows how important it is to think the
unthinkable, and thus increase chances

for the life of future generations. The visual
develops the concept of the Four Horsemen
of the Apocalypse lectures using Albrecht
Ddrer's direct apocalypse of woodcuts,
which the artist had digitally broken up into
six stages. After finishing the book, the
original information morphs into an abstract
décollage. Surprisingly she didn't choose

an apocalyptic horseman for the cover, but
rather a disintegrated image of St. John
Devouring the Book.
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Ndzov diela — Artwork title:

Ako prezit umenie /

Prikoria (a slasti) viastnej tvorby
How to Survive Art / Pitfalls
(and Highpoints) of Creation

Autor dizajnu — Design author:
~ 7 ° i
Elena Caniova

Vydavatel — Publisher:

Literarna basta

lkonickd kniha skuma, ako prebieha proces
umeleckej tvorby, pre¢o sa umelcom niekedy
nedari a z akych dévodov to uz vela z nich
zavesilo na klinec. Vizudl je stelesnenim
procesu tvorby s kuskom papiera - vytvorit,
pokréit, zahodit, obnovit, zajasat, prerobit...
Prikoria a slasti vlastnej tvorby mapuje
autorka v priamom prenose pre vizudl knihy.
Obdlku nechala zaplnit tvorivym chaosom

a expresiou, pouzivajuc najmd vystizné slovko
.ako". Typograficke rieSenie laviruje medzi
emociondine expresivnym nekontrolovanym
gestom a su¢asnym variabilnym groteskom.
Autorka zvolila plny su¢asny layout, zvyraznila
a v madniii po¢arbala inspirativne citaty.

This iconic book explores the process of artistic
creation, why artists sometimes fail, and the
reasons so many give up. The visual is an
embodiment of the creative process: a piece

of paper. You create something, crumple the
paper up, throw it away, revive it, rejoice, redo...
The author maps the pitfalls and highpoints

of her creative process to create the book's
visual. The cover is filled with creative chaos and
expression, in particular using the fitting word
"how". The typography oscillates between an
emotional and uncontrolled expressive gesture
and the contemporary variable grotesque. The
author opted for a modern layout, highlighting
and manically crossing out inspirational quotes.
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Ndzov diela — Artwork title:

Maria Bartuszovd - monografia
Maria Bartuszova—monograph

Autor dizajnu — Design author:
Matus Lelovsky

Vydavatel — Publisher:

Mestska galéria Rimavska Sobota
Rimavska Sobota City Gallery

Monografia sochdrky Marie Bartuszovej
predstavuje dielo jednej z najvyznamnejsich
slovenskych umelkyn. Dizajn knihy je zdmerne
¢o najviac minimalisticky, aby nekonkuroval
rozsiahlemu a vizudine citlivému obsahu.

V tla¢ovom procese je pridand prioma sivd
farba pre sadzbu mikrotypografie, duplexy

a predely kapitol. Predely kapitol su

v kniznom bloku zdrover jedinymi grafikami
na spaddvku, ¢im tvoria funkénu navigdciu
viditel'nu v oreze rozsiahlej publikdcie.

Na prebale knihy je fragment fotografie
signifikantného diela ,Nekonec¢né vajce”,
ktore je vytlacené dvoma priamymi farbami.
Na polepe kniznych dosiek je pouzity bavineny
materidl, taktiez v dvoch ténoch.

Sculptor Maria Bartuszovd's monograph
presents the work of one of the most
important Slovak artists. The book's design

is deliberately minimalist to not compete

with the extensive and visually-sensitive
content. Direct grey colour is added for the
typesetting of microtypography, duplexes, and
chapter dividers during the printing process.
The chapter dividers are the only full-bleed
graphics in the book block, forming a functional
navigation system visible on the fore edge

of this extensive publication. The book's dust
jacket features a fragment of a photograph of
the seminal work "The Endless Egg”, printed in
two spot colours. Similarly, cotton in two colour
tones was used to cover the book boards.
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Ndzov diela — Artwork title:

Kufor
The Suitcase
Autor dizajnu — Design author:

Matus Lelovsky

Vydavatel — Publisher:

Absynt

Hlavnym hrdinom autobiografickych
poviedok Sergeja Dovlatova je obyc¢ajny
kufrik, s ktorym autor v roku 1978 opustil
breznevovsky Sovietsky zvéz a emigroval

do USA. Znova ho objavi az sedem rokov po
emigrdcii ukryty pod postelou a v hom zopdr
starych haraburd - cely absurdny majetok,

s ktorym opustil svoju vlast. Kniha je vo
forme paperbacku so zaoblenymi rohmi,

na obdlke bol pouzity atypicky strukturovany
materidl s razbou a sietotlacou.

The protagonist in Sergej Dovlatov's
autobiographical short stories is an everyday
briefcase with which the author left Brezhnev's
Soviet Union in 1978 and emigrated to the US.
It reappears seven years after the emigration,
hidden under a bed. Inside, some old trinkets
represent the absurd fortune with which he
left his homeland. Kufor is a paperback book
with rounded edges with atypical structured
material, and embossing and screen printing
used on the cover.
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Ndzov diela — Artwork title:
SchMERZbuch

Autor dizajnu — Design author:

Ester Nemcova
Jakub Lysy

Vydavatel — Publisher:

Rita Koszorus

Kniha maliarky Rity Koszorus je najma
suborom jej koldzi z rbznych miest, ktoré za
uplynulé roky precestovala a v ktorych tvorila.
Je manifestom jej pestrého vytvarného
jazyka, hravosti, ale aj systematickosti, i
hladania krdsy v ndhode. Kniha reflektuje na

tieto principy a dizajnom sa ich snazi podporit,

no zdrover nekonkurovat jej dielam.

The book by painter Rita Koszorus is mainly

a collection of her collages from various places
she’s travelled and worked over the years. It is

a manifesto of her colourful artistic language,
playfulness, systematic approach, and
determination to find beauty through chance.

The book reflects on these principles, and its
design aims to both support and oppose her works.
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Ndzov diela — Artwork title:

Cierne diery 2: Priemyselné pamiatky
a zabudnuté miesta Slovenska

Cierne diery 2: Built Industrial Heritage
and Forgotten Places of Slovakia

Autor dizajnu — Design author:
Michal Tornyai

Vydavatel — Publisher:

Cierne diery

Slovensko je krajinou zabudnutych pamiatok.
Cierne diery za nimi cestuju a snazia sa
nadchnut l'udi pre histoériu starych tovarni,
bani a stratenych sidiel. Kniha Cierne diery 2 je
vol'nym pokra¢ovanim prvého dielu. Na zhruba
400 strandch sa striedaju desiatky lokalit

od Gemera az po Zdhorie. Kniha vsak nie je
atlasom ani encyklopédiou. Neobsahuje ¢isla
strdn ani register, aby sa v nej ¢itatelia stratili.
Vizudl je experimentom v nadvéznosti na
risograficku tvorbu Ciernych dier. Publikécia

je vytlacend z piatich priamych farieb - Zltej,
ruzovej, modrej, fialovej a tyrkysovej. llustrdcie
su dielom Daniely Olejnikovej. Dizajnér Michal
Tornyai vysdadzal knihu z troch vlastnych
pisiem - Diery, Socha a Grunt, ¢o mu umoznilo
kontrolovat ru¢né zarovndvanie riadkov textov
pri sadzbe na stred.

Slovakia is a country of forgotten monuments. As
a guidebook of sorts, Cierne diery explores them
and strives to make readers take an interest in the
history of old factories, mines, and lost habitations.
Cierne diery 2 is a loose continuation of the first
volume, with dozens of places—from the Gemer to
Zdhorie regions—alternating on roughly 400 pages.
Yet the book is neither atlas nor encyclopaedia.
The absence of page numbers and index enables
readers to lose themselves in the book's flow. The
visual is an experiment following the risographic
work of Cierne diery. The publication is printed
using five spot colours: yellow, pink, blue, purple,
and turquoise. Daniela Olejnikovd created all the
illustrations, and designer Michal Tornyai typeset
the book using three of his typefaces: Diery, Socha,
and Grunt, which allowed him to control the manual
alignment of text lines when aligning to the centre.
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Ndzov diela — Artwork title:

Sochy Piestan: Mesto ako galéria
Statues of Piestany: The City

as a Gallery
Autor dizajnu — Design author:
Michal Tornyai

Vydavatel — Publisher:

Cierne diery

Piestany maju unikdtne mnozstvo kvalitnych
sochdrskych diel, avsak dlho neexistoval

ich podrobny supis. Vznik knihy 125 séch

je prilezitostou upriamit pozornost na toto
dedi¢stvo, ktoréeho vynimoc¢nost l'udia
prehliadaju. Vd'aka snahe spoluautoriek knihy
Lindy Blahovej a Livie Gazovej sa viacere
sochy podarilo zrestaurovat a vratit do
verejného priestoru. Vyslednd publikdcia je
experimentom, prechddzkou po meste

s nasimulovanou farebnostou fotografii
Andreja Sarvasa cez pouzitie troch ziarivych
Pantone farieb - ZItej, modrej a ¢ervene,j.
Farebny profil namiesal Svajc¢iarsky vyskumny
projekt Color Library. Graficky dizajnér Michal
Tornyai vytvoril pre knihu vliastné pismo
Socha.

Piest'any has a unique number of quality
sculptural works, but they lacked a detailed
inventory for a long time. This book
spotlights this heritage, the uniqueness

of which is too often overlooked. Thanks

to the effort of authors Linda Blahova and
Livia GaZovd, many sculptures have been
restored and returned to their original
positions. The resulting publication is an
experiment, a walk around the city with the
simulated colourful experience of Andrej
Sarvas's photographs through three vibrant
Pantone colours: yellow, blue, and red.

The colour profile was mixed by the Swiss
research project Colour Library. Graphic
designer Michal Tornyai created his own
font, Socha, for the book.
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Ndzov diela — Artwork title:

Redizajn kniznej edicie 100 %
A redesign of the 100% book edition

Autor dizajnu — Design author:

Pavlina Sibyla Morhacova

Vydavatel — Publisher:

Absynt

Redizajn edicie 100 % vydavatel'stva Absynt.
Autorka pri nej trochu uvol'nila pravidld, aby
sa do nej zmestila este Sirsia skala kniziek

a aby kazdd z knih dostala na obdlku to, ¢o
potrebuje. Mnohé z titulov z edicie obsahuju
aj obrazovy materidl, ktory ¢itatelom dobre
komunikuje tému knizky, ktoru chcela autorka
tiez podporit. Cielom bolo vytvorit dizajn

.do voza aj do ko¢a", teda dobre padnucu,
nadc¢asovu konfekciu pre prozu na hrane
non-fiction.

The redesign of the 100% book edition by
the Absynt publishing house. The author
relaxed the rules so that the redesign could
fit an even wider array of books, with covers
depicting everything necessary. To support
themes included in the titles, many contain
visual materials that communicate such
themes to readers. The goal was to develop
an all-purpose design that would be fitting
and timeless for the purposes of prose
bordering on non-fiction.
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Ndzov diela — Artwork title:

Janka, Alex a mravec z kredenca
Janka, Alex, and an Ant from

the Cupboard

Autor dizajnu — Design author:
Lubica Kochanova

Vydavatel — Publisher:

Tatran

Detskd kniha Ivany Havranovej doplnend

o origindlne a hravé ilustrdcie llony Polanski

a v grafickom spracovani Lubice Kochanovej
je pastvou pre oci a laskou na prvy dotyk. Mily
pribeh o dvoch surodencoch a nezvy¢ajnom
¢lenovi domdcnosti - mravcovi Ravcovi
neobyc¢ajne-oby&ajne rozprdva o detskych
radostiach i starostiach.

The children's book by Ivana Havranovd,
complemented by original and playful illustrations
by llona Polanski and graphic design by Lubica
Kochanovd, is a feast for the eyes and love at first
touch. It is a nice little story about two siblings

living with an unusual addlition to their household,

an ant named Ravec. It gives an unconventionally
conventional account of childhood joys and troubles.
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Ndzov diela — Artwork title:

Dohviezdny vecer
Christmas Eve
Autor dizajnu — Design author:

Jana Balik

Vydavatel — Publisher:

Literarne informacéneé centrum
Centre for Information on Literature

Kolekcia viano¢nych pribehov od

25 slovenskych autorov a autoriek, ktord
ukryva mnoho prekvapeni pre deti qj
dospelych. Citatelia sa dozvedia, kde
byva Jezisko, aky darcek je najlepsim na
svete, kol'ko vesmirov existuje, komu sa

v ociach trblietaju suhvezdia a vela iného
o tajomnej spolupatri¢nosti medzi l'ud'mi
a zvieratami. Pribehy ilustrovali Helga
Pavelkovd a Peter Licko.

A collection of Christmas stories by

25 Slovak authors with many surprises for
children and adults. Readers will discover
where Santa lives, the best gift by far,

the number of universes, whose eyes
reflect constellations, and learn many
lessons about the mysterious friendship
between humans and animals. All stories
are accompanied by illustrations by Helga
Pavelekovd and Peter Lic¢ko.
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Kde fiikalo, tam fiikalo, uprostred oceanu nedaleko Afriky filkalo
najeden ostrov. Niektori ludia ho volali ostrov blaznivého vetra,
ini zas ostrov veénej jari. Iba Jonas mu z nejakych zdhadnych
pri¢in hovoril Naostrov. Jonéasovi rodi¢ia nebyvali na ostrove
odjakziva. Pristahovali sa sem kvoli dolezite] préci, este ked'bol
Jonds vo hviezdach. LenzZe raz v zime prisla kalima, vetrisko
plné piesku, a fiikala tak silno, az ho z tych hviezd sfikla rovno
do maminho brucha. Nebolo to jednoduché narodit sa poéas ka-
limy. Vzduch bol plny piesku, ktory padal mamine na vlasy, az
vyzerala ako zlatovlasd siréna s obrovskym bruchom. Musela si
pre istotu zakryt usta Satkou a nasadnit do auta, lebo ju ocino
§$iel odviezt do pérodnice. Jonas sa prave vtedy hojdal na chvoste
sthvezdia velryby a obdivoval, ako rychlo dokaze ocino klu¢ko-
vat s autom v uzkych uli¢kdch Arrecife. Bolo to velmi zébavné.
Jona$ sa spustal po velrybom chvoste, a ked sa zdalo, Ze uz-uz
spadne, zvyskol a vysko¢il jej na chrbat. Vyskal poriadne nahlas.
Azto zacalo liezt na nervy prestarnutej hviezdnej velrybe, ktori
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Ndzov diela — Artwork title:

SUR. Skola umeleckych remesiel

v Bratislave 1928 - 1939

SUR. The School of Arts and Crafts
in Bratislava 1928—1939

Autor dizajnu — Design author:
Madria Rojko

Vydavatel — Publisher:

Slovart, Slovenské centrum dizajnu
Slovart, Slovak Design Center

Publikdcia vo vizudine atraktivnej forme
priblizuje jednu z najdélezitejsich kapitol
modernych kulturnych dejin Slovenska,

ktord je spojend so zaciatkami vyucby
dizajnu na nasom Uzemi. Prvd ¢ast sa venuje
jednotlivym oddeleniam Skoly umeleckych
remesiel a tvorbe tu pésobiacich osobnosti.
Druhd ¢ast predstavuje Skolu v SirSom
dobovom domdcom a medzindrodnom
kontexte. Autorky a autori jednotlivych textov
nadvézuju na fundamentdalny vyskum lvy
Mojzisovej a dopifiaju ho o nové poznatky

a suvislosti. Citatelia sa tak mézu zozndmit
aj s viacerymi, doteraz nezndmymi,
dokumentmi a artefaktmi, ktoré len potvrdzuju
mimoriadnu uroven a nadregiondlny vyznam
bratislavskej SUR.

The publication takes a visually attractive
closer look at one of the most important
chapters in Slovakia's modern cultural history,
which is connected with the early days of
design education. The first part deals with
departments of the School of Arts and Crafts
in Bratislava, and works by its alumini. The
second part presents the school in a broader
contemporary domestic and international
context. The authors of texts build on

the pioneering research of Iva MojzZisovd,
supplementing it with new knowledge and
contexts. This allows readers to enjoy several
previously unknown documents and artefacts,
which confirm the exceptional standard and
supra-regional significance of the School of
Arts and Crafts in Bratislava.
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Ndzov diela — Artwork title:

Papier v knihe
Paper in the Book
Autor dizajnu — Design author:

Filip Birkner

Matus Buranovsky

Vydavatel — Publisher:

finkner.me

Prvd zo série publikdcii od skupiny finkner.
me, ktord je oslavou bddaveého pristupu

k tvorbe knih. Vd'aka spoluprdci so
Strndastimi autorkami a autormi obsahuje
mnoho reprodukcii su¢asnych slovenskych
diel z prostredia fotografie, ilustrdcie, kresby
a mal'by. Desiatky autoriek a autorov
vytvorili pre publikdciu rozhovory, ktoré su
sondou do uvazovania o dolezitosti papiera
v kniznom dizajne.

The first in a series of publications from the
finkner.me group that celebrates an inquisitive
approach to book production. Thanks to
cooperation with fourteen authors, it contains
many reproductions of contemporary Slovak
works in photography, illustration, drawing, and
painting. The publication features interviews
with dozens of authors that provide insights
into how we think about the importance of
paper in book design.
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Ndzov diela — Artwork title:

Slovenskeé I'udové piesne

Slovak Folk Songs
Autor dizajnu — Design author:

Juraj Demovié
Pergamen Studio

Vydavatel — Publisher:

Hudobné centrum
Music Centre

Zbierka slovenskych [udovych piesni
rozdelend do troch zvézkov ukoncuje

takmer storo¢ny proces pripravy, edicie

a kompletného publikovania jednej

z najvacsich individudalnych zbierok
slovenskych l'udovych piesni v historii, ktoru
vytvoril etnomuzikolog a skladatel Béla
Bartok. Dizajn obdlok a ilustrdcie odkazuju na
poévodné knizné vydanie.

Created by ethnomusicologist and
composer Béla Bartok, this three-volume
collection of Slovak folk songs completes
the almost century-long process of
preparation, editing, and complete
publication of one of the largest individual
collections of Slovak folk songs in history.
The cover design and illustrations refer to
the original book edition.
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Ndzov diela — Artwork title:

Don Quijote

Autor dizajnu — Design author:

Juraj Demovié

Pergamen Studio

Vydavatel — Publisher:

Spolok svétého Vojtecha
St. Adalbert's Society

Literarne dielo Domyselny rytier don Quijote The Ingenious Gentleman Don Quixote of La

de la Mancha je poslednym a tretim dielom Mancha is the third and last volume of the

zo série Veldiela Spolku svétéeho Vojtecha. Great Works of the St. Adalbert's Society

Vel'ky format ddva priestor farebnym series. The large format gives space for
ilustraciam od Miroslava Cipdra, ktoreé titul colourful illustrations by Miroslav Cipdr, making
ozvldastnuju vnutri aj na obdlke. Kniha je the title more attractive both inside and on the
vytla¢end na nenatieranom papieri cover. The book is printed on uncoated paper

a je viazand v tvrdej vaizbe s prebalom. with a hardcover and dust jacket. The cloth

Na platenom polepe je debosovand ilustrdcia cover has a debossed illustration from the dust
z prebalu. Vnutornd strana prebalu ukryva jacket. The inside of the jacket conceals a large

vel'ku ilustrdciu dona Quijota. illustration of Don Quixote.
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RAMBLE TRNAVA

Autor dizajnu — Design author:
Ervin Gejdos

Vydavatel — Publisher:

MER

Jedine¢nd kniha o svetle, ¢ase, mestskych
zatiSiach, industridlinych budovdch,
inriskdch... Vyber fotografii je mozneé
pomenovat ako intuitivnu spomienkovu
mapu alebo podnet na prehodnotenie
ndsho pohladu na poznané mesto

a chut ho ist objavovat v novom svetle.
Doslova. Ulohou dizajnu knihy bolo nechat

v ¢o najvacsej miere vyniknut autorske
fotografie. Kniha preto obsahuje vela
vzduchu, obdlku nevynimajuc - ta simuluje
radmovanu fotografiu s paspartou, ¢o sa
dosiahlo nalepenim vytlacenej fotografie do
debosovanej plochy. Kniha je vytlacend na
jemne texturovanom nenatieranom papieri
technolégiou UV ofset pre zivé a stdle farby.
Je viazand v tvrdej otvorenej vazbe, kde sa
ako akcent vyuzila zItd nit.

A unique book on light, time, serene urban
spaces, industrial buildings, playgrounds,
and much more. The selection of
photographs can be characterised as an
intuitive memory map or an impulse to re-
evaluate our views on the city we know, and
our volition to see it in a new light. Literally.
The book's design aims to maximally

allow authorial photos, so it operates with
many blank spaces, including the cover.

It simulates a framed picture with a mat,
which was achieved by gluing

a printed photograph to a debossed
surface. RAMBLE TRNAVA is printed on finely
textured uncoated paper, using UV offset
technology for vibrant and stable colours. It
is bound in a hardcover open binding, using
yellow thread as an accent.
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Ndzov diela — Artwork title:

Svetlana Fialova - monografia
Svetlana Fialova—monograph

Autor dizajnu — Design author:
I 4
Roman Juhas

Vydavatel — Publisher:

Sopa Gallery

Publikdcia nie je len chronologickym

zhrnutim autorkinej tvorby za poslednych
patndst rokov, ale obsahuje gj jej insSpiracné
zdroje, osobny archiv fotografii, ¢i doposial
nepublikované zdpisky a pozndmky. Odbornu
aj umelecku reflexiu dopifaju texty domdcich
a zahrani¢nych odbornikov. Monografia je
koncipovand do kapitol predstavujucich
mestd, v ktorych autorka v danom obdobi
poésobila, ako Kosice, Praha, Tokio,

San Francisco atd'’. Kazdd z kapitol pozostdava
z troch celkov - Reprodukcie na kvalithom
nenatieranom papieri s konvenénejsim
layoutom, Behind the scenes na lachom
vysoko natieranom papieri vo vel'mi
uvolnenom layoute a Vystavy na novinovom
papieri v jednej - fialovej - farbe.

The publication is a chronological summary
of the author's work over the last fifteen
years, and also includes her inspirations,
personal archive of photographs, and
hitherto unpublished writings and notes.

The professional and artistic reflections

are complemented by texts by Slovak and
foreign experts. The monograph is divided
into chapters that present the cities where
the author worked in the given period, such
as Kosice, Prague, Tokyo, San Francisco,

etc. Each chapter consists of three units:
Reproductions on high-quality uncoated
paper with a more conventional layout, Behind
the Scenes on cheap, highly coated paper
with a very relaxed layout, and Exhibitions on
newsprint in a single, purple colour.
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Ndzov diela — Artwork title:

Policy Analysis, Policy

Recommendations

Autor dizajnu — Design author:
Katarina Rybnicka

Vydavatel — Publisher:

Creative Industry Kosice,
European Cultural Foundation

Odbornd publikdcia vytvorend pre Creative
Industry Kosice a European Cultural
Foundation vznikla spojenim dvoch studii.
V publikdcii su obsiahnuté odborné texty,
pozndamky pod ¢iarou, rézna hierarchia
textu aj infografiky. Zakladnym vizudlnym
elementom v infografikdach sa stal kruh

¢i kruznica ako pomébcka pri zobrazovani
abstraktného obsahu.

This specialist publication created for
Creative Industry Kosice and the European
Cultural Foundation is a combination of
two studies. The publication includes
technical texts, footnotes, various
typographic hierarchies, and infographics.
The primary visual element in infographics
has become a circle to aid the
presentation of abstract content.
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Ndzov diela — Artwork title:

Commons. Between Dreams and Reality
Autor dizajnu — Design author:

Katarina Rybnicka

Vydavatel — Publisher:

Creative Industry Kosice,

European Cultural Foundation

V publikdcii su obsiahnuté odborné texty, The publication includes technical texts, footnotes,
pozndmky pod ¢iarou, rézna hierarchia textu, various typographic hierarchies, and supplementary
doplnujuce ilustrdcie vo forme geometrickych illustrations in the form of geometric optical illusions,
optickych klamov, ktoré pomyselne rozvijaju which imaginatively build on the publication's title.
ndzov publikdcie. llustrdcie su inSpirované The illustrations are inspired by Josef Albers' art. The
tvorbou Josefa Albersa. V publikdcii je publication has an open-sewn spine, which serves
zvolend vdzba s otvorenym Sitym chrbtom, both as an ornament and a source of information
ktory sluzi aj ako ornament aj informdcia about the position of the book's chapters.

o pozicii kapitol v texte. Odbornd publikdacia Commons is a specialist publication created for
vytvorend pre Creative Industry Kosice Creative Industry Kosice and the European Cultural

a European Cultural Foundation. Foundation.
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Ndzov diela — Artwork title:

Redizajn série Skica

A redesign of the Skica series

Autor dizajnu — Design author:
I 4
Roman Juhas

Vydavatel — Publisher:

Absynt

Redizajn kniznej série Skica vydavatel'stva
Kalligram. Zadanim bolo priblizenie série
SirSiemu publiku, odlah¢enie vytvarného
vyrazu obdlok s dérazom na zachovanie
konzistencie naprie¢ vSetkymi publikaciami

v sérii. V predoslom dizajne boli ako hlavny
motiv obdlok vyuzité roézne Struktury nerastov
v kombindcii s vyrazenym pismom

v kontrastnej farbe. Druhd desiatka publikdcii
v tejto sérii sa po redizajne zameriava na
hravu dostupnu formu, v ktorej je obdlka
oprostend od akychkol'vek vizudlnych metafor
a nechdva vo vyraznej farbe vyniknut citaty
autorov na obdlke, ako aj zafarbenu oriezku

v rovnakej farbe.

Redesign of the Skica book series ("Sketch”)
published by Kalligram. The goal was to
introduce the series to a broader audience,
and to lighten the visual of the covers with an
emphasis on maintaining consistency across
all publications in the series. In the previous
design, various mineral structures were used
as the central motif for covers in combination
with a stamped font in a contrasting colour.
The subsequent ten redesigned publications
in this series focus on a playful, accessible
form in which the cover is free from any visual
metaphors, letting the authors' quotes on the
cover stand out in bold colour, as well as

a coloured edging of the same colour.
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Ndzov diela — Artwork title:
Lyrik H- JA
Lyrik H—I

Autor dizajnu — Design author:
Roman Juhas

Vydavatel — Publisher:

Diverzita

Prakticky sprievodca po albume storocia je
publikdcia suplementujuca ostatny album
rapera Lyrika H - JA. Obsahuje texty vSetkych
piesni, ako aj ich preklady do angli¢tiny. Kazdd
piesen je tiez vizudlne prerozprdavand vo
forme unikdatnych sérii fotografii Mira Notu

a zdkulisnym komentdrom samotného autora.
Sucastou knihy je aj album na karte USB, ktord
je upevnend priamo skrz obdlku publikdcie.

Prakticky sprievodca po albume storocia (A Practical
Guide to the Album of the Century) is a publication
that supplements rapper Lyrik H's latest album, JA.
It includes lyrics to all the album'’s songs and their
English translations. Each song is also visually retold
as a unique series of photographs by Miro Néta, and
behind-the-scenes commentary by the author. The
book also includes the album on a USB stick, which
is attached directly to the publication's cover.
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Ndzov diela — Artwork title:
FUTU NOW 21

Autor dizajnu — Design author:
Madria Bujndkova

Vydavatel — Publisher:

Technicka univerzita v Kosiciach
Technical University of Kosice

Graficky ndavrh kataldgu pre Fakultu umeni
Technickej univerzity v KosSiciach. Publikdcia
obsahuje vyber najlepsich studentskych prdac
za rok 2020/21 a autorske ilustrdcie. Hlavnym
motivom sa stal slizniak, ktory symbolicky
odkazuje na distanéné vyucovanie a domdcu
karanténu v ¢ase pandémie.

Graphic design of a catalogue made for the Faculty
of Arts at the Technical University of KoSice. The
publication contains a selection of the best student
work of the 2020/2021 academic year and original
illustrations. The central motif is based on a slug,
symbolically referring to distance learning and the
Covid pandemic quarantine.
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Ndzov diela — Artwork title:

Creative Industry Kosice - Kulturny plan
Creative Industry Kosice—Cultural Plan

Autor dizajnu — Design author:
I 4
Roman Juhas

Vydavatel — Publisher:

Creative Industry Kosice

Publikdcia je zhmotnenou viziou mesta
sedem rokov. Mapuje priklady dobrej praxe

a aktivne subjekty v ramci kulturnej scény.
Predstavuje analyzu, viziu a pldan kosického
kulturneho vesmiru. S ohladom na segment,
o ktorom rozprdva tdto publikdcia, a cielovu
skupinu su jej vizudine informdcie aj napriek
komplexnym ddtam v tabul'kdch spracované
uvol'nenym, zivym spésobom. Délezitu rolu

v celkovom vytvarnom vyraze hraju ilustrdcie
Barbory Kmecove;.

The publication is the City of KoSice's
seven-year cultural vision. It maps
examples of good practice and active
subjects within the cultural scene, providing
an analysis, vision, and plan for KoSice's
cultural landscape. Considering this
publication’s segment and target audience,
the visual aspect is handled in

a relaxed, lively manner, despite the
complex data in charts. The illustrations

by Barbara Kmecovd play a vital role in the
overall artistic expression.
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Ndzov diela — Artwork title:

Bublina ¢asopis - rocnik V.
Bublina magazine—V. yearly volume

Autor dizajnu — Design author:

Boris Melus
Vanda GabriSova

Vydavatel — Publisher:

Bublina print

Detsky ¢asopis plny dobrych veci prindsa
aktudine témy, ktorymi sa deti mézu zaoberat
a inspirovat. Od hudby, $portu, ekoldgie,

vedy a histoérie po pouéné ¢i vtipné komiksy,
aktivity a hry. Do ¢asopisu prispievaju

kvalitni slovenski autori a kreslia ho vychyteni
slovenski ilustratori. Piaty ro¢nik Bubliny
obsahuje styri Cisla, ktoré vysli v roku 2021,

a tie rozoberaju témy vyndlezy, ludskeé telo,
cicavce a vesmir. Cely ro¢nik bol podporeny

z Fondu na podporu umenia.

A children’'s magazine full of wonderful things brings
topical issues to engage and inspire. Kids can explore
lots of exciting topics such as music, sport, ecology,
science, and history. There are also educational

and funny comic strips, activities, and games. The
magazine features articles by the best Slovak authors
and contributions from leading Slovak illustrators.

The fifth volume of Bublina includes four issues
published in 2021, exploring inventions, the human
body, mammals, and the universe. The volume was
financially supported by the Slovak Arts Council.
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Ndzov diela — Artwork title:

Bublina ¢asopis - rocnik IV.
Bublina magazine—IV. yearly volume

Autor dizajnu — Design author:

Boris Melus
Vanda GabriSova

Vydavatel — Publisher:

Bublina print

Detsky ¢asopis plny dobrych veci prindsa
aktudine témy, ktorymi sa deti mézu zaoberat
a inspirovat. Od hudby, $portu, ekoldgie,

vedy a historie, po poucéné ¢&i vtipné komiksy,
aktivity a hry. Do ¢asopisu prispievaju zndmi
slovenski autori a kreslia ho etablovani
slovenski ilustrdtori. Stvrty roénik Bubliny
obsahuje styri Cisla, ktoré vysli v roku 2020

a ktoré sa venuju témam jedlo, zdhady, ludskeé
telo a rodina. Cely ro¢nik bol podporeny

z Fondu na podporu umenia.

A children’'s magazine full of wonderful things brings
topical issues to engage and inspire. Kids can explore
lots of exciting topics such as music, sport, ecology,
science, and history. There are also educational

and funny comic strips, activities, and games. The
magazine features articles by the best Slovak authors
and contributions from leading Slovak illustrators.

The fourth volume of Bublina includes four issues
published in 2020, exploring food, mysteries, the
human body, and family. The volume was financially
supported by the Slovak Arts Council.
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Ndzov diela — Artwork title:
Malickosti
Little Things

Autor dizajnu — Design author:
Ivana Paleckova

Vydavatel — Publisher:

E.J. Publishing

Kamardtstvo, hddky, ldska a Instagram.
Kniha pre mladych je pribehom
sedemndstrocnej Mie, ktord Zije s praktickou
slepotou. Snazi sa zit beznym Zivotom ako
vSetci ostatni - chce Studovat, fotografovat
a zamilovat sa. Autorka dizajnu sa rozhodla
knihu ,nekamuflovat” a obliekla ju do
romantického ruzovo-oranzového prebalu.
Na obdlku pouzila scriptové pismo z kniznice
Instagramu a doplnila ho kontrastnym
uryvkom z textu na zadnej strane obdlky,
ktory opisuje nelahky Zivot so zrakovym
hendikepom. Pribeh je ilustrovany vyrezmi

z dizajnérkinych fotografii nasnimanych na
35mm film. VSetky texty su zvacsené tak,
aby sa rozsah knihy vel'mi nerozsiril, ale aby
sa zdroven dali ¢o najlepsSie ¢itat.

Friendship, fights, love, and Instagram. This
book for young readers tells the story of |

a seventeen-year-old Mia who lives with legal
blindness yet she tries to live her life just like
everybody else: to study, take photographs,
and fall in love. The design's author opted not
to dress the book up in "camouflage” by giving
it a romantic pink and orange dust jacket. For
the cover, she instead used a script font from
Instagram'’s library, and added a contrasting
snippet from the book on the back cover
describing the hardships of living with a visual
impairment. The story is illustrated with cut-
outs from the designer's photographs taken on
35mm film. All the texts have been enlarged,
yet the book remains a manageable size while
being as readable as possible.
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Ndzov diela — Artwork title:

L]
Teporlngo
Autor dizajnu — Design author:

Boris Melus

Vydavatel — Publisher:

E.J. Publishing

Kniha pre deti od Sest rokov, ktoru ilustroval The book is aimed at children over six years of age,
mexicky ilustrator Santiago Solis Montes de and is illustrated by Mexican illustrator Santiago Solis
Oca. Dizajn sa snazi pracovat s mexickou Montes de Oca. The design aims to approximate
kulturou, ktord je na pohlad hned' zjavnd, Mexican culture, which is apparent at first glance
avsak nie prvopldnovd. Kniha je uréend yet succeeds in avoiding shallowness. The book

na predc¢itanie, témou je dobrodruzny is designed to be read out loud. It deals with the
pribeh kralika lavového - endemita, ktory adventures of a volcano rabbit, an animal endemic to
Zije na sopke blizko hlavného mesta Mexico that lives on top of a volcano near the Mexican
Mexika. Teporingo zdroveri obsahuje kratku capital. Teporingo also includes a short encyclopaedic

encyklopedicku ¢ast o jeho domovskej krajine. section about the rabbit's home country.
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Ndzov diela — Artwork title:

Slovensko v dielach SNG
Slovakia in the Artworks of the Slovak

National Gallery

Autor dizajnu — Design author:

Pavlina Sibyla Morhacova

Vydavatel — Publisher:

Slovenska narodna galéria
Slovak National Gallery

Rozsiahla ,obrdzkova" publikdcia vznikla

v spoluprdci SNG a Ministerstva
zahraniénych veci SR ako reprezentacny

dar pre zahrani¢né ndavstevy, diplomatov
atd'. Md komornejsi format a zahfnha diela

z0 zbierok SNG, cez ktoré je prerozprdvany
pocitovy pribeh Slovenska. Je rozdelend

do viacerych kapitol, obsahuje vyse 400

diel z r6znych obdobi v réznych, ob&as

i prekvapivych, kombindcidach. Kapitoly
uvadza kratky vecny text, ktory prezeratelov
uvedie do obrazu ddtami a zdkladnymi
informdciami este predtym, nez ich ponhlti
vizudlna smrst. Knihu ocenia aj domdci
obdivovatelia slovenského umenia, lebo
azda neexistuje ind publikdcia, ktord by
takymto, priam az barbarskym pristupom

k vyberu diel, prezentovala taku Siroku paletu
autorov, obdobi a vytvarnych pristupov.

This extensive "picture” publication was created as
a cooperation between the Slovak National Gallery
and the Ministry of Foreign and European Affairs of
the Slovak Republic as a diplomatic gift for foreign
visitors, diplomats, etc. It has a more intimate format,
and includes works from collections of the Slovak
National Gallery of Art through which the emotional
story of Slovakia is retold. The book is divided into
multiple chapters and includes over 400 works from
various periods in different, sometimes surprising,
combinations. Each chapter is introduced by

a short text that gives readers a brief overview of
the basic data and information before being dazzled
by numerous impressive visuals. The book can also
be enjoyed by local enthusiasts of Slovak art, since
there is probably no other publication that presents
such a wide range of authors, periods, and artistic
approaches from Slovak collections with such

a (nearly) barbaric way of selecting the works.
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Ndzov diela — Artwork title:
Giraffe Bakery

Autor dizajnu — Design author:
Martin Mistrik

Vydavatel — Publisher:

Giraffe Bakery

Vyroénd publikdcia a zaroven kuchdrska

kniha pre lokdlnu rodinnu cukrdren. Okrem
vyberu vyse 60 receptov nahliada do

zdkulisia a ukazuje cely pribeh firmy od jeho
zaciatkov u mamy az po 10. vyrocie v Novej
Cvernovke. Vizudl knihy rozvija cukrdrensku
tematiku najma cez obdlku, ktord pouziva
jemne olejovity papier a je mékkd — mierne
nafuknutd molitanom - navodzujuc tak proces
kysnutia cesta na koldce. Pouzitie roznych
Fedrigoni papierov podporuje obsah deleny na
minulost a su¢asnost. Kapitoly aj podkapitoly
su ndsledne rozdelené jednoduchymi
geometrickymi ilustraciami, ktoré vychddzaju
z receptov danej sekcie. Vektorové miniaturne
ilustracie dopifaju aj niektoré texty. Charakter
dizajnu a farebnost navodzuju sladky a hrejivy
dojem, ktory pritom respektuje pévodnu
vizudinu identitu znacky.

An annual publication that is also a cookbook
for a local family-run patisserie. In addition

to over 60 recipes, it takes a look behind the
scenes and shows the whole story of the
company from its beginnings in mum’s kitchen
to its 10th anniversary at New Cvernovka.

The book's visuals develop the confectionery
theme mainly through the cover: soft, slightly
oily paper, and lightly puffed with foam to

evoke rising cake dough. Using different kinds
of Fedrigoni paper complements the content,
juxtaposing the past and present. The chapters
and subchapters are then divided by simple
geometric illustrations based on the recipes
included in a section, while some texts are also
complemented by miniature vector illustrations.
The character of the design and colour scheme
leave a sweet and warming impression that
respects the brand's original visual identity.



3. KNIHY A PUBLIKACIE — BOOKS AND PUBLICATIONS

recepty & slodky 2ivol

GIRAFFE
BARERY




172

Ndzov diela — Artwork title:

Radostna sprava
Joyful News
Autor dizajnu — Design author:
Juraj Balogh

Vydavatel — Publisher:

Monokel

Komiksovy pribeh Lasicu a Satinského,
legenddrnej dvojice, ktord vdaka
neprvopldnovosti a nejednoznac¢nosti
svojho humoru drazdila komunisticky moc,
ndsledkom ¢oho ich kariéru poznacila séria
zdkazov. Pribeh mapuje zrod, zaciatky

a vrcholné tvoriveé roky Lasicu a Satinského
je ucinkovanie dvojice na viastnej scéne
pocas kratkej existencie Divadla na korze na
prelome Sestdesiatych a sedemdesiatych
rokov 20. storocia, po jeho konci ¢akal dvojicu
dlhoro¢ny zdkaz. Retro atmosféra pribehu
sa premieta do ¢iernobieleho spracovania
kresieb, vol'by papiera, maloobchodnej ceny
(19,68 eur), typografického spracovania
sprievodnych textov a anotdcie na obdlke,
ktorej ironicky dominuje syta ¢ervend farba,
typickd pre dobovu komunisticku estetiku.

The comic story of Lasica and Satinsky, the
legendary duo who challenged the communist
regime and its authorities thanks to the
unpredictability and ambiguity of their humour,
which resulted in a series of bans their careers
had to endure. The story traces the birth,
beginnings, and peak creative years of Lasica
and Satinsky in times that did not favour humour
at all. At its core are the pair's performances

on their own stage during the Divadlo na
korze's brief existence at the turn of the 1960s
and 1970s, after which they were banned for
many years. The story'’s retro atmosphere is
reflected in the black-and-white drawings,

the choice of paper, the retail price (€19.68),

the typographic treatment of accompanying
texts, and the annotation on the cover, which is
ironically dominated in a rich red—typical of the
communist aesthetics of the time.
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Ndzov diela — Artwork title:
Cierny lev
Black Lion

Autor dizajnu — Design author:

Palo Balik

Vydavatel — Publisher:

Marencin PT

Dizajn novej zbierky poviedok Michala
Hvoreckého, ktory sa v nej vracia k literdarne;j
fantastike a reaguje na noveé vyzvy, ako
globdlna migrdcia, klimatickd kriza, pravicovy
populizmus ¢i ndbozensky fanatizmus.

V Dundaji ozivaju vyzy. V alternativnych
dejindch nds obsadili Ameri¢ania. Drony
sleduju kazdy krok. V jedendstich pribehoch
nechyba napdtie, ironia ani humor.

The design of Michal Hvorecky's new short story
collection, in which the author returns to sci-fi,
alternative history, and horror genres. He reacts to
contemporary issues of global migration, climate
change, right-wing populism, and religious zealotry.

The great sturgeons return to the Danube. In an
alternative reality, the US occupies Slovakia. Drones
follow people at every step. The book consists of eleven
stories that brim with suspense, irony, and humour.
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Ndzov diela — Artwork title:
Vandala

Autor dizajnu — Design author:

Palo Balik
Jana Balik

Vydavatel — Publisher:

BRAK

Kniha poviedok zachytdva rézne formy
vandalizmu vo vztahoch. Jednotlivé témy

a postavy sa znovu objavuju v odlisnych
situdcidch a z pohladu iného rozpravacéa. Tym
vytvdraju symetrické geometrické obrazce
charakteristické pre mandalu. Na rozdiel od
nej vsak v pripade Vandaly spojenie Stvorca

a kruhu nevytvdra harmoniu, ale napdtie.
Ndzov knihy je v skuto¢nosti odvodeny od
reklamného sloganu opakujuceho sa v jednej
z poviedok vo vykriku postavy, ktord na
Brooklynskom moste preddva vodu - Eis voter
vandala (ice water one dollar).

The book of short stories depicts various
forms of vandalism in relationships.
Individual themes and characters reappear
in various situations, and are presented

by different narrators. This creates

the symmetrical geometric patterns
characteristic of a mandala. However, in
Vandala's case, the union of the square
and the circle does not create harmony but
tension. The book's title is derived from an
advertising slogan repeated in one of the
short stories in the cry of a character selling
water on Brooklyn Bridge.
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Ndzov diela — Artwork title:

Dunaj — Magicka rieka
Danube—The Magic River
Autor dizajnu — Design author:

Martina Rozinajova

Vydavatel — Publisher:

Monokel

Obrdzkovd kniha o eurdopskom rie¢hom A picture book about a great European river.
vel'toku, po ktorom ¢itatelov sprevadza Readers can explore it with the help of an extinct
vyhynutd ryba vyza. Vdaka domyselnej great sturgeon as their guide. Thanks to the
sadzbe plynie text Michala Hvoreckého ingenious typesetting, Michal Hvorecky's text
pomedzi ilustracie Simony Cechovej flows smoothly between Simona Cechovd's
plynulo ako rieka vo svojom koryte. Tému illustrations like a river in its bed. The book's
zdoraznuje aj titulka knihy, vyjadrend topic is emphasised by its cover, which includes
razbou a lesklym naterom, naznacujuca embossing and glossy paint, suggesting the
premenlivost vodnej hladiny. K vizudlnym variability of the water surface. Details such as
kvalitam rieky odkazuju aj detaily, ako the metamorphosis of a stylised monocle, and the
metamorfoza stylizovaného monokla - loga publishing house's logo on the book's spine, also

vydavatel'stva na chrbatiku knihy. refer to the Danube's visual qualities.
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Ndzov diela — Artwork title:

Rok dobrych sprav

A Year of Good News
Autor dizajnu — Design author:
Martina Rozinajova

Vydavatel — Publisher:

Monokel

Tvorca animovanych filmov Martin Smatana
sa rozhodol potesit v tazkom obdobi svojich
priatelov netradi¢nym spdsobom: kazdy
tyzden pre nich vybral jeden pozitivny
pribeh zo sveta a vytvoril k nemu vesely
obrdzok z pouzitého oblec¢enia. Dovedna

52 ilustrovanych dobrych sprdav v kniznom
vydani vracia ¢itatelom optimisticky pohlad
na svet. Dizajn knihy umocnuje myslienku
projektu pouzitim motivov trhanych latok
na zaciatku a na konci knihy, ¢im odkazuje

k procesu tvorby ilustrdcii, ako gj
Specifickou sadzbou, ktord ¢itatela
privadza k zdrojom pribehov -
zurnalistickym textom z celého sveta.

Animation director Martin Smatana decided
to cheer up his friends during a difficult time in
an unconventional way. Every week he chose
one positive story from the world for them, and
created a cheerful picture out of second-hand
clothes to accompany it. The 52 illustrated
uplifting stories allow readers to look at the
world more positively once again. The book's
design reinforces the idea of the project
through the use of torn fabric motifs at the
beginning and end of the book, referring to the
process of creating the illustrations, as well as
the specific typesetting that leads readers to
the sources of stories—journalistic texts from
around the world.
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Ndzov diela — Artwork title:
Morytaty
Murder Ballads

Autor dizajnu — Design author:

Palo Balik
Pavol Cejka

Vydavatel — Publisher:

Artforum

Posledné dokoncené dielo nebohého
filmdra a spisovatela Petra Kristufka je
zbierkou trindstich strasidelnych poviedok
z ¢ias ddvnych i neddvnych. Autor, ktorého
fascinovali odchylky, poruchy i smrt, v nich
nadvdzuje na Atlas zabudania a hrd sa

s atmosférou, poetikou, Stylom i jazykom
poklesnutych jarmoénych pribehov.

V knihe je exkluzivne pouzité digitalizované
pismo z barokovej tlace z rozsiahlej zbierky
spisovatela. Prebal tvori origindlna grafika
z dielne autora ilustrdcii Pala Cejku.

The last completed work by late filmmaker and
writer Petr Kristufek is a collection of thirteen
spooky short stories from times past and
recent. Fascinated by deviation, disorders, and
death, Kristufek picks up where he left with his
previous work, Atlas zabudania, and plays with
the atmosphere, poetics, style, and language
of tottering and tawdry stories. The book makes
exclusive use of digitised font from baroque
writings belonging to the writer's extensive
collection. The cover features graphics by
illustrator Pavol Cejka.
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Ndzov diela — Artwork title:

Ham Ham
Yum Yum
Autor dizajnu — Design author:

Boris Melus

Vydavatel — Publisher:

E.J. Publishing

Kniha uréend na rozvoj reci

a rozsirenie slovnej zasoby. Napisala

ju logopedicka a vyberom slov i dizkou
viet ju usila na mieru pre najmensie
deti. Témou knihy je jedlo, pretoze
kfmenie patri medzi prvé rutiny malych
deti. Tie su pre dieta predvidatelné

a lahsie sa pocas nich uéi.

The book aims to develop the speaking skills and
vocabulary of readers. It was written by a speech
therapist who tailored it for the youngest children
by picking appropriate words and optimal sentence
length. The book uses food as its principal device,
since feeding is one of the first routines of young
children. Routines represent a safe space for
children, which allows for more accessible learning.
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Ndzov diela — Artwork title:
To sme my
This Is Us

Autor dizajnu — Design author:
Jana Balik

Vydavatel — Publisher:

E.J. Publishing

Artur ma styri roky, chodi do skolky, md rad

Spagety a svojho najlepsieho kamosa Reného.

Zije vo velkej rodine, v ktorej neustdle panuje
ruch, spésobeny okrem iného aj tym, Ze jeho
surodenci ob&as odidu z domu. Ano, aj na
noc! Avsak o pdr dni sa vzdy vratia. A tak
stdle dookola. No akoby to nestacilo - dnes sa
stratila mladsia zo sestier!? Obrézkovd kniha
s aktivitami pre rodi¢ov a deti s viozenym
velkoformdtovym plagdtom.

Artur is four years old, goes to preschool, and loves
spaghetti and his best friend, René. He comes from

a big family where commotion never seems to stop,
owing to, among other things, the fact that his siblings
sometimes leave the house. Yes, even at night! But
they all eventually return. This keeps happening all the
time. But as if that wasn't enough, today one of the
younger sisters went missing?! To sme my is a richly
illustrated book with activities for parents and children
with a large-format poster inside.
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Ndzov diela — Artwork title:

Debris Company — monografia
Debris Company—monograph

Autor dizajnu — Design author:
7y v I 4

Matus Hnat

Vydavatel — Publisher:

Debris Company

Monografia ponuka prehladnu a detailnu
analyzu doterajsej tvorby zoskupenia,

ktoré ukdzalo nové moznosti ludského

tela, neobvyklu suhru hereckych metod

a tane¢nych postupov, ve¢né témy,

krutost fyzického divadla spolu s lahkostou
tane¢ného pohybu. Klu¢oveé diela podrobuje
sucasnej teoretickej paradigme a diskurzivnej
metdde. Autorka Dasa Ciripovd sa venuje
kompozi¢nym postupom Debris company,
ako aj choreografickému jazyku, ktory

sa stal postupne pre fyzické zoskupenie
charakteristickym tvorivym principom. Okrem
Studie je text obohateny pestrym obrazovym
materidlom, ktory nielen ilustruje, ale zdroven
aj odkryva tvorive principy Debris company.

The monograph offers a clear and detailed
analysis of the company's work to date, which
has shown the new possibilities of the human
body, the unusual interplay of acting methods
and dance techniques, eternal themes, the
cruelty of physical theatre, and the lightness

of dance movement. It subjects key works to

a contemporary theoretical paradigm and
discursive method. Author Ddsa Ciripovd
discusses the compositional procedures of the
Debris company, as well as the choreographic
language that has gradually become the theatre
company's characteristic creative principle. In
addition to the study, the text is enriched with
varied visual materials that illustrate and reveal
the Debris Company's creative directions.
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Ndzov diela — Artwork title:

Edicia Hl'adanie sucasnosti
In Search of the Present Time edition

Autor dizajnu — Design author:
L] b4
Boris Melus

Vydavatel — Publisher:

Literarne informacéneé centrum
Centre for Information on Literature

Literdrno-populariza¢nd edicia md ambiciu
predstavovat jednotlivych slovenskych
porevolu¢nych autorov a autorky Sirokému
publiku s dérazom aj na mladsie generdcie.
Dizajn knih je nastaveny bezbariérovo ako
neformdlny paperback, ktory sa dobre otvdra
(otabind) a l'ahko ¢ita. Knihy balansuju na
pomedzi literdrno-vedeckého

a popularizaéneého textu. Kazdy titul podita

so spoluprdcou s ilustratorom ¢i ilustrdatorkou,

ktori okrem Uvodnych ilustrdcii k jednotlivym
kapitoldm vytvoria aj portrét skimaného
autora na obdlku v dvoch verzidch - za mlada
a na vrchole ¢i konci kariéry. Kazdd

z ilustrdcii je pouzitd na polovici celého
ndkladu, takze divdk pride v knihkupectve

do styku ndhodne s mladou alebo starSou
podobizriou popularizovaného autora.

The popularising literary edition strives to
introduce individual Slovak post-revolutionary
authors to a broad audience, aiming particularly
at younger generations. The barrier-free design
of the books makes for informal paperback
publications that are easy to open (using the
Otabind method) and read. The complete edition
finds its place somewhere between the literary-
scientific and popular science genres. Each title
includes a collaboration with an illustrator who,
in addition to the introductory illustrations for
each chapter, also creates a cover portrait of
the author in question in two versions: in their
youth and at the peak or end of their career. Each
illustration is used on half of the entire print run
so that readers can randomly experience both
the young and older version of the popularised
author’s portrait in the bookshop.
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Ndzov diela — Artwork title:

Stefdanik - Muz éinu

Stefdnik—A Man of Action

Autor dizajnu — Design author:

Adam Berka
Anna Hajkova

Vydavatel — Publisher:

82 Book and Design Shop

llustrovand kniha o jednej z najdélezitejSich
osobnosti slovenskych dejin je zdroven
knihou o chlapcovi z malej dediny, ktory si

ziskal reSpekt a uznanie l'udi po celom svete.

Kniha ukazuje Stefdnika ako nebojdacneho,
odhodlaného a ¢inorodého ¢loveka.
Na 70 strandch cCitatela prevedie jeho

dobrodruznym zivotnym pribehom a svetom,

v ktorom sa kedysi odohral.

This illustrated book about one of the most
important personalities in Slovak history is
also a book about a boy from a small village
who won the respect and recognition of
people all over the world. It depicts Stefdnik
as fearless, determined, and energetic.

In 70 pages, it takes readers through his
adventurous life story and shows them the
world he once lived in.
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Projekty, ktorych primdarnym ucelom je vizudlna
komunikdcia alebo interakcia v digitdlnych
medidch, akymi su pocitace, tablety, smartfony,
virtudina realita a pod. Realizdcie so statickymi,
pohybovymi ¢i zvukovymi prvkami, ako dizajn
webovych stranok, aplikdcii, hier, dizajn
uzivatel'skych rozhrani a uzivatel'skych zdazitkov

(Ul a UX), interaktivne vizualizdcie, inStaldcie

alebo ndstroje, e-knihy a dalsie digitdine vystupy.
Digitdlne meédida su vSadepritomnée a bez dobrého
komunika¢ného dizajnu by boli zrozumitelné

len malej skupine l'udi. Projects whose primary
objective is visual communication or interaction via
digital media (computers, tablets, smartphones,
virtual reality, etc.). Readlisations with stationary,
motion, or sound elements such as website
designs, apps, games, Ul and UX, interactive
visualisations, installations, and tools, e-books, and
other digital outputs. Without good communication
design, the omnipresent digital media would only
be comprehensible to a select few.
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Ndzov diela — Artwork title:
Soundwalk Longital

Autor dizajnu — Design author:

Juraj Behun

Unikdatny hudobny soundtrack vo forme
mobilnej aplikdcie. Soundwalk skomponovala
slovenskd kapela Longital k svojej obl'ubenej
hodinovej prechddzke pozdiZ Dunaja

v Bratislave - zo sidliska DIné Diely az k Mostu
SNP. Aplikdcia obsahuje desat skladieb

v dizke takmer 70 minut. Kazdd skladba
vymedzuje jeden Usek trasy. Okrem zvuku sa
posluchd¢ méze orientovat aj pomocou mapy
- otoc¢enim telefénu do horizontdlnej polohy
sa zobrazi schematickd mapa trasy.
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A unique musical soundtrack in a cell phone
app. Slovak band Longital composed the
Soundwalk to their favourite hour-long walk
along the Danube riverside in Bratislava—from
DIhé Diely housing estate to the Bridge of the
Slovak National Uprising. The app contains ten
tracks totalling almost 70 minutes, with each
song demarcating one section of the trail. Apart
from sound, listeners can also use a map to
navigate—by holding the phone horizontally,
a schematic map of the route appears.
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Ndzov diela — Artwork title:

lkony web-doc
Icons web-doc

Autor dizajnu — Design author:

Mateusz Stowakiewicz

Pawet Ratajczyk
Lucia Mlync¢ekova

Narodna cena za dizajn 2022
Slovak Design Award 2022
Digital — Digital

Porotu presvedcilo kvalitné a inovativne grafické spracovanie, ktoré vizudine koreSponduje
s témou dokumentdrnej série. Interaktivna forma prezerania obsahu, doplnend
dynamickymi prvkami, pésobi sviezo a citatela priam nabdda, aby sa pondral do vSetkych
obsahovych ¢asti. — The quality and innovation of the graphic rendition which visually
corresponds with the documentary series theme convinced the Jury. The interactive form
of browsing content, complemented by dynamic elements, feels fresh and invites readers

to delve into every corner of its contents.

Web-doc dokumentdrnej série lkony chce
interaktivnou a vizudine putavou formou
nadchnut dospelych i mlddez pre tému
slovenskej architektonickej moderny. Text
webu sprevadza audiovizudiny obsah
starostlivo vybrany z archivov - zostrihane
vided, archivne fotografie stavieb, ale qj
fotografie zo sucasnosti a autorskeé koldze.
Hlavnou inspirdciou bol graficky dizajn
obdobia modernizmu. Stranka funguje ako
samostatné dielo, ale dd sa vnimat aj ako
akysi uvod do celého dokumentdrneho cyklu.
Web je kompletne prelozeny do anglického
jazyka a spolu s otitulkovanymi filmami
dokumentdrnej série umoznuje prezentdciu
tejto najlepsej hodiny slovenskej architektury
aj Sirokému zahrani¢nému publiku.

The documentary series Icons' web-doc aims to
ignite passion for Slovak modernist architecture
in youth and adults by using an interactive

and visually-engaging form. Website texts are
accompanied by audiovisual content that was
meticulously chosen from archives such as
video montages, archive and contemporary
photos of buildings, and original collages.
Modernist era graphic design was the primary
inspiration. The website functions as

a separate artwork yet can also be perceived as
an introduction to the documentary series, while
enabling the presentation of the best moment
in Slovak architecture to a wide international
audience, since the entire website is available in
English, including subtitles to the documentary
film series.
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Ndzov diela — Artwork title:
Curry Scores

Autor dizajnu — Design author:

Filip Santa

Curry Scores je reakcia autora na problém,
ktory md on sdm a zdroven aj mnoho
Sportovych fanusikov - zistit bez zbyto¢nych
komplikdcii, ako hral ich oblubeny hrac.
Curry Scores kladie do popredia statistiky
basketbalistu Stephena Curryho a vysledok
zApasu je az na sekunddrnom mieste.
Najdolezitejsie cCislo, teda body, je najvacsie
ako sa dd, aby sa nedalo prehliadnut, zvysok
Statistik je viditel'ny az po scrollovani.
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Curry Scores constitutes the author’s reaction to

a problem he and many other sports fans have
encountered—the lack of an easy option for checking
how well a favourite player has performed. Curry
Scores puts the stats of basketball player Stephen
Curry to the forefront, with the match results taking
second place. Points, the most important number,
are displayed in the biggest possible font so that

it's impossible to overlook, while other stats are only
visible after scrolling down.
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Diela, ktore v sebe spdjaju animovaneg, obrazove,
typograficke, pohybovée alalebo zvukove prvky

a ich u¢elom je prezentdcia ¢i propagdcia
informdacie, sluzby, diela alebo produktu. Do tejto
kategorie patria napriklad animovaneé infografiky,
titulkove sekvencie, videoklipy alebo iné projekty
z oblasti pohyboveého (motion) dizajnu. Dynamicky
obraz dokdaze na rozdiel od toho statickeho
odovzdat va¢sie mnozstvo informadcii a emaocii

v kratkom ¢ase. Je to oblast plnd prekvapeni

aj klisé. Works that combine animated, visual,
typographical, motion, and/or sound elements
with presenting/promoting information, services,
artworks, or products as their primary objective.
This category includes animated infographics,
film credits, videoclips, and other motion design
projects. Unlike static pictures, dynamic imagery
can quickly convey more information and
emotions. It is a field full of surprises, as well

as cliches.
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Ndzov diela — Artwork title:

Komuna [ trailer

The Commune / trailer

Autor dizajnu — Design author:

Maridn Vredik

Trailer k filmu Komuna vyuziva prvky animdcie,

archivnych a dokumentdrnych zdberov.
Undergroundovad estetika animdcii vychdadza
z dobovych fotografii, archivov STB,
fragmentov starych ¢asopisov a knih.
Odkazuje tak na zivotny styl a opozi¢né
postoje protagonistov. Samotny dokument
sleduje skupinu l'udi na okraji spolo¢nosti,
ktorych formoval guru, filozof a bdsnik Marcel
Stryko (1955 - 1994). RéZie sa chopil Jakub
Julény, animdcie vytvoril Maridan Vredik.
Produkciu zastresila Barbara JaniSova
Feglovd a HITCHHIKER Cinema.
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The Commune trailer features animation,
and archival and documentary footage.
The animations' underground aesthetics
emulates period photographs, Secret State
Security archives, old books, and magazine
fragments that allude to the protagonists’
lifestyle and anti-regime opinions. The
documentary follows a group on the fringes
of society that was formed by the guru,
philosopher, and poet Marcel Stryko (1955 -
1994). Jakub Julény directed, Maridn Vredik
animated, Barbara Janisovd Feglovd and
HITCHHIKER Cinema produced.
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Ndzov diela — Artwork title:

Autor dizajnu — Design author:
[ )
Lubo Baran

Michal Vasil’
Alzbeta Irhova

Vertikdalny ateliér Polakovi¢/Bdator sa

v akademickom roku 2019/2020 venoval
problematike revitalizdcii a pretvoreniu
priemyselného aredlu Bane Cigel na zive
fungujuce mesto, ¢i dokonca autondomnu
republiku. Td svojim kontrastom surovej tvrdej
priemyselnej architektury, prirodnej zelene

a navzdjom prepojenymi verejnymi priestormi
predstavuje znovuobjavenie potencidlu
zabudnutého, no vynimo¢ného miesta.

V spoluprdci s ateliérom vytvoril kolektiv
autorov audiovizudlne dielo, ktoré komunikuje
zdkladnu myslienku uplatnenu pri realizdcii
projektu — neburat, pretvdarat. Tuto ideu dielo
komunikuje obrazovymi metaforami, ktoré
zastupuju opustenu industridlinu zénu.
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In the academic year 2019/2020, the
vertical studio Polakovic/Bdtor explored
revitalising and transforming Cigel’ mine
into a living, functioning city, or even an
autonomous republic. This site's contrast
of raw and rough industrial architecture,
green vegetation, and interconnected
public spaces represents the rediscovered
potential of a forgotten yet exceptional
place. In collaboration with the studio,

a collective of authors created an
audiovisual artwork that communicated
the core project idea: no to demolition,
yes to transformation. This notion is
communicated via visual metaphors that
represent the abandoned industrial zone.
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Ndzov diela — Artwork title:

Tatra banka zivnhostnik
Tatra banka Trade Licence

8§

Autor dizajnu — Design author: .g '6

r cE .=

Agentura THIS IS LOCCO E §

THIS IS LOCCO agency z2
Unikdtny produkt - Zivhostensky ucet Tatra banka introduced its unique Trade
predstavili na Tatra banku netradi¢ne, Licence Account in an atypical way, by
spojenim remeselnych ndstrojov a symbolov connecting craft tools and digital bank

digitdalnej banky - mobilu ¢i platobnej karty. symbols: phone or payment card.
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Inovéciev/@ menia vas svet

_ Rozvinte svoje podnikanie
so Zivhostenskym uctom™ za O €,

s ktorym teraz mézete ziskat benefity
v hodnote az 977 €.

Najlepsi nastroj Zivnostnika je 2ivnostensk)'l ucet™ za 0 € aj dihsie poc¢as vasho podnikania.
Otvorte si ho jednoducho aj online a ziskajte mnozstvo vyhod.

Pabet:
( ¢ lﬁl Svetovo najocenovanejsia slovenska banka //[B

: TATRA BANKA
DlALocl' '(,we %1100 | 080000 1100 | +421 25919 1000 | dialo; g@tatrabanka. i ka. X Member of RBI Group
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Ndzov diela — Artwork title:

Vytvarnd rozcvicka

Art Warm Up

Autor dizajnu — Design author:

Veronika Obertova

Michaela Copikova

Oveé Pictures a kolektiv autorov

Ove Pictures and a group of authors

Narodna cena za dizajn 2022
Slovak Design Award 2022
Animadcia a video — Animation and Video

Vynikajuco zvolené vytvarné vyhotovenie animovanych videi zabezpecuje udrzanie
pozornosti aj pre nezainteresovaného divdka. Porota ocenila dj skvele vypracovany
koncept a stratégiu vzdeldvacich videi a ich uplatnitelnost v eduka¢nom procese. —

The brilliant choice of the animated videos' visual rendition ensures that even
disinterested viewers' attention will be caught. The Jury also appreciated the amazingly
elaborate concept, the educational videos' strategy, and their application in the
educational process.

Cyklus animovanych vzdeldvacich videi The Slovak National Gallery's cycle of
Slovenskej ndrodnej galérie vtahuje ziakov animated educational videos draws

do sveta vizudlneho umenia prostrednictvom pupils into the visual art world via six
Siestich aktudlnych tém a tvorivych topical themes and creative workshops.
workshopov. Animované vided priblizuju The animated videos showcase digitised
zdigitalizované vytvarné diela zo zbierok artworks from Slovak galleries’ art
slovenskych galérii a otvdraju nové moznosti collections, and open up new educational
ich vyuzitia v oblasti vzdeldvania umenim opportunities through art—at school

v Skole ¢i doma. or home.
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Ndzov diela — Artwork title:
MOj emigrant / intro
My Emigrant / intro

Autor dizajnu — Design author:

Maridn Vredik

Uvodnd znelka vyuziva techniku nefazovej
animdcie - Hyperlapse, ktord spociva

v strihovej skladbe obrazov a ich tempe.
Vznikla tak dynamickd koldz pracujuca

s témou migrdcie a estetikou neskorych
Sestdesiatych rokov. M6j emigrant je
dokumentdrna séria o tom, ako emigrdcia
medzi rokmi 1968 a 1989 ovplyvnila Zivoty
l'udi v nasej krajine i za jej hranicami. Hudbu
vytvoril Raptor Koch, logo Branislav Pepel
a produkciu zastresila producentskad
spolo¢nost HITCHHIKER Cinema.

The intro features a hyperlapse, an
animation technique that manipulates
images' editing and tempo, which resulted
in a dynamic collage about migration

and late 1960's aesthetics. M6j emigrant
(meaning "My Emigrant”) is a documentary
series about the effects that 1968 — 1989
emigration had on people’s lives in Slovakia
and other countries. The music was made by
Raptor Koch, Branislav Pepel made the logo,
and HITCHHIKER Cinema took care

of production.
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Ndzov diela — Artwork title:

Najvernejsi / intro

I 4

12 kratkych predelovych animacii
The Most Loyal / intro
12 short transition animations

Autor dizajnu — Design author:

Maridn Vredik

Najvernejsi je seridl, ktory poukazuje na
¢asté problémy pri vychove psov. Tréner

v iom riesi rézne situdcie a uci
protagonistov a divdakov lepsej komunikdcii
so psom. Pre tento projekt vytvoril animdator
a rezisér uvodnu znelku a 12 kratkych
vtipnych animdcii, ktoré sluzia ako predely
medzi jednotlivymi pribehmi. Logo pochddza
z dielne Paul+Murin Creative, hudba od
umelca Raptor Koch a producentom je
Martin Hauptvogel.

Najvernejsi (meaning "The Most Loyal”) is

a series that highlights the most common
dog training mistakes. A trainer remedies
various situations, and teaches participants
and viewers how to better communicate
with dogs. For the project, the animator and
director created the intro and 12 funny short
animations to separate the various stories.
The show's logo was made by Paul+Murin
Creative, the music was made by Raptor Koch,
and Martin Hauptvogel produced it.
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Ndzov diela — Artwork title:

Rozpravky bez stastného konca
Fairy Tales Without Happy Ends

Autor dizajnu — Design author:

Agentura THIS IS LOCCO
THIS IS LOCCO agency

Zivot deti z vyluéenych komunit ma od
rozpravky daleko. Alebo aj nie. Ved' mnozstvo
rozprdavok nevyzerd ako z rozprdavky —
Popoluska je nutend pracovat ako sluzka,
Pinocchia Sikanuje dvojica zloduchov

a Marusku vyzenie z domu jej vliastny otec.
Na ,rozprdavku" sa menia az zdsahom jedinegj
dospelej osoby - vily sudic¢ky, ktord Popoluske
pricaruje Saty a ko¢, modrej vily, ktord urobi

z Pinocchia zivého chlapca ¢i dobrej starenky,

ktorda vyvedie Marusku z temného lesa.
Takymito ,rozprdavkovymi bytostami" su aj
omamy, ktoré pomdhaju romskym detom
ndjst cestu von z osdad. Aby autor upozornil
na ich délezitu ulohu, vytvoril tri online verzie
televiznych rozprdvok, avsak v nich hlavnym
hrdinom nikto nepomohol. A dopadli uplne
rovnako ako deti z osad.

The lives of children from marginalised
communities are far removed from fairy tales. Or
are they? Many fairy tales don't seem charming
at all—Cinderella has to work as a maid, Pinocchio
is bullied by two bad guys, and Maruska from
Twelve Months is driven from her home by her
father. Only when an adult person intervenes
does a happy end ensue—the Fairy Godmother
uses her magic to give Cinderella a carriage and
gown, the Blue Fairy transforms Pinocchio into

a real boy, and a sweet old lady leads Maruska
from the dark forest. Omamas who help Roma
children escape settlements are also such

"fairy tale characters”, and the author sought to
communicate their very important role in three
online versions of TV fairy tales. But in these
versions, there's no one to help the protagonists,
and they end up like the settlement kids .
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Ndzov diela — Artwork title:

Bejby Blue ,,Do seba"
Bejby Blue "In You”

Autor dizajnu — Design author:

Agentura THIS IS LOCCO
THIS IS LOCCO agency

Slovdci to vraj s peniazmi nevedia. Kazdy
rok sa viac zadlzujeme a nesetrime. Patrime
medzi najhorsich v Europe. A mladi? Ti su na

tom este horsie! Hiphoperi, influenceri, l'udia,

ktori by im mali byt vzormi, a vliastne cely
digitalny svet ich nahdna, aby peniaze stdle
minali, zbytoc¢ne si neodkladali hotovost

a nieco si kupovali. Bolo jasné, Zze potrebuju
novy digitdlny vzor. Preto sa digitdlna tvar
Tatra banky Bejby Blue rozhodla povedat
im jednu vec: ak si toto vsetko chcete raz
dovolit, najskér musite pochopit jedno,

a to ,Neminaj, investuj!". A hovoriim to cez
kulturu. S raperom Dalybom zndmym svojim
materializmom pripravila Bejby Blue prvy
hiphopovy klip, ktory nehovori o bezhlavom
minani, ale naopak otdc¢a tento kulturny
stereotyp a odkazuje, Ze aby sme mohli
minat, musime najskor investovat.

Slovaks are apparently no good with money.
Each year, we run up more debt and we're

not saving. We're among the worst in Europe.
And the young people? Even worse! Hip-
hoppers, influencers, would-be role models,
and the whole digital world urges them to
keep spending, to stop needlessly saving,
and to keep buying stuff. They clearly needed
a new digital role model. Which is why Bejby
Blue—Tatra banka's digital representative—

is telling them that if they want to afford
everything one day, they need to understand
this: "Don't spend, invest!” And she tells them
through culture. Together with the notoriously
materialistic rapper Dalyb, Bejby Blue made
the first hip hop music video that isn't about
reckless spending—it instead turns this cultural
stereotype around and spreads the message
that to spend, we must first invest.
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Ndzov diela — Artwork title:

Ludska zodpovednost
Human Responsibility

Autor dizajnu — Design author:

Boris Vitazek

Dielo vzniklo v rdmci kooperdcie medzi
festivalom Art & Tech Days, Stdtnou
filharmoniou Kosice a umelcom Borisom
Vitdzkom. Nosnd téma festivalu a koncertu
bola l'udskd zodpovednost s jasnym
environmentdlnym odkazom. V diele maiju
hlavnu ulohu ruky ako symbol l'udskej vole
a interakcie s prostredim. Projekcia vyuziva
hlavne interakciu medzi rukami, rukami

a ndstrojmi ako péstny klin a hadicami

s ropou, ¢i 3D skeny petroglyfov zo
svetoveho historického archvivu.
Performancia diela je generovand nazivo
pomocou herného motora Unity. Koncert sa
odohral pod taktovkou dirigenta Maridna
Lejavu v priestoroch Kunsthalle Kosice.

The work is a cooperation between Art

& Tech Days festival, the State Philharmonic
Kosice, and artist Boris Vitdzek. The

overall theme of the festival and concert
was Human Responsibility, with a clear
environmentalist message. As a symbol

of human will and interaction with the
environment, hands play the main role. The
projection relies mainly on the interaction
of hands vs. hands, hands vs. tools such as
hand axes or hoses containing oil, and 3D
scans of petroglyphs from a global history
archive. The performance is generated in
real time using the Unity game engine. The
concert was conducted by Maridn Lejava at
Kunsthalle Kosice.
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Ndzov diela — Artwork title:

Graficky dizajn pre film
Can You Still Feel The Butterflies
Graphic design for the film Can You Still

Feel The Butterflies

Autor dizajnu — Design author:

Matus Buranovsky

Snovy filmovy projekt Can You Still Feel

The Butterflies od umelca Radka Brousila

si vyziadal aj snovy pristup k spracovaniu
typografie. Celkovd grafika, a teda qj titulky,
nemali byt dalSou vrstvou filmu, ale suc¢astou
jeho rozpravkovej reality. Film sa aktudine
premieta na filmovych festivaloch po celom
svete a vd'aka svojej unikdtnej atmosfére
postupne zbiera ocenenia.

Radek Brousil's dream-like Can You Still Feel
The Butterflies film project needed a dream-
like typographical approach. Rather than
just another of the film's layers, the overall
graphics, including film credits, became
part of its fairy tale reality. The film is being
screened at film festivals all over the world,
and keeps collecting awards thanks to its
unique atmosphere.
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Komunika¢né projekty, ktore su svojou formou

a ndvrhom prepojene s konkréetnym trojrozmernym
priestorom alebo je ich ulohou navigovat, zaujat ¢i
vzdeldvat pouzivatela v uréitom priestore. M6ze ist
napriklad o vonkajsie oznacenie budov, navigacny
systém v interieri alebo exteriéri, vystavny dizajn

¢i iny komunikac¢ny dizajn v architekture, verejnom
priestore alebo krajine. Komplexnad oblast, ktord
kombindciou plosnych a priestorovych prvkov
vytvdra nove prostredia s cielom priniest
navstevnikovi ¢i uzivatelovi informdciu aj celostny
zdzitok z priestoru. Communication projects whose
form and concept relate to a particular three-
dimensional space, or projects adimed to navigate,
educate, or catch users' attention in a given space.
For instance, it may be outdoor building signs,

an interior/exterior navigating system, exposition
design, or other communication design placed

in a piece of architecture, a public space, or

a landscape. By mixing flat and spatial elements,
this wide-ranging field creates new environments
with the aim to provide visitors/users with
information and a comprehensive experience

of a space.
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Ndzov diela — Artwork title:

Rebrik do neba
Ladder to Heaven

Autor dizajnu — Design author:

Damidan Pastiréak

Objekt alebo podiovy dizajn pre kapelu, ktory
by vedela pouzivat na koncertnej Snure

a zdroven ho vyuzit aj vo vizudli. Cielom bolo
vytvorit nie¢o prenosné, ale dostato¢ne
vyrazneé, aby to vyznelo aj na velkom podiu.
Ndzov albumu ,Zlaty vek" odkazuje na
biblicky raj, teda stav sveta, ked' boli Boh

a anjeli spolu s 'ud'mi v jednote. Jedna
forma vyjavu raja zahtha rebrik, ktory spdja
nebo so zemou. Symbol rebrika je Siroky,
stary a daju sa v iom ndjst rézne vyznamy.
Poc¢as snury kapely rebrik vzdy dominoval
podiu a frontmanovi ponukol Sancu vyliezt
este vyssie nad l'udi a ozivit tak zZive
vystupenie. Rebrik bol pozvdrany podla
ndkresu autora dizajnu, Jan Sicko dosadil
do objektu LED a celé to svetelne sfunkénil
a napojil na aplikdciu.

ion

indacia
t

Nomi
Nomina

The object can be part of stage design for

a band to use on concert tours and in their
visuals. The objective was to create something
portable, yet striking enough to look impressive
on a big stage. Billy Barman's album title "The
Golden Age" alludes to the biblical paradise,

a state of the world when God and angels

were in unity with humanity. One form of the
paradise imagery includes a ladder connecting
earth with heaven. The symbol of a ladder is
age-old and invites multiple interpretations. On
tour, the ladder always dominates the stage
and gives the frontman the opportunity to
climb even higher above the audience—taking
live concerts to the next level. The ladder was
welded according to the author's design, while
Jan Sicko helped add functional LED lights into
the object and connected it to an app.
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Ndzov diela — Artwork title:

Clovek v éase a priestore

Nova antropologicka expozicia
SNM - Prirodovedného muzea

v Bratislave

Humans in Time and

on

ominadcia

N
N

t

omina

Space—New anthropologic exposition
of the Slovak National Museum—the
Natural Science Museum in Bratislava

Autor dizajnu — Design author:

Peter Masar
Dusan Veverka
Jakub Toth

Vytvarno-priestorove rieSenie expozicie
vychddza z interpretdcie jaskyne.

V antropologickom zmysle je jaskyna
ndleziskom artefaktov. V zmysle filozofickom
je miestom, v ktorom zanikd priestor a ¢as.
Autori sa v expozicii pohrdvaju s metaforami
objavovania, tiefia a kontrastov. Dramaturgia
expozicie je definovand centrdinymi

objektmi. Po obvode miestnosti sa
nachddzaju velkoformdtove svetelné panely
s integrovanymi monitormi, ktoré umoznuju
prezentdciu rozsiahleho grafického obsahu.
Ten zahriia autorské vedecke ilustrdcie,
graficky spracované ¢asoveé osi a grafy,

¢i neStandardnu prdcu s typografiou, ktord

sa smerom dohora proporéne zvacésuje.

V medzipriestoroch medzi panelmi su vnorené
vitriny. Expozicia obsahuje qj interaktivnu liniu,
ktoru divak ovldda pomocou dotyku ruky

na paneloch.

The visual-spatial realisation of the
exposition is based on an interpretation of
a cave. Anthropologically, a cave is where
artefacts are found. Philosophically, it's

a place where space and time cease to
exist. In the exhibition, the authors play
around with the metaphors of discovery,
shade, and contrasts. The exposition's
dramaturgy is defined by its central
objects. Around the room there are large-
format light panels with integrated screens
for presenting extensive graphic content,
including the authors’ original illustrations,
graphic renditions of timelines and
diagrams, and even atypical typography
which extends proportionally and up
vertically. Spaces between panels are filled
with display cases. The exposition also
features an interactive line controlled by
visitors' hands via panels.
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Ndzov diela — Artwork title:

Na okraji zdujmu

Of Peripheral Interest

Autor dizajnu — Design author:

Juraj Blasko
Pavel Choma
Peter Nosal’

Vystava Muzea mesta Bratislavy je venovand
slovenskym spisovatelom Zijucim v Bratislave
v minulom storo¢i a ich memorabiliam.

Na prvé pocutie ,neatraktivnu" tému

chceli autori dizajnu spracovat vizudine
sugestivnym sposobom. Hlavnym motivom
sa stala kniha v 3D a v 2D podobe, pricom
vytvorili kulisy v tvare nadrozmernych knih

s portrétmi spisovatelov, ktoré ilustroval
Stano Lajda. Zo starych uz nepouzivanych
knih vytvorili podstavce a popisy pre
memorabilie vystavené vo vitrinach.

S motivom knihy pracovali aj pri textovych
¢astiach vystavy, kde pouzili axonometriu
ako opticky klam a vytvorili tak dojem
trojrozmernej knihy na stene.

indacia
mina

tion

Nom
No.

The Bratislava City Museum's exhibition

is dedicated to Slovak writers who lived

in Bratislava in the previous century and

their memorabilia. The authors of the

design sought to portray this seemingly
“unattractive” topic in a visually suggestive
manner. 2D and 3D books became the main
motif, and the exhibition's scenery comprises
the shape of oversized books featuring
writers' portraits (illustrated by Stano Lajda).
Old disused books were transformed into
pedestals and descriptions of the displayed
memorabilia. The exhibition's textual part also
used book motifs—axonometry was employed
as an optical illusion, creating the illusion of

a three-dimensional book on a wall.
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Ndzov diela — Artwork title:

NCD 20

Slovak Design Award '20

Autor dizajnu — Design author:

ateliér Grau
Grau studio
Andrej Barcak
Andrej Canecky
Martin Kahan

Koncepcia vystavy pracuje s tematikou
byvalych kasdarni a zdmerne prebrala princip
vojenského rddu ¢i vyznamenania. Autori
navrhli jednoduchy vystavny systéem -
objekty, ktoré vychdadzali z obsahoveého
formdtu jednotlivych kategorii a danej
proporcie miestnosti. Na tento princip
nadvdzuje aj koncepcia osvetlenia. Zdmerne
zvolend vojenskad zelend farba vytvdra
neutrdlnu plochu pre vystavované objekty,
zdroven vizudine zjednocuje jednotlivé

prvky vystavného systému. Do pévodnych
priestorov vkladaju vystavu ako novu

vrstvu. Tento pristup je timoc¢enim principu,
akym je dany objekt prezentovany aj v jeho
skutoénom prostredi - na ulici, v polici, ¢i

v digitdlnom priestore bez toho, aby vedome
ovplyvroval a upravoval svoje okolie.

ion

indacia
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No.

The concept of the exhibition operates with
the former barracks theme and deliberately
copies the military rank/decoration order.

The authors designed a simple exhibiting
system where objects follow the form of the
individual categories’ subject matter and

the rooms' specific proportions. Lighting

is also conceptually tied to this principle.

The purposefully chosen army green colour
creates a neutral surface for the exhibited
objects and at the same time, visually unites
all the elements of the exhibiting system. The
exhibition is a new layer placed upon the space
as it was. Such approach is an interpretation
of the way objects are usually presented in the
real environment—on the street, on a shelf, or in
digital space, without consciously influencing
and altering its surroundings.
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QBECEDA - graficky dizajn
vystavného stanku Qubus
QLPHABET—graphic design of Qubus
Design Studio's exhibition kiosk

Autor dizajnu — Design author:

Matus Buranovsky

Narodna cena za dizajn 2022
Slovak Design Award 2022
Priestor — Space

Porota ocenila jednoduchost spojenu so silnym a zapamdatatelnym vyrazom stdnku.
Autorovi sa podarilo hravym spésobom odkomunikovat smerovanie studia, ktoré

sa zameriava na realizdcie v oblasti interiéru, architektury a grafického dizajnu.

Porota ocenila aj vyraznu medziodborovu spoluprdcu s pismolejdrriou pri vzniku
experimentdlneho pisma, ktoré posuva hranice zauzivanej estetiky. — The Jury
appreciated the simplicity in connection with the kiosk's intense and memorable
appearance. The author playfully communicated the studio's specialisation in interior
designs, architecture, and graphic design. The Jury also praised the bold interdisciplinary
collaboration with a type foundry, which created a new experimental typeface that
challenged the boundaries of typical aesthetics.

Vizudlny $tyl stanku Qubus Design Studio The visual style of Qubus Design Studio's
a kachli¢iek s Qbecedou na festivale exhibition kiosk at the Designblok festival
Designblok 2021 v Prahe, pricom ndvrh stanku 2021 in Prague won the main prize.

bol oceneny hlavnou cenou. Pismo bolo Specific adjustments were made to the
Specidlne upravené pre potreby aplikdcie typeface so it could be applied onto

na porceldnové kachlicky. Projekt vznikol iba porcelain tiles. The project could not have
vdaka spoluprdci s pismolejarnou Adjacent existed without collaboration with the
Possible, ktord sa zaoberd tvorbou Adjacent Possible type foundry which

3D abecied. creates 3D alphabets.
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Ndzov diela — Artwork title:

Martina Mdsiarova:

ROZHOVOR S POZOROVATELOM

Martina Mdsiarova:

An Interview With an Observer

Autor dizajnu — Design author:

Lucia Gamanova

Mbze byt rozhovor vystavou? A vébec,

¢o moéze byt vystavou? Rozhovor sa

v suc¢asnosti stdva jednym z dolezitych
aktérov vytvarnej scény a toho, ¢o dnes
nazyvame performativnym obratom.
Rozhovor tu nie je len prazdnou metaforou,
ale podstatnym stavebnym principom
instaldcie vystavy. V spoluprdci s dizajnérkou
vystavy Luciou Gamanovou vznikol galerijny
environment pozostdvajuci z autorkinych
malieb, kresieb, fotografii, videa a textu,
ktory sa odvoldva k principom imerzivneho
divadla, intenzivneho a paralelného vnimania
a prezivania vystaveného. V jednotlivych
miestnostiach galérie tak dominuje zakazdym
jedno z medii, nie vSak ako solitér, ale ako
sucast intermedidlnych kompozicii.

Can an interview be an exhibition? And what
can an exhibition be? Conversation is becoming
a key element of the visual arts scene and

the performative turn, as we call it. Here, an
interview isn't just an empty metaphor, rather
it's a fundamental building principle of the
exhibition’s installation. The collaboration with
the exhibition designer, Lucia Gamanovd, gave
rise to this gallery environment that comprises
the author's paintings, drawings, photographs,
videos, and texts that refer to the principles

of immersive theatre, intense and parallel
perception, and experiencing that which is
being exhibited. The gallery's respective rooms
are each dominated by one kind of media, but
as parts of intermedia compositions rather than
solitary examples.
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Ndzov diela — Artwork title:

Pandak_FM
Dummy_FM

Autor dizajnu — Design author:

Veronika Obertova
Michaela Copikova
Oveé Pictures

Pandk_FM je 3,5 metra vysokd nafukovacia
socha - charakter mnohych tvdri, ktory
Rddio_FM pouziva ako priestorovy putac
alebo ako orienta¢ny bod na zZivych
vstupoch, koncertoch a festivaloch. Jeho
vizudl vychdadza z 10-ro¢nej spoluprdce na
grafike a animdcidch pre odovzddvanie
hudobnych cien RadioHead _Awards. Navrh
a dizajn vytvorilo $tudio Ové Pictures, 3D
model David Sandrik a vyrobu zastresila
spolo¢nost zepelin.eu.

Dummy_FM is a 3.5-metre high inflatable
statue—the many-faced character used
by Radio_FM as a spatial advertising
object and landmark at live feeds,
concerts, and festivals. The visuals are
rooted in the 10-year collaboration on
the graphic design and animation for the
RadioHead_Awards. Ové Pictures studio
projected and designed the Dummy,
David Sandrik made its 3D model, and
zepelin.eu produced it.
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Autorskd tvorba pisma - navrhovanie a tvorba
novych alebo digitalizdcia existujucich pisiem,
pismovych rodin ¢i suborov piktogramov, autorsky
lettering alebo kaligrafia na réznorodych nosi¢och.
Aj ked' je pismo zdkladnym stavebnym prvkom
takmer kazdého komunika¢ného dizajnu, zostdva
jeho tvorba jednou z najneviditel'nejsich disciplin,
ktord je vyhradend pre tych najtrpezlivejsich
dizajnerov a dizajnerky. Original typeface creation—
designing and creating new typefaces or the
digitalisation of already existing typefaces, font
families, or series of pictograms, original lettering,
or calligraphy on various carriers. Even though
typefaces are the most fundamental building

unit of nearly all communication design, typeface
creation is one of the least visible disciplines,
reserved for the most patient of designers.
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Ndzov diela — Artwork title:

Pismo UK Sans
UK Sans typeface

Autor dizajnu — Design author:

Ondrej Job

Narodna cena za dizajn 2022
Slovak Design Award 2022
Pismo — Typeface

Porota ocenila zamer autora citlivo kombinovat historické a moderné vplyvy za u¢elom
vzniku moderne pdsobiacej pismovej rodiny. V pisme sa zdrover napifia dj zakladné
poslanie institucie - zachovavat hodnoty a posuvat ich dalej do su¢asnosti. Pismovd
rodina ponuka priestor na kvalitnd komunikdciu v u¢ebnom procese na vsetkych
organiza¢nych urovniach univerzity. — The Jury appreciated the author's aim to gently
combine historical and modern influences in order to create a typeface with a modern
look. It also encompasses the institution's core mission: to preserve values and pass
them on to the present. The font family enables quality communication in the teaching
process, and at every level of the university's organisational structure.

Pismo UK Sans je bezserifové pismo UK Sans is a low-contrast sans serif

s nizkym kontrastom v siedmich hrubkach typeface in seven weights with wide

a Sirokou jazykovou podporou, vytvorene language support. It was created

Specidlne na pouzitie vo vizudlnej identite specifically for the visual identity of
Univerzity Komenského v Bratislave. Comenius University in Bratislava, and its
Jeho dizajn je postaveny na kombindcii design draws inspiration from a combination
viacerych historickych a modernych of historical and modern-day influences,
vplyvov, z ktorych najdoélezitejSim je among which Capitalis Monumentalis, the
Capitalis Monumentalis - rimska kapitdla. Roman Capital, is the most significant. UK
UK Sans preberd jej konstrukciu Sans has adopted its construction and

a tienovanie, priddva vsak aj kaligraficky stroke modulation, adding calligraphic
kontrast a niekol'ko modernych prvkov, ako contrast and modern elements such as
napriklad kolmé zrezanie diagondinych perpendicular terminals of diagonal strokes

a vertikdlne zrezanie oblych tahov. and vertical terminals of curved strokes.
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Ndzov diela — Artwork title:

Pisma Lyra
Lyra typefaces

Autor dizajnu — Design author:

Ondrej Job

Pisma Lyra Sans a Lyra Script boli vytvorené
na mieru $pecidlne pre pouzitie vo vizudlnej
identite a dizajne obalov slovenského vyrobcu
¢okolady Lyra. Hlavné charakterové ¢rty
pisiem Lyra su priamo inspirované ¢okolddou,
jej vizualitou aj vlastnostami. Kazdy tah je na
konci zaobleny a mierne sa rozsiruje, vsetky
vonkajsie a najma vnutorné rohy su mierne
zaliate, ¢o evokuje roztdpajucu sa ¢okolddu.
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Lyra Sans and Lyra Script typefaces were
tailor-made specifically for the visual identity
and product packaging of Lyra, the Slovak
chocolate manufacturer. The Lyra typefaces’
main attributes are directly inspired by the
chocolate's visual appeal and properties. Each
stroke has a rounded, slightly widening terminal
and all outer (and especially inner corners) are
rounded to resemble melting chocolate.
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Ndzov diela — Artwork title:

Pismo Socha
Socha typeface

Autor dizajnu — Design author:

Michal Tornyai

Socha je variabilné pismo generované medzi
Styrmi zakladnymi rezmi po dvoch osiach:
Sirke znaku a hrubke tahu. Pévodne bolo
nakreslené pod ndzvom Ucho v jednom reze
pre detsku knihu, neskér bolo rozsirené na
Sest rezov pre knihu Sochy Piestan: mesto
ako galéria. Na zdver bolo prekreslené do
Styroch mastrov variabilného pisma. V tejto
podobe bolo pouzité v knihe Cierne diery 2.
Socha je autorskd interpretdcia bezserifovych
groteskov z prvej polovice 20. storo¢ia.

Svetlé rezy su tvarovo neutrdine, v tmavsich
vystupuje do popredia vyraznejsi charakter.
Netradi¢né je rieSenie kontrastu tahov, niekde
je tah obrdteny. Socha mad vysoku strednu
vysku a krdatke dotahy. Obsahuje viacero
alternativnych znakov, ktoré pomadhaju
vytvorit harmonickejsiu sadzbu textu.
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Socha ("Statue”] is a variable typeface
generated from four fundamental faces on two
axes: character width and stroke width. It was
originally drawn under the name Ucho ("Ear”),
comprised only one font for a children’s book,
and was later extended to six fonts for the book
Statues of Piestany: The City as a Gallery. It

was eventually redrawn into four masters of

a variable typeface, which was used in Cierne
diery's second book. Socha is an authorial
interpretation of sans-serif Grotesque fonts of
the first half of 20th century. Lighter fonts have
neutral shapes, while bolder weights let their
specific character shine. The strokes contrast
unusually; some strokes are reversed. Socha has
short ascenders and descenders, a tall x-height,
and includes various alternative characters that
help create a more harmonious text.
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Ndzov diela — Artwork title:

Pismo LTTR/FACE

LTTR/FACE typeface

Autor dizajnu — Design author:

Samuel Carnoky

LTTR/FACE je prototyp parametrického pisma,
ktory skima moznosti a limity inovativne;j
technoldégie vlastného ndstroja LTTR/INK na
kreslenie pismen prostrednictvom kostier

a Stetcov. Vysledkom je experiment
umoznujuci flexibilne variovat zmeny medzi
viacerymi kostrami a parametrami tahu jeho
rotdciou a zmenou hrubky. Pismo pozostdva
z troch variabilnych osi (tvar, sklon, hrubkal),
18 mastrov a 155 znakov v kazdom fonte.
Vsetky inStancie pisma zdielaju rovnaku
metriku, pri zmene parametrov tak
nedochddza k zmene dizky textu. Cielom
pisma je umoznit uzivatelovi zvolit si
adekvatny ton komunikdcie v textovom

aj nadpisovom pouziti. Realizdciu projektu
podporil z verejnych zdrojov formou Stipendia
Fond na podporu umenia.
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LTTR/FACE is a prototype of parametric
typeface that examines the possibilities
and limits of the innovative technology

of the original LTTR/INK tool for drawing
letters via skeletons and brushes. The result
is an experiment that facilitates flexible
variations among multiple skeletons and
stroke parameters by altering rotation

and width. The typeface comprises three
variable axes (shape, slant, width),

18 masters, and 155 characters in each font.
All its instances share the same metrics,

so changes in parameters do not affect
text length. This typeface aims to let users
choose an appropriate communication
tone for text and headlines. The project was
supported using public funds from Slovak
Arts Council grants.
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Ndzov diela — Artwork title:

Pismo Filler
Filler typeface

Autor dizajnu — Design author:

Samuel Carnoky

Filler je nadpisové variabilné pismo, ktore
umoznuje flexibilne menit Sirkovu proporciu
pismovych znakov od extra Uzkych az po
extrémne Sirokeé tvary. Obsahuje kompletnu
jazykovu podporu latinky s kontrastne
nakreslenou diakritikou a interpunkciou.
Sucastou znakovej kolekcie su Specidine
symboly, ako je napriklad komplet emotikonov
alebo Sipiek s podporou OpenType funkcii.
Filler ponuka okrem variabilného fontu aj pat
Sirkovych rezov - Compressed, Condensed,
Medium, Extended, Expanded. Pismo

bolo prezentované v podobe site-specific
instaldacie na vystave Zoom on Type v Galérii
umenia Ernesta Zmetdka v Novych Zamkoch
a je ur¢ené predovsetkym na vyrazneé
nadpisoveé pouzitie vo vel'kych proporcidch.

Nomindcia
Nomination

Filler is a variable display typeface that
offers width customisation from extra-
thin to extremely wide. The typeface
fully supports Latin characters, with
contrasting diacritics and punctuation.
The character collection includes special
symbols such as a set of emojis and
arrows that support OpenType features.
Aside from its variability, Filler also
comes in five weights—Compressed,
Condensed, Medium, Extended, and
Expanded. It was presented at a site-
specific installation at the Zoom on Type
exhibition at Ernest Zmetdk Art Gallery
in Nové Zdmky. It's primarily designed for
use in eye-catching headlines in

large sizes.
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Ndzov diela — Artwork title:

Pismo Grunt
Grunt Typeface

Autor dizajnu — Design author:

Michal Tornyai

Grunt je serifove textové pismo vytvorené
pre knihu Cierne diery 2. Jeho zakladnym
vizudlnym konceptom je pokus

o vytvorenie serifového textového pisma

s humanistickou konstrukciou, ale s atypicky
obrdtenym diagondlnym kontrastom tahov
a netradiénymi proporciami niektorych
znakov. Prvd verzia pisma bola nakreslend
pomocou digitdlneho ndstroja LTTR/INK,
ktory simuluje kaligraficky tah. Neskor

bolo pismo prekreslené vo vektorovych
obrysovych linkach. Tento proces viedol

k zredukovaniu viacerych prili§ dominantnych
kaligrafickych charakteristik. Pomocou
technoldégie variabilného pisma je mozna
jemnd modifikdcia tmavosti a Sirky pisma,
¢im mozno dosiahnut Zelanu ,typograficku
farbu" vysddzaného textu. Pismo obsahuje
niekol'ko kontextudlnych alternativ znakov.

Grunt is a serif text typeface made for
Cierne diery’s second book. Its basic
visual concept is to create a humanistic
constructed serif text typeface,
featuring an untypically reversed
diagonal contrast of lines and selected
characters of untraditional proportions.
Its first version was drawn using LTTR/
INK, a digital tool that simulates
calligraphic stroke-drawing, and was
later redrawn into vector contour

lines that helped reduce numerous
overly dominant calligraphic features.
Variable font technology enables slight
modifications in weight and width, so
that the required typographic colour can
be achieved in typesetting. The typeface
also includes alternative contextual
characters.
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Grunt je serifové textové pismo vytvorené pre knihu Cierne diery 2. Jeho
zakladnym vizualnym konceptom je pokus o vytvorenie serifového textového
pisma s humanistickou konstrukciou, ale s atypicky obratenym diagonalnym
kontrastom tahov a netradiénymi proporciami niektorych znakov. Prva verzia
pisma bola nakreslena pomocou digitalneho nastroja Lttr/ink, ktory umoznuje
simulaciu kaligrafického tahu na konstrukcénej kostre znaku. Neskor bolo
pismo prekreslené vo vektorovych obrysovych linkach. Tento proces viedol

k zredukovaniu viacerych prili§ dominantnych kaligrafickych charakteristik

a detailov. Pomocou technoldgie variabilného pisma je mozné jernna modifikacia
trmavosti a 8irky pisma, ¢im je mozné dosiahnut Zelanu ,typograficka farbu®
vysadzaného textu. Pismo obsahuje niekolko kontextualnych alternativ znakov,
ktoré tiez pomahajui vytvorit harmonickejsiu sadzbu textu.
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Kategoria zamerand na vizudlne, komunikacéne

a technické spracovanie materidlu sluziaceho

na zabalenie a ochranu konkréetneho produktu
alebo grafické a funkéné spracovanie inych
trojrozmernych objektov, pri ktorych je délezitd
ich komunika¢nd a informaénad uloha. Obalovy
dizajn je produk&ne ndaro¢nd oblast s rozmanitymi
vyzvami. Estetickeé, ekonomickeé, ergonomicke,
ekologickeé aj logisticke poziadavky je potrebné
zladit do konsenzudlneho celku, ¢o méze prispiet
k uspechu findlneho predmetu dennej (s)potreby.
A category for the visual, communication,

and technical processing of material used for
packaging or for protecting a particular product,
or the graphic and functional rendition of other
three-dimensional objects of an informational/
communication nature. Designing packaging is not
easy in terms of production, and brings an array of
challenges. Aesthetical, economical, ergonomic,
environmental, and logistical requirements have
to be harmonised into a consensual unison, which
may be a contributing factor in the end product's
success for everyday use.
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Ndzov diela — Artwork title:

LYRA CRAZY cokolady

LYRA CRAZY chocolate bars

Autor dizajnu — Design author:

Michal Slovak

Koncept obalov sa pokusa zachytit chut
¢okolady nevsednym sposobom, ked'ze qj
samotné ¢okolady vystihuju neobycajné

chute, ktoré sa navzdjom miesaju a prelinaju.

Obal md ambiciu vyvoldvat podobné dojmy,
ako vyvoldva ¢okoldda rozpustajuca sa na
jazyku. Charakteristicke je striedanie chuti,
ktoré sa nakoniec spoja do jedného obrazu,
¢o reflektuju aj farby - tie su prispésobené
druhu ¢okolddy. Ked'Zze samotny produkt

je uletom, aj jeho obal je tak trochu
experimentom so senzorickym vnimanim.
Jeho ambiciou je preniest chutoveé stimuly
do obrazovej podoby.
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The packaging's concept strives to capture
the taste of chocolate unconventionally, as
the chocolate bars themselves incorporate
unusual overlapping flavours. The packaging
seeks to leave an impression similar to that

of chocolate melting on the tongue. The
characteristic feature is the alternation of
flavours that ultimately merge into a single
image, which is also reflected in the colours
used, as these are tailored to each type of
chocolate bar. Since the product itself is on
the goofy side, its packaging is also a bit of an
experiment with sensory perception. It aims to
translate taste stimuli into a visual form.
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Ndzov diela — Artwork title:

Kupel'né oblatky Trencianske Teplice
Trencianske Teplice spa wafers

Autor dizajnu — Design author:

Livia Lérinczova
studio PERGAMEN
PERGAMEN studio

Narodna cena za dizajn 2022
Slovak Design Award 2022
Obal a objekt — Packaging and Product

Porota ocenila vyraznu graficku a typograficku Upravu aplikovant v rdmci rozsiahlej
kolekcie. Autorke sa vydarila prdca s farebnostou imitujucou rézne prichute. Délezitym
prvkom su aj kvalitne a jednotne spracované ilustrdcie kupelnych domov na zadnych
strandch skatuliek. Citlivou Upravou mnozstva grafickych informdcii sa podarilo dosiahnut
kompaktnost obalu. — The jury appreciated the distinctive graphic and typographic
approach applied throughout an extensive collection. The author succeeded in using
different colours to imitate various wafer flavours. Another essential element is the
high-quality and uniformly drawn illustrations of bathhouses on the reverse side of
boxes. By sensitively adjusting the amount of graphic information, the author achieved

compactness of packaging.

Dizajn obalov kupel'nych obldatok
nostalgicky ¢erpd z 19. storocia typického
dekorativnostou a upadkovou typografiou.
Origindine vytvoreny logotyp Trencianske
Teplice tvarovo vychddza z ndpisov na
dobovych fotografidich a pohladniciach

z kupelného mesta. Dekory kreslia tvar
okruhlych obldatok skryvajucich sa vnutri

a texty naznacuju pévod obldtok, rukodielnu
vyrobu a jednotlivé prichute. Hoci dizajn
odkazuje na historiu, nesnazi sa simulovat
dojem staréeho obalu vybraného z archivu.
Farby su svieze a v mnohych pripadoch
koresponduju s prichutou. Na zadne;j

strane sa v réznych varidcidch striedaju
ilustracie vyznamnych teplickych pamiatok
a kupelnych domov spolu s rokmi, ked' boli
postavené. Skatula na sladkosti sa zdroven
stdva suvenirom a pozdravom

z kupelného mesta.

The design of the spa wafer packaging
nostalgically draws on the 19th century's
typical decorativeness and decadent
typography. The original logotype of
Trencianske Teplice is based on the
inscriptions on period photographs and
postcards from this spa town. The decors
resemble the shape of the round wafers inside,
and the texts indicate the origin of the wafers,
the handmade production, and the flavours.
Even though history inspires the design, it
does not seek to create the impression of old-
fashioned archive packaging. The colours are
vibrant and often correspond with the flavour.
On the reverse side, illustrations of landmark
Teplice monuments and spa houses alternate
in different variations, along with the years in
which built. In this way, the wafer packaging
becomes a souvenir and nice spa

town memorabilia.
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Ndzov diela — Artwork title:

Dr. Kramer

Autor dizajnu — Design author:

Livia Lérinczova
sStudio PERGAMEN
PERGAMEN studio

Novd znacka slovenského bylinného likéru,
ktory destiluje mald likérka v kupelnom
meste Trenc¢ianske Teplice. Mesto bolo
kedysi povestné kupel'nymi domami,

z ktorych uz mnohé zanikli. Prave podla
jedného z nich je pomenovany novy likér.
Preddva sa v jednoduche;j pollitrovej

flasi z farmaceutického tmavého skla

s korkovym uzdverom, podobne ako sa
preddvali lie¢ive sirupy v minulosti. Vyraznd
typografia a dekorativne prvky nostalgicke;j
etikety vychddzaju z grafického jazyka
dobovej reklamy na sluzby Dr. Kramera.
Ndzov znacky je tlaceny metalickou

farbou a spolu so zlatymi ornamentmi je
embosovany na nazltlom papieri. Detailne
vypracovane ilustrdcie na etikete zobrazuju
zndme lokdlne stavby, ako lesny altanok

s kupel'nym prameriom a byvalu budovu
obchodu na kupel'nej promendde.
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A new brand of Slovak herbal liqueur
distilled by a small distillery in
Trencianske Teplice spa town. The town
used to be famous for its bathhouses,
many of which no longer exist. The new
liqueur is named after one of them. It is
sold in a simple half-litre bottle made of
pharmaceutical dark glass with a cork
cap, similar to how medicinal syrups
used to be sold. The nostalgic label's
distinctive typography and decorative
elements are based on the graphic
language of a period ad for Dr. Kramer's
services. The brand name is printed in
metallic ink and with gold ornaments

is embossed on yellowish paper. The
labels' detailed illustrations depict well-
known local buildings, such as the forest
gazebo with a spa spring and the former
shop on the spa promenade.
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Ndzov diela — Artwork title:

New Beats on the Block

Autor dizajnu — Design author:

Martin Mistrik

Vizudlny koncept a logotyp kompilaéného
vinylu albumov lokdlnych beatovych
novacikov. Nazov projektu aj logotyp

preto tematizuju sldvnu ,boy band"

kapelu. Jednotlivi interpreti okrem svojich
beatov predstavuju na fotografii coveru

aj svoj jedine¢ny ,block” v meste. Vinylu
predchddzalo pat digitalnych vydani na webe
vydavatel'stva. Kazdy interpret mal svoj obal
a vlastnu farbu ladenu do nednovych tonov.
Spolo¢nd kompildcia vo forme vinylu je preto
uloZzend v priesvitnom obale s neénovou
potlacou, ktord celok spdja. V obale sa
nachddza vsetkych pat coverov kazdéeho
interpreta, ¢im ponuka variabilitu skladania.
Z ikonického tvaru O sa prirodzene vyvinula
guerillovd ndlepka, lebo ,svoj block" mdam
otagovany. Dve farby dovol'uju jej vzdjomné
tvaroveé prekryvanie.
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A visual concept and logotype for

a compilation vinyl of albums by local
beat newcomers, hence the project name
and logotype are based on the famous
boy band. In addiition to their beats, the
individual performers showcase their
unique city "block" on the cover. The

vinyl edition was preceded by five digital
releases on the publisher's website. Each
artist had their own cover and neon-toned
colour. Therefore, the joint vinyl compilation
is packed in a translucent package with a
neon print, acting as a unifying element.
The cover features all five covers by each
artist, offering a range of songwriting. The
iconic O shape naturally evolved into

a guerrilla sticker because all artists have

“their block" tagged. The two colours allow

the shapes to overlap.
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Ndzov diela — Artwork title:

Jazdim Ciernu Stredu - cyklisticky dres
Cycling jersey for Jazdim Ciernu Stredu

Autor dizajnu — Design author:

Matej Spanik

Inkluzivna skupina jazdkyn, ktorych misiou
je inspirovat a povzbudit zenské cyklistky,

chcela pre sezénu 2021 predstavit noveé dresy.

Ich hlavnou myslienkou bolo nerobit dalsi
priemerny dres, ktory vyzerd ,rychlo”, ale
prave naopak vytvorit dres, ktory bude skor
zdbavny. Navrhnuty dres je pokryty roznymi
posolstvami a ikonami, ktoré su typické pre
duch cykloklubu. Dominantny ndpis ,Girls

& Gears" na chrbte sa stal hlavnym mottom
pre spominanu sezoénu. Dresy su vyrobené

z recyklovanych materidlov spolo¢nostou
Isadore. Vytazok z predaja, ako aj honordr za
dizajn su venované na podporu programu Bez
modrin, ktory je zamerany na pomoc

a ochranu obeti domdceho ndsilia.

An inclusive group of female bicycle racers—
whose mission is to inspire and encourage
female cyclists—wanted to introduce new
jerseys for the 2021 season. Their main goal
was not to make another mediocre jersey
that looks “fast”, but rather to create

a more fun jersey. It is covered with various
messages and symbols typical of the cycling
club's spirit. The dominant "Girls & Gears"
slogan on the back became the season's
main motto. The jerseys produced by Isadore
are made from recycled materials. Proceeds
from the sales and royalties from the design
are donated to support the No Bruises
programme, which aims to help and protect
victims of domestic violence.
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Ndzov diela — Artwork title:

Stroon - Songs of Concealed Amplitude

Autor dizajnu — Design author:
Peter Chmela
David Chmela

Obal k albumu ,Songs of Concealed
Amplitude" od Dalibora Kocidna zndmeho pod
umeleckym menom Stroon. Autori dizajnu

sa pohrali s témou amplitudy a skongili pri
grafike zobrazujucej Stroonovo logo, ktoré
bolo vytvorené pomocou Specidlneho skriptu
v lllustratore. Pbvodne mala byt grafika
vtlacend do ¢ierneho papiera, no papier sa

v tla¢iarni za¢al ohybat, preto museli cely
ndklad vyhodit a pouzit bielu tlac¢.

The album cover for “Songs of Concealed
Amplitude” by Dalibor Kocidn, known as Stroon.
The designers played around with the theme
of amplitude and ended up with a graphic
depicting the Stroon logo, which was created
using a unique script in Adobe lllustrator.
Originally the graphics were to have been
printed on black paper, but the paper started to
bend in the printer so they had to bin the entire
run and use white printing.
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Ndzov diela — Artwork title:

Stroon - Uberhormones

Autor dizajnu — Design author:
Peter Chmela
David Chmela

Obal k albumu hudobnika zndmeho ako
Stroon, ktorého koncept sa zaoberd otdzkou,
¢i by bolo mozné syntézou l'udskych
hormoénov posunut I'udstvo na vyssiu uroven
- do Humanity 2.0. Autorskym zamerom bolo,
aby obal vyzeral ako produkt biofuturistického
laboratoria. Obal je potlac¢eny jednou

farbou Pantone, na ktorej je dalsia vrstva
vyvyseného bodového UV povlaku.

The cover for an album by the musician
known as Stroon, whose concept deals with
the question of whether it's possible to take
humanity to the next level, Humanity 2.0, by
synthesising human hormones. The authors’
goal was to make the product look like a bio-
futuristic lab product. The cover is printed in
one Pantone colour, with an additional layer
of raised spot UV coating.
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Ndzov diela — Artwork title:

Altar Quartets — November

Autor dizajnu — Design author:

Matus Lelovsky

Vizudl v podobe plagdtov, obalu a bookletu
hudobného albumu LP a CD zndmej
slovenskej jazzovej dvojice - saxofonista
Nikolaj Nikitin a klavirista Lubo$ Sramek. Dizajn
s titulnym dielom slovenskej maliarky Patricie
Koysovej dopifia minimalistickd typografia.
Reprodukcia diela kopiruje priemer hudobnych
nosic¢ov vnutri obalov. Na obaloch je pouzity
parcidlny UV lak. Aloum vydalo vydavatel'stvo
Real Music House.

Visuals as posters, cover, and the booklet of the
LP and CD album of the well-known Slovak jazz
duo: saxophonist Nikolaj Nikitin and pianist Lubos
Sradmek. The design with title artwork by Slovak
painter Patricia Koysovd is complemented by
minimalist typography. The reproduction of the
work replicates the diameter of the discs inside
the covers. A partial UV varnish is used on the
cover. Altar Quarters - November was published
by Real Music House.
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Ndzov diela — Artwork title:
LYRA Vegan

Autor dizajnu — Design author:

Michal Slovak

Produktovy rad ¢okoldd LYRA Vegan je
uréeny pre vegdanov a ludi s intoleranciami.
Cokolddy su bez mlieka a obsahuju zdravé
ingrediencie, madlo cukru a zelenu farbu, ktord
na prvy pohlad odkazuje na zdravy zivotny
Styl. Koncept obalov je zdrover vizudinou
metaforou na ingrediencie vhodené do
tekutej cokolddy, ktoré sa rozplynu v jej chuti
ako kvapka - bez jasnych linii, len farebne
odkazujuc na prichut. Cielom bolo zachytit
pocit a preniest chut ¢okolddy na obal.

The LYRA Vegan range of chocolates is
designed for vegans and those with food
intolerances. These chocolate bars are milk-
free and include healthy ingredients, reduced
sugar, and green colouring evokes a healthy
lifestyle. The packaging's concept is also

a visual metaphor for liquid chocolate
ingredients that dissolve its taste like a drop
with no clear lines, just a colourful reference
to the flavour. The goal was to capture the
chocolate's taste on the package.
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Ndzov diela — Artwork title:
LYRA Cok ina

Autor dizajnu — Design author:

Michal Slovak

Cokoldda, ktord je ind, vznikla v spoluprdci

s talentovanymi kresliémi s mentdalnym
postihnutim z ob¢ianskeho zdruzenia

Hento Toto. Kazdy z trojice obalov obsahuje
postavi¢ku od iného ilustratora. Na zadnej
strane obalov ¢okoldd sa nachddza QR kod,
ktory konzumentov prenesie na stranky
venované ulohdm spojenym s jednotlivymi
postavickami — malovanku, labyrint alebo
hadanky na stiahnutie a vytlagenie. Cokolada
je urcend pre deti i dospelych, ktori sa citia
byt stdle mladi. Cast zisku z predaja putuje
na podporu kreslicov a ob¢ianskeho zdruzenia
Hento Toto.

A different kind of chocolate was created in
cooperation with talented draughtsmen living
with mental illness from the citizen's association
Hento Toto. Each of the three covers features

a character from a different illustrator. There

is also a QR code on the reverse side of the
chocolate wrappers that takes consumers to

a webpage where they can find various activities
associated with each character: a colouring
book, maze, and puzzles to download and print.
The chocolate is for children and young-at-heart
adults. A proportion of profits from the sales
goes to support the draughtsmen and the Hento
Toto citizen's association.



8. OBAL A OBJEKT — PACKAGING AND PRODUCT




276

Ndzov diela — Artwork title:

Toison

Autor dizajnu — Design author:
Juraj Demovié
Studio PERGAMEN
PERGAMEN studio

Novd znac¢ka remeselného ginu, ktory
destiluje mald likérka v kupelnom meste
Trencianske Teplice. Meno Toison pochddza
z francuzskeho pomenovania pre ovcie
rano. Oveéi zvon bol inSpirdciou pre elipsovity
konicky tvar flase s kratkym hrdlom. Povrch
¢ireho skla zdobia po celom obvode husté
reliéfne kucery, ktoré pripominaju ovcéiu
vinu. Vinky v symbole ovecky na hlinikovom
uzdvere prepdjaju liec¢ivu vodu a ovecku

z legendy. Jednoduchd, pomerne mald
etiketa s dominantnym reliéfnym ndzvom
razenym metalickou zlatou foliou je tlacend
na hrubom bavinenom papieri, na ktorom
vynikne aj debos doplnkovych textov. Zadnd
miniaturna etiketa je transparentnd, aby
neovplyvnovala bohatu hru svetla na reliéfe
skla. Bylinny gin Toison dopifia sviezi Toison
Ruby Red s prichutou lesného ovocia.

A new brand of craft gin distilled by

a small distillery in Trencianske Teplice

spa town. Toison is French for wool. A sheep
bell inspired the bottle's elliptical conic
shape with a short neck. The clear glass

is decorated with dense embossed curls
resembling sheep's wool. The ripples in

the sheep symbol on the aluminium cap
connect the spa's healing water and the
sheep from a legend. The simple, relatively
small label with a dominant embossed
name stamped in metallic gold foil is printed
on thick cotton paper, with the deboss of
additional texts standing out. The miniature
back label is transparent to not interfere
with the rich play of light on the relief of

the glass. Toison herbal gin complements
the lush Toison Ruby Red with a hint of wild
berry flavour.
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Ndzov diela — Artwork title:

Vindrstvo Brigant
Brigant Winery
Juraj Demovié
studio PERGAMEN
PERGAMEN studio

Vindrstvo Brigant je malé rodinné vindrstvo

a vinohradnictvo zo slovenskej vinohradnickej
obce Cataj v Malokarpatskej vinohradnickej
oblasti. Na etiketach dominuje linorytovd
grafika pradeda Briganta - podomového
obchodnika, ktory sa do dediny pristahoval

v roku 1923. Pri predaji tovaru chodil obuty,
ale cestou medzi obcami krdcal bosy, aby

si nenicil topdnky. Bol aj stavitelom prvej
rodinnej pivnice. Na ¢ervenych vinach
oddychuje s pohdrikom v ruke a na bielych
postavu dopifa silueta ¢atajského kostola

a vinohrady. Dekorativny monogram B v logu
je prekresleny a o 90° zrotovany detail typickej
lokdlnej kvetinovej vysivky. Etikety su tlacené
na hrubom bavinenom papieri s reliefnym
logom razenym metalickou foliou.

Brigant is a small family winery and vineyard
from the Slovak viniculture village of Cataj in
the Small Carpathian vinicultural area. The
labels feature a linocut graphic by great-
grandpa Brigant, a pedlar who moved to the
village in 1923. Rather than wearing shoes
when selling his goods, he'd take them off
between villages to not wear them out.
Brigant was also the first person to build the
his family's wine cellar. He rests with a glass in
hand on the red wines, and on the white wines
he's surrounded by profiles of Cataj church
and vineyards. The decorative ‘B’ monogram
in the logo is a redrawn detail of a typical
local floral embroidery turned 90 degrees. The
labels are printed on thick cotton paper, with
the brand logo embossed with metallic foil.
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Ndzov diela — Artwork title:
VELY

Livia Lérinczovd
sStudio PERGAMEN
PERGAMEN studio

Vely je novd slovenskd znacka vyzivovych
doplnkov ur¢enych specidine pre zeny réznych
vekovych kategorii, Comu zodpovedaju

aj styri produktoveé rady. Doza v Ziarivych
farbdch sa skladd z dvoch ¢asti. Na vrchnej
¢asti sa nachddza logo a ndzov produktu.
Spodnu ¢ast zdobia ilustrdcie od slovenskych
aj zahrani¢nych ilustratoriek, ktoré boli
vytvorené Specidlne pre tento projekt.

Vely is a new Slovak nutritional supplement
brand designed for women of different age
categories which corresponds to the four
product lines. The container in vibrant colours
has two parts: the upper part features the
brand'’s logo and product name, while the
lower part is decorated by Slovak and foreign
illustrators with designs created for

this project.
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Ndzov diela — Artwork title:

Redizajn GymBeam High Performance
A redesign of GymBeam High

Performance
Autor dizajnu — Design author:

Roman Juhas

Redizajn obalov prémiovej produktovej linie
najvacsieho elektronického predajcu vo fitnes
segmente na Slovensku - GymBeam. Cielom
bolo zjednotit velké mnozstvo rozdielnych
produktov do formy rozpoznatel'nej v rdmci
konkurencie, vytvorit dizajn systém, ktory
bude aplikovatel'ny na Siroké spektrum
formdtov - od 60 ml flasky po 2,5 kg nadobu,
a predovsetkym rozprdavat relevantnym
vizudinym jazykom k uréenej cielovej skupine.
Vysledkom je jednoduchy dizajn systému

s variabilnym pismom, ktoré pomadha aj

pri sadzbe dlhsich ¢i ¢lenitejsich ndzvov
produktov. Okrem toho sa podarilo zmensit

obaly niektorych produktov o patndst percent,

¢o ddva moznost zvysit efektivitu prepravy
a znizit jej naklady.

A redesign of the premium product line
packaging from GymBeam, the largest
retailer of fitness sector electronics in
Slovakia. The aim was to unify numerous
products into a form that would lead the
field against competitors, create a design
system for a wide range of formats (from
60 ml bottle to 2.5 kg container), and
especially use relevant visual language
when seeking to address the target group.
The result is a simple system design with
variable fonts, which also helps when
typesetting longer or more structured
product names. The designer also reduced
some packaging sizes by fifteen per cent
to increase transport efficiency and reduce
transport costs.



8. OBAL A OBJEKT — PACKAGING AND PRODUCT 2 8 3




284

Ndzov diela — Artwork title:

Dr. Tono a Mr. Temnota
Dr. Tono and Mr. Temnota

Autor dizajnu — Design author:

Pavol Prekop

Vizudlna identita nového albumu dvojice

Dr. Tono a Mr. Temnota, ktorého vydanie sa
pripravovalo devdt rokov. Cielom vizudlu

sa stalo rozsirit normativne pésobenie
audiodiela. Okrem pocitu zo samotného
pocuvania poskytnut v pripade vinylu
moznost jeho vystavenia ako autorskéeho
obrazu na stenu a v pripade cédécka vydat
obal ako zbierku novodobej poézie. Vznikol
tak koncept, v ktorom hrd obraz i knizka. Autor
najprv vytvoril grafiku pre vinyl, no neskoér si
uvedomil, Ze ako dizajnér musi skor vytvorit
systém tvorby vizudlu nez vizudl samotny. Po
tejto zmene perspektivy sa autorom obrazu,
knizky i jej ilustrdcii stal samotny raper Tono S.

The visual identity of Dr. Tono and Mr. Temnota’s
new album, which has been nine years in the
making. The visual aimed to extend the normative
impact of the record. In addition to listening to
music, the vinyl design also allows buyers to display
it on a wall as an original painting. The CD cover
strives to showcase the album as a collection of
modern poetry. This allowed for a concept that
operates both with painting and booklet formats.
The author had initially created graphics for vinyl,
but then realised that as a designer he had to
develop a system for creating the visuals rather
than just the visuals themselves. After this change
of perspective, Tono S became the author of the
painting, the booklet, and its illustrations.
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Ndzov diela — Artwork title:
Zlaty Bazant

Autor dizajnu — Design author:

Jonds Karasek
Lukas Kardasek

Zadanie bolo jednoznaéné - urobit dizajn
produktov ¢o najviac ikonickym. Redizajn
samotného loga Zlatého Bazanta nebol

v pldne, autori vSak v procese zistili, ze
ikonickost dizajnu dosiahnu, len ked'

bude vychadzat z loga. Vytvorili preto
sebavedomejsiu podobizen bazanta, ktory
sa stal signdlnym prvkom produktov. Zdrover
sa zbavili ndnosu symbolov, ktoré boli v
predoslych dizajnoch postupne visené na
seba. Ndpis Zlaty Bazant je dlhy, ¢o je

z grafického hladiska nevyhoda. Pokusili sa
tuto nevyhodu premenit na prednost

a ndpis umiestnili po celom obvode obalu.
Toto rieSenie, v ktorom nikdy nevidiet cely
logotyp, si mohli dovolit len vd'aka vysokej
znalosti znacky na trhu, a tym unikdatny
pozicioning piva preniesli priamo do
produktoveého dizajnu.

The assignment was clear: make the product
design as iconic as possible. The redesign

of the Zlaty BaZant logo was not planned,
but the authors discovered that to make

the design iconic, it needed to be based on
the logo. So a more confident image of the
pheasant was created, which became the
signal element of the products. They also
freed the design of the clutter of symbols
that had accumulated in previous versions.
That the Zlaty BaZant inscription is long is
rather a disadvantage in graphic design,

but they sought to turn this negative into

a positive by wrapping the inscription around
the cover's perimeter. They could only opt

for this style, in which the full logotype is not
visible at first sight, due to the brand's high
popularity on the market, transferring

it directly into the design.
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Ndzov diela — Artwork title:

Detska divadelna skatul'ka SND
A Children's Theatre Box by Slovak

National Theatre

Autor dizajnu — Design author:

Katarina Balazikovd

Novy rok, ktorym Slovenské ndrodné
divadlo v roku 2021 nastartovalo nielen
viano¢nu kampan, ale aj komunikdciu
divadla s rodinami a detskymi divakmi.
Obsahuje kartovu hru Cierny Peter s 33
kartami, ktoré prostrednictvom ilustrdcii
Hedvigy Gutierrezovej pestro a ndpadito
zobrazuju hlavnych hrdinov vsetkych
rodinnych predstaveni SND. Skatul'ka
obsahuje dj brozurku s kreativnymi tlohami
a sprievodcom predstaveniami. Vypinat ich
mozno ceruzkou s motivom Luskdcika, ktord
je sucastou skatul'ky. Za kazdé navstivené
predstavenie deti ziskaju do svojho pasu
vnutri brozurky ndlepku a za nazbieranie
vSetkych desiatich ich ¢akd prekvapenie.
Deti sa vd'aka tomuto novému produktu SND

hravou formou zozndmia s tromi umeleckymi

subormi a ndjdu v nom prehlad vsetkych
rodinnych inscendcii.

In 2021, the Slovak National Theatre
launched its Christmas campaign and
also the theatre's communication plan for
families and children. This included the
Old Maid card game, with each of the 33
cards featuring an illustration by Hedviga
Gutierrezovd that vividly and imaginatively
depict the main characters in all family
plays in the theatre's repertoire. The box
also contains a brochure with creative
tasks and information on the plays, while
kids can use the enclosed Nutcracker
motif pencil to fill in the brochure. After
each performance, they receive a sticker
to put in the brochure. After collecting all
ten stickers, a little surprise awaits. This
new product introduces children to the
theatre's three ensembles in a playful
way, allowing them to keep track of all
family productions.
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Ndzov diela — Artwork title:

Zachranka
Ambulance

Autor dizajnu — Design author:

Lukas Pajerchin

Tyc¢inka Zdachranka obsahuje vSetky potrebneé
nutricné hodnoty a pomdha organizmu brdnit
sa vodi virusom. Vznikla ako charitativny
projekt na pomoc l'udom v prvej linii poc¢as
korona krizy. Aj preto bolo vizudine riesSenie
inSpirované lekdrskym receptom s vtipne
.negovanym" sloganom ,Bez lekdrskeho
predpisu”. Cielom redizajnu bolo umiestnit
produkt viac do segmentu zdravej vyzivy

a vyzivovych doplnkov. Préce boli
uskutoénené v ramci charitativneho projektu
bez ndroku na honorar.

Zdchranka ("Ambulance”) bars contain all

the necessary nutrients and helps the body
defend against viruses. It started as a charity
project to help those on the front lines

during the Covid crisis. That's why a doctor's
prescription inspired the visual design

with the humorously "negated" slogan "No
prescription needed". The design aimed to
help the product find its place among healthy
diet products and nutritional supplements.
Because it was a charity project, the design
was produced free of charge.
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Ndzov diela — Artwork title:

Pexeso Ove

Oveé Concentration Card Game

Autor dizajnu — Design author:

Veronika Obertova
Michaela Copikova
Oveé Pictures

Autorky chceli po¢as pandémie poslat l'udom
trochu dobrej energie vo forme hry. Vytvorili
tak pexeso s ich autorskymi ilustraciomi,
ktoré dovedna obsahuje 24 pdrov. Skatulka
pexesa je z velkej Casti biela, aby si ju hraci
mohli dotvorit, oznagit, podpisat. Pexeso
vydali aj ako digitdlny subor pre tych, ktorym
neprekdza tlacit a strinat. Pexeso vzniklo

v limitovanej edicii 100 kusov.

During the pandemic, the authors wanted

to send some good energy by making

a game. The resulting Concentration card

set has 24 pairs with illustrations. The box

is predominantly white, so players can draw
on, mark, or sign it. The Concentration card
set was also released digitally for those not
bothered by printing and cutting. The cards
were released in a limited edition of 100 boxes.
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Ndzov diela — Artwork title:

Paterny NEHA a SLAVNOST
NEHA and SLAVNOST Patterns

Autor dizajnu — Design author:

Veronika Obertova
Michaela Copikova
Oveé Pictures

Origindine vzory Neha a Slavnost vytvorené
pre lokdinu modnu navrhdrku Ninu Retzerovy,
ktord vytvdra kimond a Saty na mieru. Ndvrhy
su vol'ne inspirované slovenskymi kultovymi
filmmami, ktoré autorky miluju - Sldvnost

v botanickej zdhrade Ela Havettu, Neha

a Vsetko ¢o mam rad Martina Sulika.

Original Neha ("Tenderness”) and Sldvnost
(“Celebration”) patterns created for local fashion
designer Nina Retzer, who creates bespoke kimonos
and dresses. The designs are loosely inspired by
Slovak cult films that the authors love: Elo Havetta's
Celebration in the Botanical Garden and Martin
Sulik's Tenderness and Everything I Like.
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ISAMA ZING - BLURRY AF

Autor dizajnu — Design author:

Damidan Pastiréak

Vizudl nového albumu dizajnérovho brata The visuals for designer brother Blurry AF's new
Blurry AF vychddza z pocitu neistoty album are based on a sense of uncertainty

a temnej buducnosti, ekologickej krizy, and a dark future, an ecological crisis, a never-
nekonciacej pandémie a vojny. Ludia sa ending pandemic, and war. People have become
odcudzili a uzavreli vo svojich akvdridch. disconnected and shut away in their aquariums.
Jonatdn Pastiré¢dk vystupujuci pod Jonatdn Pastir¢dk, performing under the
umeleckym menom Isama Zing, sediac pseudonym Isama Zing, sitting within an empty
v prdzdnej krajine, md hlavu v akvdriu landscape, has his head in an aquarium filled
naplnenom zelatinou, zhodou okolnosti with jelly, coincidentally splashed with real blood.
postriekanom skuto¢nou krvou. Pri typografii The author based the typography on the optical

vychdadzal autor z optickej deformdcie skla. deformation of glass.
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Samostatne plagdty alebo iné vizudly

v lubovolnych formdtoch, ktoré nie su suc¢astou
SirSej komunikacnej serie (kampane) alebo ineho
celku. Ucelom méze byt komunikdcia udalosti,
produktu ¢i myslienky, ale zarovent mézu mat

aj presahy do volnejSieho vytvarného diela.

Plagdt je uz klasickym meédiom komunikaéného
dizajnu. Aj ked' by sa mohlo zdat, Zze sa stava pri
inych medidch uz archaickym nosi¢om, stdle je
obl'ubenym komunikaénym prostriedkom.

Single posters or other visuals of any format that
aren't part of a broader communication series
(campaign) or other collections. The aim may be

to communicate an event, product, or idea. There
may also be crossovers with visual works of art in
the broader sense. Posters are a tried-and-tested
communication designh medium. Though they may
seem to be gradually becoming archaic, compared
to other media, posters remain a popular means of
communication.
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Ndzov diela — Artwork title:

SINGULARCH - séria prednasok

2020/21

SINGULARCH-—Ilecture series

2020/21
Autor dizajnu — Design author:

Matus Hnat

Kolekcia Siestich plagdtov propagujucich

predndsky a diskusie z oblasti architektury,

urbanizmu a krajinnej architektury.
Podujatie prebieha vzdy ako samostatnd
predndska pozvaného hosta zo zahranicia,
pred ktorou sa uskutoéni diskusia na
konkrétnu tému v lokdlnom kontexte.

Na vystupoch boli pouzité pisma Wulkan
Display a Neue Haas Grotesk.

ion

indacia
minat

Nom
No

A collection of six posters promoting
lectures and discussions about
architecture, urbanism, and landscaping.
Each event is a separate lecture by

an international guest, preceded by

a discussion about the topic in the local
context. Wulkan Display and Neue Haas
Grotesk were the typefaces used for

the outputs.
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Ndzov diela — Artwork title:

Viajky pre Mestsku kniznicu v Bratislave
Flags for Bratislava City Library

Autor dizajnu — Design author:

Veronika Obertova
Michaela Copikova

Ové Pictures a kolektiv autorov
Ove Pictures and a group of authors

Ndarodna cena za dizajn 2022
Slovak Design Award 2022
Plagat a vizudl — Posters and Visuals

Porota ocenila odvazny autorsky pristup aplikovany v tvorbe plagdtov. Na mieru
vytvorené formaty obsahuju mnozstvo snovych pribehov, ktoré vzbudzuju zdujem

a pozitivne komunikuju s okolim. Absenciu typografie na plagdtoch nahradila typografia
umiestnend na vykladovych skldch tesne pred plagdtmi. — The Jury praised the
authors' brave approach to poster making. The bespoke formats contain many dream-
like stories, which spark interest and communicate positively with the environment. The
absence of typography on posters was balanced by the typography on the windows in

front of the posters.

Instaldcia viajok vo vykladoch Mestskej
kniznice v Bratislave, ktord vychddza

z fenoménu osamelosti a kniznice ako miesta
stretnuti. Vyrazné farebné vlajky s réznymi
charaktermi a odkazmi na pestré aktivity
kniznice sluzia ako pozvdnka na vstup. Vlajky
vznikli v spoluprdci Ové Pictures s retart.sk.

The installation of flags in Bratislava City
Library windows is based on the issue of
loneliness, and the library as a meeting point.
Bold colourful flags with various characters,
hinting at the library's varied activities, are
an invitation to enter. Ové Pictures made the
flags in collaboration with retart.sk.
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Ndzov diela — Artwork title:

NEXT 21st Advanced
Music Festival

Autor dizajnu — Design author:

Matus Hnat

Plagdt s ilustrdciou od Nikitu Diakura pre

21. ro¢nik medzindrodného festivalu suc¢asnej
hudby a zvukového umenia. NEXT Festival
prezentuje a podporuje aktudinu tvorbu
umelcov z celého sveta, ktori hraju zivu

a inspirativnu suc¢asnu hudbu bez Zdnrovych
obmedzeni. Plagdt je vytlaceny s pouzitim
neodnovej priamej farby Pantone 802 C vo
formdte A1, pouzité je pismo Galapagos

a Neue Haas Grotesk.
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The poster for the 21st edition of this
international festival of contemporary music
and sound art features an illustration by
Nikita Diakur. The NEXT Festival presents

and supports the latest works by artists

from around the world who play live and
inspirational contemporary music without any
genre limitations. The poster is printed with
neon direct dye Pantone 802 C in A1 format
with Galapagos and Neue Haas Grotesk fonts.
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Ndzov diela — Artwork title:
Nebudeme ticho!
We Won't Be Silent!

Autor dizajnu — Design author:

Katarina Hutnikova

Vizudl vznikol ako reakcia na novy balik
zdkonov obmedzujucich pristup zien

k potratom. Parlament rokoval o Styroch
novych ndavrhoch napriek tomu, ze
Slovensko md uz teraz nizku potratovost.
Mnohé z navrhovanych zmien mézu ohrozit
fyzické a dusevné zdravie zien. Debata

o potratoch nie je novd a vacsinou ju
vyvoldvaju konzervativne a krestanske
strany. Slovenski ultrakonzervativci povysili
agendu zdakazu interupcii na svoje nove
ndbozenstvo. Autorka vytvorila sakrdlny
vizudl inS§pirovany tymto pohladom,

s ukrizovanymi vaje¢nikmi a posolstvom,
ze iba zeny maju svateé pravo rozhodovat

o svojom tele. Vizudl bol publikovany

v magazine Kurnik a na socidlnych sietach.

The visuals were made in reaction to new
laws limiting women's access to abortion.
Parliament discussed four new proposals,
despite the abortion rate in Slovakia already
being low. Many of the proposed changes
may potentially damage women's physical
and mental health. The abortion debate

is nothing new, and is usually stirred up

by conservative and Christian parties.
Slovakia’s ultraconservatives made the
abortion ban agenda their new religion. This
prompted the author to create a sacral
visual with crucified Fallopian tubes, and
the message that only women themselves
have the right to make decisions about their
bodies. It was published in Kurnik magazine
and on social media.
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Ndzov diela — Artwork title:

Auterion office posters

Autor dizajnu — Design author:
Peter Chmela
David Chmela

Séria plagdtov pre svajciarsku spolo¢nost,
ktord sa zameriava na vyvoj softvéru pre
drony. Zadanim bolo vytvorit sériu plagdtov,
ktoreé by komunikovali tri mottd firmy: ,The
future of drones, one line of code at a time”,
We crash, so customers don't" a ,Autonomy
begins with automation”. Plagdaty mali

za ciel odrdazat estetiku buducnosti

a technologii, preto autori pouzili digitdlne
upravené obrazy z vesmiru.

A series of posters for a Swiss drone
software company. The assignment was

to create a poster series that conveyed

the company's three mottos: “The future

of drones, one line of code at a time", "We
crash, so customers don't”, and "Autonomy
begins with automation”. The posters
sought to mirror the aesthetics of the future
and technologies, so the authors used
digitally-edited images taken from space.
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Ndzov diela — Artwork title:

[1:1] workshop posters (2020, 2021)

Autor dizajnu — Design author:
Peter Chmela
David Chmela

Plagdty pre vzdeldvacie podujatie pre
Studentov architektury a dizajnu, ktoré je
zamerané na ndavrh a realizdciu drevenych
objektov vo verejnom priestore. Vizudl
ro¢nika 2020 pracuje s logom workshopu,
pricom autori chceli jeho maximdlnym
zvacsenim ukdzat jeho prepracovanu
konstrukciu. Vizudl ro¢nika 2021 zase pracuje
s rastrovou fotografiou, ktord odkazuje na
surovu texturu dreva.

Posters for an educational event aimed at
architecture and design students, which
focused on designing and installing wooden
objects in public spaces. The 2020 edition’s
visuals played around with the workshop's
logo, with the authors aiming to showcase
its detailed construction through maximum
zooming. The 2021 edition’s visuals are
based on raster photography, alluding to
the raw texture of wood.
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Ndzov diela — Artwork title:
Fake News

Autor dizajnu — Design author:

Veronika Barrera

Autorsky plagdt bol vytvoreny v rdmci Ucasti
v sutazi Fake News — 2020 Vision, Poster

for tomorrow a bol vybrany v Top 100. Jeho
odkazom je, Ze je velmijednoduché ,varit"
falosné informdcie a falosné spravy. Nieco,
¢o uputa pozornost mnohych l'udi. A v§etko
toto varenie robi dym, cez ktory je tazkeé vidiet
dbéveryhodné informdcie.

The original poster was created as an entry
to the Fake News—2020 Vision, Poster for
Tomorrow contest, and was listed in the Top
100. The poster’'s message is that while it's
easy to "cook up" false information and fake
news— which catches wide attention—such
“cooking” only acts as a smokescreen that
obscures trustworthy information.
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Ndzov diela — Artwork title:

Nadvorie plagaty 20/21
20/21 posters for Nadvorie

Autor dizajnu — Design author:

Ester Nemcova
Jakub Lysy

Séria plagdatov v priebehu rokov 2020 - 2021
na rézne typy eventov pre Nddvorie, priestor
sucasnej kultury v Trnave. Koncepcéne
vychdadzaju z geometrického loga Ndadvoria,
ku ktorému bola v priebehu dvoch rokov
vytvorend rodina znakov pouzivand na
plagdtoch. Cielom bolo vytvorit jednoducho
rozvijatelny systém. Ten je postaveny

na znaku abecedy, ktory vychddza zo
zaciato¢ného pismena ndzvu eventu, alebo
pri programovom plagdte z ndzvu mesiaca.
Vyrazny znak je doplneny o jednoduchu
vrstvu doplnkovych informdcii. Plagaty

na seba farebne nadvézuju - pri tvorbe
nového plagdtu sa vzdy vyuzila jedna farba
z predoslého plagdtu a doplnila sa o jednu
novu farbu.

A series of posters made in 2020 and

2021 for various events at Nadvorie,

a contemporary culture space in Trnava.
The posters are conceptually based on
Nddvorie's geometric logo, which in two
years got its own typeface for poster use:
the aim had been to create a system that
would be easy to develop, and the result
was a system that revolves around one
letter of the alphabet—the first letter of an
event's title or of a month if it's a poster
for a whole month's programme. The
distinct character is then accompanied

by a simple layer of additional information.
The posters follow a colour scheme—a new
poster always features one colour from the
previous poster with another colour added.
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Ndzov diela — Artwork title:
Less is Sound

Autor dizajnu — Design author:

Matus Hnat

Niekol'ko variantov plagdtu pre koncerty

a zvukové performancie v prirodnych
lokdcidch v Bratislave. Podujatie amplifikuje
zvukovu kulisu tychto miest - ich prirodzenu
hudbu, ktord je bezne skrytd pod ndnosmi
vizudlnych vnemov, pod vodnou hladinou
alebo pod hlukovym smogom mesta -
prostrednictvom participativnej zvukove;j
performance, hydrofonie ¢i soundwalku, teda
zvukovej prechddzky. Less is sound (odvodené
z Lessis more" [ ,Les je zvuk") odkazuje na
citdt amerického skladatel'a a soundscape
ekologa Bernie Krauseho: ,Aj ked fotografia
méze mat hodnotu tisic slov, prirodny
soundscape md hodnotu tisic fotografii.”

Some poster variations for concerts and
sound performances in Bratislava's nature.
Via the participatory sound performance,
hydrophonia, or soundwalk, the event
amplifies localities' background sound—
their inherent music which is usually hidden
beneath layers of visual perceptions, the
water surface, or the city's sound smog. The
title, Less is Sound (derived from “less is
more" and also resembling “les is a sound”,
as "les” means forest in Slovak), alludes to
the quote by the American composer and
soundscape ecologist Bernie Krause:
"A picture is worth 1,000 words, but
a soundscape is worth 1,000 pictures.”



9. PLAGAT A VIZUAL — POSTER AND VISUALS

I

"ﬁ—m“g"‘m mﬁ—mqm .

¥ LESSES LESSHS i .
SOU“DYMA.WMM..MM

-eﬁ# ’*'?n»i -‘

w4S0EDEINITOBH00E  Gas
VPNI"ODM'\'.‘HIUE SMCH w480 245N TO0742F o

g 18—>19 92021

- e —




318

Ndzov diela — Artwork title:
Websterovci
The Websters

Autor dizajnu — Design author:

Natadlia Jarembadakova

Boris Sima

Pal'o Durdk

Matej Hradsky
Tomas Mikul'ak
Dominik Taragel’
Filip Kasanicky
Ivana Tirpakova
Andrej Gregoréok
Katarina Kerekesova

Plagdt k animovanému 3D seridlu pre deti,
ktory prindasa pribehy malej pavugcice Lili

a jej rodiny. V rohu vytahovej strojovne sa
ukryva utkany domov Websterovcov, ich
najpevnejsia siet - rodina. Prihldsenych
Sest epizdd vzniklo ako ¢esko-slovenskd
koprodukcia spolo¢nosti Fool Moon,

13ka, PFX, RTVS a CT. Samotny seridl
Websterovci pozostdva z 19 epizéd a okrem
audiovizudlnej podoby mad aj kniznu ¢i
divadelnu podobu.

The poster for the 3D animated children’s
series about the small spider girl Lili and her
family. A lift motor room'’s duty corner hides
The Websters' woven home, their strongest
net—family. The six episodes that comprised
the submission were a Czech-Slovak co-
production by Fool Moon, 13ka, PFX, Radio and
Television Slovakia, and Czech Television. The
series has 19 episodes and apart from the
audiovisual form, The Websters also exist

as a book and theatre play.
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Ndavrhy alebo realizdcie, ktoré sa vymykaju
beznym zadaniam v ostatnych oblastiach, ako su
autorske a experimentdlne projekty alebo vyskum
a vyvoj v oblasti komunikaéného dizajnu. Méze

ist aj o prototypy, koncept dizajn, art dizajn, self-
publishing, nepublikovane alebo nerealizovane
projekty s potencidlom SirSich presahov. Délezitd
je vola pozriet sa na problem inou optikou alebo ist
do rizika tvorby bez konkrétneho objedndavatela.
Concepts or redlisations that evade the standard
definitions and limitations of other categories
(such as original and experimental projects

or communication design R&D). These can be
prototypes, concept design, art design, self-
publishing, unpublished or never-made projects
with the potential for broader crossovers. The will
to examine a problem from a different perspective
or the willingness to take on the risk of creating
without a buyer in sight.
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Ndzov diela — Artwork title:

Spoloéenska hra v iks dejstvach
A Novel Board Game "In IKS Acts"

Autor dizajnu — Design author:

Lucia Gamanova

Oleksandra Bakushina

Prvd spolo¢enskd hra o slovenskom divadle,
ktoru vydalo Divadlo iks v roku 2020 pri
prilezitosti 100. vyrocia slovenského
profesiondlneho divadla. Okrem obsahu
spolo¢enskej hry sa tvorcovia zamerali aj
na dizajn produktu. Studio sa in$pirovalo
divadlom od vyberu materidlov az po
samotné ilustrdcie na obale. Hraci pldn je
navrhnuty tak, aby pripominal divadelné
opony, zetony su ako satnikove listky a herné
figurky su zndzornené vo forme sedadiel.

Pocas celého procesu navrhovania sa autorky

snazili vyhnut plastom a uprednostriovali
ekologické materidly. Figurky su vyrobené
z kovu, obal z recyklovaného kartéonoveho
papiera a skatula z dreva.

Divadlo iks theatre released the first board
game about Slovak theatre in 2020, on the
occasion of the 100th anniversary of the
first professional Slovak theatre production.
The makers concentrated on the game's
contents and design, and theatre inspired
everything from the choice of materials up
to the packaging illustrations. The game
plan is made to resemble stage curtains,
tokens resemble coat check tickets, and
game pieces take the form of seats. The
authors designed the game with the
intention to avoid using plastic, instead
choosing eco-friendly materials. The game
pieces are metal, the packaging is recycled
cardboard paper, and the box is wooden.
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Ndzov diela — Artwork title:

Inkluzivhe mesto - séria plagatov
An Inclusive City—a series of posters

Autor dizajnu — Design author:

Zuzana Kutasova

Praca BRUT.TO je intervenciou kreativneho
aktivizmu, ktord chce dosiahnut, aby l'udia
so znevyhodnenim mohli v spoluprdci

s profesiondlnymi grafikmi a grafic¢kami
naplno vyuzit svoj tvorivy potencidl a stat
sa plnohodnotnymi tvorcami. Tak, aby neboli
hodnoteni podla svojho znevyhodnenia, ale
podla kvality svojej tvorby. Tak, aby bola
vyvdzend hmotnost obsahu aj s obalom.
Séria plagatov vznikla po¢as workshopov
zameranych na tvorbu mestskych mdp

v domove socidlnych sluzieb Domko

v KosSiciach so spolupracovnikmi - dospelymi
'ud'mi so zdravotnym znevyhodnenim.

Séria bola suc¢astou vystavy BRUT.TO
JInkluzivne mesto", ktord mala za ciel prispiet
k otvorenejsiemu a réznorodnejSiemu
verejnému zivotu v meste Kosice. Vystava
prebehla v priestore Zdnik planéty vo
Vychodoslovenskej galérii.

BRUT.TO's work is an intervention
of creative activism that aims

to help people with disabilities
unlock their full creative potential
and become fully-fledged makers
by collaborating with graphic
designers. The aim is not to be
judged by their disabilities, but
rather by the quality of their
output by reaching a balance
between content and form. The
poster series was made during
workshops at Domko nursing
home in Kosice, where adults
with disabilities collaborated on
creating city maps. The series
formed part of BRUT.TO's "An
Inclusive City" exhibition, which
strived to make public life in
Kosice more open and diverse.
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Semestrdlne, bakaldrske alebo magisterske
projekty Studentov a Studentiek vysokych skol

z odborov komunika¢ny dizajn, graficky dizajn,
multimeédid a podobne. Projekty su zo vSetkych
oblasti komunika¢neého dizajnu a vznikali pod
vedenim pedagogov. Kategoria je uréenad pre
Studentov zo slovenskych aj zahraniénych
vysokych $kél, a takisto qj pre zahraniénych
Studentov Studujucich na Slovensku. Sloboda,
ktoru prindsa Skolske prostredie bez beznych
tlakov klientskeho prostredia, je prilezitostou

na jedine¢né pohlady na nove i stare temy.
Semestral, bachelor's, or master's degree projects
by university students of communication design,
graphic design, multimedia, etc. The projects may
explore all areas of communication design and
were made under pedagogical supervision. The
category is open to Slovak students from domestic
and foreign universities, as well as international
students attending Slovak universities. Academic
freedom unburdened by the usual pressure from
clients provides an opportunity for new, unique
takes on new and old topics.
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Ndzov diela — Artwork title:
Dvojity usmev
Double Smile

Autor dizajnu — Design author:

Veronika Trnkovd

Casopis o pozitivhom vnimani tela

svojou formdilnou strankou odrdza obsah.
Vdaka vol'be risografie ako tlaciarenskej
technoldgie sa kazdy vytlacok stdva
jedine¢nym a svojskym. Je nedokonaly,
volne ¢leneny, s nepresnym layoutom. Pri
jeho tvorbe sa stal dolezitym aspektom
humor, ktory poukazuje na prirodzenost
telesnych nedostatkov aich irelevantnost.
Projekt md podporit I'udi v ich jedine¢nosti
a poméct im nadobudnut zdravé
sebavedomie. V suc¢asnosti su zhotovené tri
¢isla zinu, ktory ziskal svoju vlastnu znacku,
vizudine rieSenie limitovaného trojbalenia
a seériu reklamnych predmetov a tlacovin.
Prostrednictvom Instagramu sa projekt
prezentuje Sirsej skupine l'udi a na tejto
socidlnej sieti je mozné sledovat aj vyvoj
Stvrtého &isla.
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The formal side of the body positivity

zine matches its content. The choice

of risograph printing makes every copy
unique and particular. It's imperfect, freely
structured and with an imprecise layout.
Humour became an important aspect in the
creation phase, as it highlights how natural
and irrelevant physical imperfections are.
The project aimed to support people in their
uniqueness, and help them gain healthy
self-esteem. As of now, three issues of the
zine have been published. The zine has built
its own brand and made a visual rendition of
the limited-edition three-pack, and a series
of advertising items and printed material.
The project’s Instagram presents it to

a wider group and also maps the
development of the fourth issue, which

is currently being produced.
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Ndzov diela — Artwork title:
Studia studii
The Study of Studies

Autor dizajnu — Design author:

I 4

Kristina Ulicha

Narodna cena za dizajn 2022
Slovak Design Award 2022
Studentsky dizajn — Student Design

Autorsky dobre postaveny projekt je kvalitne dotiahnuty zo vSetkych stranok. Hlavnym
benefitom je prinos projektu pre ¢erstvych absolventov grafického dizajnu aich prvé
kroky v praxi. Porota okrem celkového zdmeru ocenila aj formadlne a grafické spracovanie
publikdacie. — Every aspect of the project, solidly constructed by the author, is well made
and high quality. Its main benefit is guiding fresh graphic design graduates through
their first professional steps. Aside from the publication’s overall aim, the Jury also
appreciated its formal and graphic rendition.

Publikdcia, ktord ¢itatelovi ponuka moznost This publication gives the reader the opportunity
nazriet do hlav grafickych dizajnérov to take a look inside the minds of graphic

a pochopit ich zmyslanie, ako uvazuju designers, understand their way of thinking
pocas tvorivého procesu a kym su. Kniha during the creative process, and get to know

mad pomoct studentom, z ktorych niektori them. The book aims to help students that may
nevedia, ¢o presne by chceli po studiu robit, not yet exactly know their post-graduation plans
nasmerovat ich buducu prax v grafickom by acting as a directory for their future practical
dizajne. Studia $tudii obsahuje rozhovory so graphic design experience. The Study of Studies
solitérnymi dizajnérmi, grafickymi studiami includes interviews with designers, graphic

a reklamnymi agenturami na Slovensku. studios, and advertising agencies in Slovakia.
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Ndzov diela — Artwork title:

Ohnivko - Interaktivna
online aplikacia na vyucbu

prvej pomoci

Ohnivko—interactive online
app for teaching first aid

Autor dizajnu — Design author:

Adrian Gubrica

Specidlna cena
Special Award

Porota ocenila zaujem autora o zlep$enie povedomia pri poskytovani prvej pomoci.
Komplexne zvliadnuty projekt umozriuje dodat sebavedomie pri zdchrane ludského
zivota. Vyssi ciel sa uz stanovit nedd. — The Jury appreciated the author's intent to
raise awareness of first aid. The project is well made from all perspectives and lends
the self-confidence to save a human life. There is no higher purpose than that.

Prvu pomoc napriek jej zivotnej dblezitosti
ovldda na Slovensku len pat percent l'udi.
Cielom tejto bakaldrskej prace bolo preto
ndjst sposob, ako lepsie vyucovat, motivovat
a pomoct udom ziskat znalosti o prvej
pomoci v interaktivnom online prostredi. Autor
pre tento ciel navrhol aplikdciu zalozenu na
vyucbe formou interaktivnych videi, ktoru
dopinaju moderné gamifikadné a mikroudiace
prvky. Sucastou riesenia je aj adaptivna
mobilnd aplikdcia, ktord sluzi ako rychla
pomoc. Celu aplikdciu zastresuje logo v tvare
ohnivka inSpirované citdtom ,Zdchrannd
retaz je len takad silnd, ako jej najslabsie
ohnivko", ktoré najlepsie vystihuje zmysel
prvej pomoci. Aplikdcia bola navrhnutd na
zdklade uzivatel'ského vyskumu a rozhovorov
s odbornikmi z oblasti zachrannych sluzieb.

Despite its importance, only 5% of people
in Slovakia know how to give first aid.
That's why this bachelor’s thesis aimed to
find a way to teach it in a better way—to
motivate and help people learn about
first aid in an interactive online space.

For this purpose, the author designed an
app that teaches via interactive videos,
while also featuring modern gamification
and microlearning elements. An adaptive
mobile app that acts as rapid response

is also part of the project. The app's logo
is one chain link, alluding to the saying:

"A rescue chain is only as strong as its
weakest link," which best describes

the meaning of first aid. The app was
designed following user research and talks
with rescue services experts.
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Ndzov diela — Artwork title:
META

Autor dizajnu — Design author:

Dominika Valentovi¢ova

Kniha META, teda Mald encyklopédia
transdimenziondlnych abecied &itatela
prevedie svetom konstruovanych pismovych
systémov z metasvetov - svetov sci-fi

a fantasy. V knihe je predstavenych

107 pismovych systémov zo seridlovych,
kniznych, hernych a inych diel, ako napriklad
Hviezdne vojny, Zaklinag, Star Trek, Cierny
panter, Duna, Pan prstenov, Futurama,
Babylon 5 atd'.

ion

indacia
t

mina

Nom
No.

The META (Minute Encyclopaedia of
Transdimensional Alphabets) book walks
readers through the realm of artificial writing
systems of various metaworlds—the worlds
of sci-fi and fantasy. The book introduces
107 writing systems from series, books,
games, and other creative productions

such as Star Wars, The Witcher, Star Trek,
Black Panther, Dune, The Lord of the Rings,
Futurama, Babylon 5, etc.
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Ndzov diela — Artwork title:

Plantapeel—Increase Your

Modular Plantasy
Autor dizajnu — Design author:

Katarina Plackova
Adriana Ondrusova

Plantapeel sa zaoberd hladanim

a vytvdranim ekologickych rieseni

v oblastiach produktového dizajnu.

Vytvdra produkty, ktoré su vyrobené

z biologicky rozlozitel'nych a recyklovatelnych
monomateridlov. Produkty su navrhnuté
moduldrnym systémom, ktory pozostdva

z modulu a 3D tla¢enych komponentov.
Branding sa sustred'uje na komunikdciu

v online priestore, zdoéraznené su pritazlive,
ziariveé farby sveta ovocia a zeleniny. Filozofia
Plantapeel je aplikovand do organického
loga. Princip obalového dizajnu zahfia vSetky
ochranné funkcie pre export - je kompaktny,
lahky na prendsanie a demontdz. Obal je plne
kompostovatel'ny a biologicky rozlozZitel'ny.
Zjednotenim produktového a expedi¢ného
obalu sa docielil vyrazny pokles ekologickej

a ekonomickej stopy produkcie.

ion

Nomindcia
Nominat

Plantapeel seeks and creates
environmentally-friendly product design
solutions by using biodegradable and
recyclable monomaterials. Products are
designed as a modular system consisting
of a module and 3D-printed components.
The branding concentrates primarily on
online communication, with attractive and
vibrant fruit and vegetable colours at the
forefront. Plantapeel's organic logo reflects
its philosophy. The packaging is designed
to provide all the protective functions
required for expo—it's compact and easy
to carry and disassemble, while also being
biodegradable and fully compostable.
Merging the product packaging and
shipping container into one achieved

a significant decrease in the production's
environmental and economical footprint.
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Ndzov diela — Artwork title:

fytopaleontoldgia
Phytopaleontology

Autor dizajnu — Design author:

Antonin Kindl

Redizajn knihy Fytopaleontoldgia Petra Suleja.
Kniha sa stala produktom umelej inteligencie.
Zdoéraznuje zavaznost a su¢asné moznosti
tejto technoldgie. Samotny text je generovany
z pévodnych autorskych odsekov zo zaciatku
kapitol. Sadzobné pismo sa inspiruje
strojovym uc¢enim a vyvija sa celou knihou az
do poslednych rozpoznatel'nych fragmentov
znakov. Knihu dopifiaju generované ilustrdcie,
pri ktorych sa umeld inteligencia snazi
vytvorit obraz pévodnych dejovych linii knihy.
Aby kniha dosiahla tu najvacsiu strojovost,

je vytlacend pomocou ihlickovej tla¢iarne na
takmer nekonec¢ny kus papiera.

A redesigned version of Peter Sulej's
Phytopaleontology. The book became

a product of Al, emphasising the technology's
importance and current opportunities. The text
is generated from Sulej's opening paragraphs of
chapters, while the typeface draws inspiration
from machine learning and is constantly
evolving throughout the book up until the last
recognisable letter fragments. The book is
interspersed with generated illustrations, where
Al attempted to create pictures of the original
book's plotlines. To make the book as machine-
like as possible, it was printed with a dot matrix
printer on an almost endless piece of paper.
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Ndzov diela — Artwork title:
Seamless

Autor dizajnu — Design author:

Boris Kollar
Filip Birkner

Aby moédny ndavrhdr Boris Kolldr nasiel sposob
ako navrhovat odevy, ktoré su skutoc¢ne
intimne, osobné a hodnotné, listuje v roku
2020 cez svoje spomienky, archiv fotografii

a nekone¢né modne online prispevky.

Skuma kazdodenné ritudly, nezné, no tiez
extravagantné gestd l'udi v Eurdpe i vo svojom
online svete a premysla, ¢o ich motivuje

k tomu, aby vznikli. Zdroven si predstavuije,
ako ich stelesnit v odevoch, ktoré navrhuje.
Netradi¢ne nie je jeho poslednym dielom
kolekcia, prehliadka ani ziadny novy ndvrh
odevu. Seamless je publikdcia otdzok, ktore
sa vynoria, ked' Sije na mieru novy odev

pre nezndmeho ¢loveka. Publikdcia bola
zrealizovand najmé vd'aka dizajnu Filipa
Birknera, mentorstvu Denisy Kolldrovej, typu
pisma od Jana Matouska a tlace

od Vienala, s.r. 0.

In order to find a way to design truly intimate,
personal, and valuable garments, fashion
designer Boris Kolldr spent some time in 2020
browsing through his mementos, photo archive,
and endless online fashion posts. He studied
everyday rituals, gentle but also extravagant
gestures of Europeans, and his own online
world—and considered what motivated their
formation. He also imagined how to embody
the observed rituals in the garments he
designs. Unconventionally, his latest artwork

is not a collection nor newly designed piece

of clothing. Seamless is a publication of the
questions that arise when he makes a bespoke
garment for a stranger. The publication was
produced primarily thanks to Filip Birkner's
design, Denisa Kolldrova's mentorship, Jan
Matousek's typeface, and Vienala, s.r.o.'s
printing services.
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Ndzov diela — Artwork title:

KosSicky suvenir - Karanténa 2020 - 2027?
Kosice Souvenir—Quarantine

2020 - 2027?

Autor dizajnu — Design author:

Chiara Helységova

Hlavnou témou bolo navrhnut sériu suvenirov
pre mesto Kosice. Prdca vznikla pocas
druhej viny koronavirusu, ked' sa vsetci ocitli
zatvoreni doma. Nelahkd situdcia sa stala
nosnym pilierom pre autorkin suvenir z Kosic,
resp. sa nim stalo to, ako ndjst zdbavu doma.
Aby bolo rozpoznatel'né, Zze ide o suvenir

z mesta Kosice, autorka dor zakomponovala
jedine¢ny charakter tohto miesta - balkony
starého mesta a ako sa l'udia na nich
rozhodli zabdvat.

Designing a series of souvenirs for Kosice city
was the main topic. The work was made during
the second coronavirus wave, when everybody
found themselves stuck at home. This uneasy
situation, or rather, the ways of keeping oneself
entertained at home, became the key pillar to
the author's Kosice Souvenir. In order to make
the souvenir's geographic origin recognisable,
the author incorporated the city's unique
character: Old Town balconies and how people
enjoy themselves.
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Ndzov diela — Artwork title:

Reconnected Biomaterials

Autor dizajnu — Design author:

Katarina Plackova

Projekt je suborom experimentdinych
materidlovych vyskumov, ktory zapdja
dizajnérsku fantdziu pri vyuziti a spracovani
odpadovych materidlov z neocakdavanych
zdrojov s cielom vytvdrat nové materidly.
Reconnected spdja experimentdlny dizajn

a dizajnovu fikciu na prezentdciu buducnosti
alternativnych materidlov a na zvysenie
povedomia o naliehavej potrebe udrzatelnych
rieSeni. Cielom projektu je rozsirit vedomosti
v oblasti vyroby a funkcie alternativnych
materidlov pre Sirsiu verejnost.

The project is a collection of experimental
material research that uses a designer's
fantasy in using and processing waste
from unexpected sources to create new
materials. Reconnected Biomaterials unites
experimental design and design fiction to
present the future of alternative materials,
and raise awareness of the urgent need for
sustainable solutions. The project aims to
spread knowledge of alternative materials’
production and functionality among the
general public.
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Tento recept je odvos

teda alginatove falie
ktorému moZete prin
hospodarstvo. Jednd
spajanim dvoch prin
viac ako na mieste. b
roziénd Struktiru, far
by mal ALGITHER pri
1ak lepdie premysial




19. ro¢nik sutaze
Ndrodnd cena za dizajn

Ndrodnd cena za dizajn 2022
Komunikacény dizajn

The 19th edition of the Slovak
Design Award Competition

Slovak Design Award 2022
Communication Design

Vyhldsenie sutaze/registracia prac
Competition announcement /
registration period

1.4.-15.5.2022

Prvé kolo hodnotenia porotou
First round of Jury evaluation
23.5.-5.6.2022

Druhé kolo hodnotenia porotou — zasadnutie
Second round of Jury evaluation—session
7.-8.7.2022

Vyhldsenie vysledkov,
odovzddvanie cien, galavecéer
Announcement of winners, awards,
Gala Night

18.10. 2022, Divadlo Novd Scéna

Vystava NCD22

The SDA22 Exhibition
5.10.-11.12. 2022
Slovenské centrum dizajnu
Galéria dizajnu Satelit
Slovak Design Center
Satelit Design Gallery
Hurbanove kasdrne
Kolldrovo ndmestie 10
Bratislava

Vyhlasovatelia sutaze

Competition Announcers

Ministerstvo kultury Slovenskej republiky a Slovenskeé
centrum dizajnu

The Ministry of Culture of the Slovak Republic and
the Slovak Design Center

MINISTERSTVO
KULTURY

SLOVENSKE) REPUBLIKY
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Organizator

Organiser

Slovenské centrum dizajnu
Slovak Design Center

Kurdator
Curator
Ondrej Gavalda



Medzindrodna porota
International Jury
Ondrej Gavalda / SK
Kristina Bartosovd [ SK
Adam Maréan | SK
Véra Maresovd [ CZ
Bohuslav Stransky | CZ
Filip Tofil / PL

Mykola Kovalenko [ UA

Clenovia poroty s poradnym hlasom
Jury Members with Advisory Votes
Peter Nosdl' [ SK

Jan Filipek | SK

Organizaény tim a realizdcia NCD22
SDAZ22 Organising Team and Implementation

Zuzana Béhmerovd
koordindtorka
Coordinator

Maro$ Schmidt
riaditel SCD
SCD Director

Gabriela Rybdrikovd
produkcia vystavy a programov pre verejnost
Exhibition and Programme for Public Production

Jan Janos
koordindtor produkcie vystavy
Exhibition Production Coordinator

Barbora Kdanovad
PR/kontakt pre médida
PR/Press Contact

Silvia Kruzliakovad

veduca SMD, odbornd spoluprdca
Head of Slovak Design Museum,
Professional Collaboration

Gabriela Ondrisakova
kurdtorka grafického dizajnu
Graphic Design Curator

Ondrej Gavalda
kurdtor
Curator

Martin Bajanik
vizudl a graficky dizajn
Visuals and Graphic Design

Peter Liska
architektonicky ndavrh a realizdcia vystavy
Exhibition Architecture and Realisation

Katarina Kubalovd
produkcia galavecera
Gala Night Production

Living Documentary 0Z, Vladimira Hradeckd
dokrutky
Video Sequences

Martin Hasak
rézia galavecera
Gala Night Director

Martin Stano
moderdtor galavecera
Gala Night Presenter

Texty

Texts

Ondrej Gavalda, Maro$ Schmidt
Gabriela Ondrisdakova

Graficky dizajn
Graphic Design
Martin Bajanik

Preklad
Translation
Lucia Curiovd
Tomds EStok

Redakcia

Editing

Zuzana Béhmerovd, Ondrej Gavalda
Zdenka Pepelovd

Editorka textov
Text Editor
Zuzana Sotdkovd

Jazykova korektura
Slovak Proofreading
Jitka Madardsova

Korektura anglickych textov
English Proofreading
Darren Chastney

Fotografie
Photos
Kvet Nguyen, Adam Sakovy, archiv/archive SCD



Generdlny reklamny partner SCD J &T B AN KA

SCD's General Advertising Partner

Hlavny partner SCD a ntal IS @

SCD's General Partner Just ask Antalis

Hlavny medidlny partner SCD d es i g n U m

SCD'’s General Media Partner
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Hlavni partneri NCD P P
SDA's General Partners NOVA SCENA
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rapidnext
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Medidlni partneri NCD
SDA's Media Partners

Aktuality.sk — Archinfo — Bratislavske kulturne a informaéne stredisko
— Citylife — Czech Design — Cerstvé ovocie — Dennik N — DeTePe
— Dolcevita.cz — Earch.cz — Flash Art — Interez — kamdomesta.sk
— obchodnaulica.sk — Protisedi.cz — Radio Devin — Rddio FM —
Refresher — Slovak Fashion Council — Zones.sk



